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All designs also 
available as in 
dividual carvings 
for trophies or 
decoration. Price 


each $28.50 
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OUR NEXT ISSUE 


Brilliant merchandise presentation will 
be the key-note of the new Miami Beach 
store of Burdine's which opens late this 
month. Just how it is handled will be 
told in a feature article in the Decem- 
ber issue . . . along with another deal- 
ing with display at The Boston Store, 
Milwaukee, one on the import promotion 
at Hudson's, Detroit, and numerous 
other features of equal interest . . . In 
the mail December 15. 





THE COVER 


This display, taking its theme from 
the rich colors of autumn, is by J. 
Boghosse, display director of the State 
street store of Goldblatt Brothers, Chi- 
cago .. . (Full color photograph by 
Fred Kuehn Studios, Chicago.) 





EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada; all others $5.00 
a year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 50 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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Hold on to your chairs, everybody! 





ARTISTS 
AND 


MODELS 


Dot’s most wondrous, stupendous, miraculous show 
OPENS DECEMBER FIRST* 


SEE—America’s most beautiful cover girls 

Vogue and Harper’s Bazaar models 

styled by top fashion designers sculptured by the only 
and incomparable Mary Brosnan. 


SEE —Daring, new and original children’s mannequins 
in postures never before attempted. 


SEE—Durabelle Mannequins, finest of the plastics, 
carefully detailed for shapeliness and loveliness. 


SEE—The new Black and the Gold displayers, the 
new Lucite Brass and Marble displayers. 


SEE —Patina Forms in new models and colors 
—intensely interesting. 


*All these and many more on display in our showrooms 
just in time for NADI in New York, December 6th through 10th. 


D6 Wéiousbue 


498 Seventh Avenue, New York 18, 
Dot Williams, president 

Mary Brosnan & Durabelle 

Plastic Mannequins, 

Pacific Promotions 
























Hard-Working 
Beaver Board 

Can Cut Your 
‘ = = Display Costs! 
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An old stand-by can do new tricks in giving 


you effective, salesmaking displays. Beaver 





Board, the original fiberboard, can be tacked, 


stapled, painted or printed. It’s light as a 





bine 


* 





feather—cuts clean as a whistle into any 


Pa a shape you wish. It’s flexible, easy to bend. 
' Ai he bia , : 





And it’s the most economical display board 


you can buy today. 


Send for your free sample of Beaver Board now. 
See for yourself the many ways this versatile mate- 
rial can work for you! 


\l/ 


\ / 
Certain teed, 


Cortain-teed evra «6 CERTAIN-TEED PRODUCTS CORPORATION 


daetee> ARDMORE, PENNSYLVANIA ¢ Export Department: 100 East 42nd St., New York 17, N. Y. 


*Beover Board is a registered trade name of CERTAIN-TEED PRODUCTS CORPORATION. It is o brand 
name and should not be mistaken for o type of fiberboard. Beaver Board is available in “6, Ya, and 


Quality made Certain . . . Satisfaction Guaranteed % inch thicknesses. 
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More Light at Less Cost 
with MIROFLECTORS 


e MIROFLECTORS CUT COSTS, SAVE YOU MONEY. Now use ordinary 22c 
household lamps instead of costly R40 type lamps. Every time a reflector-type 
lamp burns out, you discard an expensive built-in reflector. When replaced. thi- 
starts another cycle of continuous loss for you. With MiroFlectors. you use low- 
cost household lamps. replaceable for 22 cents. 

e MIROFLECTORS NEED NO SPECIAL INSTALLATION, FIT BULLET. 
RECESSED AND OPEN SOCKETS. Simple and easy to install. Simply place an 
ordinary household lamp into the MirokFlector and screw into socket. Nothing 
to change. No special adapters to buy. 

e MIROFLECTORS GIVE DRAMATIC LIGHTING. Magnesium-impregnated 
MiroFlectors produce a high-intensity white light in place of the yellowish light 
produced by the reflectortype R-40 lamps. Its contour design and high reflectance 
produce even natural flood and spotlighting that dramatically displays merchan- 
dise in brilliant, true-to-life colors and textures. 

© MIROFLECTORS ARE PERMANENT. Miroklectors patented pre-oxidation 
finish guaranteed by the manufacturer to give high reflectance for five years of 
indoor or three years of outdoor use. 

e MIROFLECTORS MAY BE USED As SPOTLIGHTS OR FLOODLIGHTS. For 
super spotlights. use clear bulbs in the MiroFlector; for super floodlights, use 
frosted bulbs in the MiroFlectors. 


USE IT AS A SPOT. USE IT AS A FLOOD. FOR GENERAL FLOODLIGHTING NEEDS. 


This Miroklector is particularly recommended when tremendous This MiroFlector can be used with both the clear and frosted 
light output is desired (highly concentrated light on some particular 100 Watt A-21 and the 150 Watt A-23 short neck lamps. By using 
merchandise or for displays with high ceilings). Used with a clear the 100 Watt short neck lamp in this model, you get a concentrated 
lamp, it makes an excellent spot; used with frosted lamp. it make- light equivalent to that produced by the 150 Watt R-40 type lamp. 
a good floodlight. By using the 150 Watt A-23 short neck lamp in this model. vou get 
No. LH-10OM--MIROFLECTOR. = silver, ea. $3.00 concentrated floodlighting free from shadows. 

150 WATT A223 SHORT NECK LAMPS. Clear or frosted. ea. 22¢ No. LH-2000 -MIROFLECTOR.. Silver. ea. $3 0) 


MiroFlectors and Lamps also available in colors. Write for prices. 150 WATT A-23 SHORT NECK LAMP. 


Clear or frosted. ea. 22¢ 





Get 35,000 Beam Candlepower with Masterbeam Spotlights 


CHECK THESE OUTSTANDING FEATURES: 


e THE MOsT POWEREUL PIN-POINT LIGHTING OBTAIN. @ LONG LAMP LIFE — G.E. PAR-4+6—200 Watt side prong lamp 
ABLE. You get flexible. intense, narrow beam spotlighting at used with Masterbeam is a 2000 hour lamp. 
lowest cost. e GUARANTEED COLOR ADAPTERS — Heat-resistant glass len- 
e 35.000 CANDLEPOWER — G.E. PAR-46 beams 350 foot candles with special housing, clips on Masterbeam. 
at 10 feet through your Masterbeam spotlight (3 times more e DESIGNED FOR BEAUTY Small 
light than PAR-38). clear lacquered. 
e ADJUSTABLE OVAL BEAM PATTERN — Can be rotated in e ECONOMICAL 


its axis 360° to fit any vertical or horizontal display. vour budget. 


size with satin” finish 


Gives you expensive theatrical lighting within 


COLOR ADAPTERS 
Fits any MASTERBEAM 

_ , Projects brilliant color. 
FLOOR (PIN-UP) MODEL CEILING (SCREW-IN) MODEL LH-900--Green 


No. LH-500 Plug into any outlet. No. LH-501] Screws into any socket, pe a 
Built-in swivel directs and holds beam Built-in swivel direets and holds beam in ete rr 
in any direction. Each $12.50 any direction. Each $12.50 LH-903-—Yellow 
G.E. PAR-46 200 Watt Side Prong G.E. PAR-46 200 Watt Side Prong Lamp Each 
Lamp is extra. Each $3.50 is extra. Each $3.50 Other colors on request 


GARRISON-WAGNER CO. 


2018 Washington Avenue St. Louis 3, Missouri 
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This time it is the... 


PANEL ROOM 


3rd floor 
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ror THE FIRST TIME 


A FULL ROUND INJECTION-MOLDED PLASTIC DISPLAY FORM 



















Sensationally different, startlingly 
new, here is an advancement that 
makes all existing plastic forms out- 







dated. 








BRA & GIROLE SET DISPLAYER 


Yy 


[FOR THE FIRST TIME] you can dis- 
play your garments properly without the 

















use of expensive mannequins. This full- 





round 34, plastic form will show your cus- 
tomers exactly how the garment will look 


on them. 


[FOR THE FIRST TIME] no need for 
pulling, stretching, pinning or tacking. 








Garment hangs naturally, merchandise is 
displayed properly on this revolutionary 
new form. 


| FOR THE FIRST TIME| you can use the 
same plastic display form for showing 































BATHING SUIT DISPLAYER 4 
any lady’s garment in your store. Ideal 


for Bras, Girdles, Corsets, Bathing Suits, 
Coordinates, Dresses or Suits. 





| FOR THE FIRST TIME| you can convert 
a full-round *, form into a separate full- 








round bra form and a separate full-round 





girdle form in just a few seconds. 


[FOR THE FIRST TIME] a full- round 
injection-molded plastic form that will 


BRA DISPLAYER 





not chip, peel or stain, and can easily be 
wiped clean with a damp cloth. 


(FOR THE FIRST TIME] an injection 
molded plastic display form available in 


a full array of Rainbow colors: CRYS. 
TAL, FLESH, GOLD and BLACK. 











GIROLE DISPLAYER 












. REMEMBER ... MERCHANDISE 
Dealers Inquiries Invited , 50 each WELL DISPLAYED IS A SALE 
F.0.B. FACTORY HALF MADE, AND NOTHING DIS. 





PLAYS A GARMENT BETTER THAN 
A FULL-ROUND FORM: 
See our complete line at The NADI Exhibit, Hotel New Yorker, 

in Suites 514-515. December 6-10 








“THE HANGER KING" 


Also manufacturers of the : ; 

acy sonata K the henry anger & display Fixture corp. 
alia i aa. of America 

Gide Front shel — J ee a 

Bra Front Shell Form, {eens | 


Kiddy Front Shell Form, 
Dress Front Shell Form, THE HENRY HANGER & DISPLAY FIXTURE CORP. of CALIFORNIA 112 WEST 9th st. © LOS ANGELES, CALIFORNIA 


450 SEVENTH AVENUE * NEW YORK 1, N. Y. © TELEPHONE BRyant 9-0852 





an Torso Front Shell Form, THE HENRY HANGER & DISPLAY FIXTURE CORP. of FLORIDA 928 BISCAYNE BLVD. © MIAMI 32, FLORIDA 
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HOTEL NEW YORKER --- ROOM 741 





AFTER YOU COMPARE 
YOU’LL AGREE 


Showcard Machines 
lead the field... 


Regardless of price, you cannot buy equipment that is better- 
in-all-ways than Showcard Machines. Their ingenious method 
of type set-up gets jobs done fast, yet asks no special skills or 
experience. They offer all the flexibility of layout, type faces 
and color you could want, yet keep your sign costs ata minimum. 

Showcard Machines are available in sizes for all require- 
ments. Construction is so rugged and trouble-free that each 
machine carries a full five-year guarantee. Make sure you get 
all the facts and we are quite sure your choice will be the 


Showcard Machine. 


WRITE TODAY FOR FULL DETAILS 


COMPANY 
1196 MERCHANDISE MART 
CHICAGO 54, ILLINOIS 


TinvestiGATE 
BEFORE YOU [[~ 
| INVEST 
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We look forward with pleasure to your 











Visit at our showroom where we 


will exhibit our new lines of 


| tl 
| c ay RENEKER MANIKINS 


PLY C) RAFT MASTERS DISPLAYS 
| The A 






LASTIC STAR METAL AND LUCITE 
FINTURES 


door prizes open house from Nov. 28 


THE GRENEKER CORP. + VISUAL MDSE DISPLAYS INC. 


FIFTH AVENUE (bet. 
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55th and iGth) . NEW YORK CITY 


Here's magnetism that promotes store-wide 
shopping, and literally draws customers from unit 


to unit. So invitingly is merchandise displayed 
that values seem greater, more appealing. 


OUR INVITATION 


We'll be happy to send you 
our new  photo-brochure 
entitled, “How To Build A 
Magnetic Personality Into 
Your Store.”’ Just attach the 
invitation coupon to your 
letterhead today! No obli- 
gation, of course. 





a. ee ae ae £3 


Our New SOCK DISPLAYER SELLS! 


Here is our all-glass, 78 bin, men’s Sock Displayer. It’s a real 
volume builder... puts your stock and color assortment right out 
where customers can handle, compare, buy! Ask us about Dis- 
player No. H771, in above photograph, or No. H770, the back- 
to-back unit—two shown together in inset. 


% Be 965" oe 
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How YOUR STORE’S 


PERSONALITY 


Can Welcome, Circulate, Sell ' 


Yes, welcome, circulate, sell... and we mean all three. 


SK SALES PROMOTION INTERIORS literally 
dress your store in an inviting smile for each new 
customer... then subtly induce her (and him) to 
circulate through section after section. 


Merchandise is freshly and invitingly displayed for 
self-selection or self-service. Like the frame around 
the art gallery’s old master, SK SALES PROMOTION 
INTERIORS build prestige, stimulate desirability, 
encourage multiple purchases. 


We invite you to use the invitation below. You'll find 
our free brochure a storehouse of interesting ideas 
you might be able to use in your business. 


CUSTOM STYLE LOOK Need 

Not Be Custom Costly... 

SK CUSTOM STYLE INTERIORS are so designed 
and produced that your order is an individual 
custom order, Only STORE KRAFT'S nationwide 
volume business and production methods give you 
individual magnetic store personality at prices you 
expect only in mass production “standard” units. 


HM the STORE KRAFT 
MANUFACTURING CO. 


2113 N. Main St. 
Beatrice, Nebraska © 1953 


Yes, I'd like to receive your new booklet on ‘Magnetic Store 
Personality’... without cost or obligation. 





| a ae ee 
(please attach to your letterhead) 
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Take your pick of 
these display boards 


RIGID OR FLEXIBLE . . . PEBBLED OR SMOOTH FINISH 
1/10 TO 1/2 INCH . . . PRE-PAINTED OR SIZED FOR 
SPRAYING ... CREAM, WHITE OR 6 DUO-TONE COMBINATIONS 


Your work becomes so much easier, your displays so much more effective 
—when you have the right board for every job! And you get a more complete 
selection—with no sacrifice of quality or price—when you specify Plaster- 
gon Wallboard. So don’t limit your designs to one or two boards. Take 





your pick of seven popular job fitted Plastergon wallboards. 


BUCKSKIN READY BEND DUO-TONE PERFECT-O-CELL 
1/10” pebbled wallboard 2-color wallboard in 6 3/16", 4 ply, pebbled 
especially useful in dis- different color combina- wallboard, extra sizing on 
wed work. 4’ x 8’ panels tions. Four ply ... 48” both sides. Cream color. 
. 20 pieces per bundle. wide ...6 to 12 ft. long. 48” wide, lengths 6 to 12 
Bundles of 12. ft. 12 pieces per bundle. 
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MAMMOTH ECONOMY BUDGETAIRE PAINTCOTE LOCKAIRE PAINTCOTE 
Approximately %”, 5 A lot of value at low cost. 5/16” insulating board. 2” insulating board. Lic- 
ply, pebbled wallboard of Smooth finish both sides. Licorice root fibers. Fac- orice root fibers for great- 
great beauty and strength. 4ply... 48” wide... 6 tory painted one side. er strength. Factory 
48” wide, standard lengths to 12 ft. long... Bundles 48” wide ... 6 to 12 ft. painted one side, 48” 
6 to 12 ft. Bundles of 10. of 12. Bundles of 10. wide... 6 to 12 ft. 
* THE PLASTERGON WALLBOARD CO. [] Duo-Tone a 
. P. O. Box 40, Sta. B., Buffalo 7, N. Y. [] Buckskin : 
P y AS TER GON e« Please send samples and free descriptive Ready Bend ° 
* literature on Plastergon Products as [} Perfect-O-Cell : 
: checked. [) Mammoth - 
Wallboards 9 OI scncernsenncintnmnarcanincmaniceanesesamaitsiaei [ ]| Economy e 
: Company: a Budgetaire 7 
THE PLASTERGON WALLBOARD COMPANY Ble _ Paintcote ° 
, P. O. Box 40, Station B, Buffalo 7, N. Y. ° sleean aaa a -ersitin 7 
Cable Address, “Plastergon” *« Phone Riverside 3370 e Cay. ___Zone State Paintcote 
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aya) 


individually created displays ...in the 
largest display showrooms in the country. 
We have the widest variety of 


distinctive creations in wood, papier mache 
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and plaster available... creations which 


inspire prize winning displays. 
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Visit us 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street 
New York 11, N.Y. * CHelsea 3-3540 
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Three Seconds 












































It’s Easy to get to us from the New Yorker — 


to see our only Spring Showing, 
—=— a ‘ 


“DECORATIVE PLANT CORP. 
I36 WEST 24th STREET, NEW YORK II, N. Y. 















WAtkins 4-4405 
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D EASTER 


| MARRET WEEK 


December 6 through 10, 1953 | 
Hotel New Yorker, New York City 


¢ Fabrics ° Novelties ° Fixtures ° Accessories 
Set Pieces ° Plaster ° Plastics ° Plastic Post, 
* Papier-Mache ° * Wood °* Metal ° Floorings 


e Interior ° Outdoor 






























Mannequins * Papers 
Flowers ° Decoratives ° 
Ledge and Case Units 


Backgrounds ° Window 
fresh, exciting display ideas. 


sented with 
art and production 


Experts in design, 


with vast Lnowledge and 
he Ip you solve your 


This is the show of the year for up-to-the- 
splays and mate rials. New still 


r before e »xhib- experience will 


minute di 
and motion displays neve 
estic and imported mate rials. 


ionally 


ited. Dom he on hand re: ady to 
The latest in fabrics. Every nat ke plans to attend 


known display m anufacturer repre- 
iT 


display problems. Ma 


this important Display Show. 





OF DISPLAY INDUSTRIES 


CHICAGO |, ILLINOIS 





| NATIONAL ASSOCIATION "IL i 


MERCHANDISE 


MAKE YOUR HOTEL RESERVATIONS NOW" ‘ 


FILL OUT AND SEND THIS CONVENIENT acadnaell ~ Fnent o~ 
mo oo 


ne an es om Os Oe es ae 
HOTEL NEW YORKER 
NEW YORK, N. 2 NAME 


Gentlemen: 
onthe FIRM NAME- 


dations for me 


he following accommo 
tion of Display 


Please reserve t 
dates indicated during the National Associa 
industries Market Week. 

Twin Bed Room TC} 


Single Room [ } 
Arrival Date—__—____— 






Number of days occupancy 


NOVEMBER, 1953 

















Sensational Collar os a 
joins the Gpu tacily 


VERSATILE... easily inserted and anal keys are molded to contour of tube! 
.. the new collar may be used with one, two, or three keys! 
.. changes may be made in the shortest possible time! 


The GRIP-TITE Line 


TUBE SUPPORTS 
with plungers to stand = =—__—Doz. 
tubes firmly in place. - $15.00 


SINGLE Collar & Key Sets. 7.80 
TRIPLE Collar & Key Sets. 12.00 
Screw Fittings Ee Pig tig 2.00 


































Lh 


EASY ... previously difficult 
building jobs become a snap 
with this new triple collar 


















Above items inode to fit Juteboard 
tubes and are available through 









and key set! your local display jobber. 
NOW .... build displays all around the tube with 
3-way collar and keys .. . large shelves held firmly 






in place with all-around support! 






























SPACE SAVER ... tiers of shelves 
may be built up on tubes, doubling 

. tripling . . . quadrupling your 
display spacel 









@ Full GRIP-TITE Line and 


Juteboard tubes will be shown at 














R-TEX CO. EXHIBIT 


Room 651 
HOTEL NEW YORKER, N. Y. 
during the NADI market week 
Dec. 6-10 





The GRIP-TITE line is manufactured by SIDNEY NEWHOFF ASSOCIATES 


EASTERN DISTRIBUTOR ...R-TEX Co., 235 E. 42nd Street, New York 17, New York 
WESTERN DISTRIBUTOR ... SIDNEY NEWHOFF ASSOC., 1239 So. Olive St., Los Angeles 15, Calif. 
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For Superior Performance ... For Lasting Satisfaction 


Specity 





inylite 
PLASTIC RIGID SHEETS 





The Vinylite Plastic Rigid Sheet is a non-shrinking, dimensionally stable sheet especially suited for many purposes. It can 
be easily formed, drawn, machined and worked on without any special equipment. It can be printed, stamped, engraved, 
silk-screened. The stable qualities of this sheet permits perfect register when multi-colors are necessary. It will resist most 
chemical and physical changes that occur in normal product use. Some of the many applications it can be used for are: 


Advertising Displays Maps Three-Dimensional Signs 
Advertising Specialties Name Plates Trays (Jewelry Cases) 

{ Dials— Window Faces Signs Electro Molds 
Instruments Templates Color Separation Plates 


Samples of Colors and Gauges Will Be Sent On Request. All Sizes and Colors Listed Below Carried In Stock. 


Schedule of prices listed below entitles you to assorted colors without extra charges. 


NY, lite Plastic Rigid Sheets . . . For Immediate Delivery 


ALL SHEETS PRESS POLISHED BOTH SIDES 



































STOCK ; RED WHITE BLACK ORANGE YELLOW CLEAR 
COLORS BLUE GREEN IVORY BROWN MAROON 
SHEET SHEET | SQUARE | to 24 25 to 49 50 to 199 200 to 999 
THICKNESS SIZES | INCHES SHEETS SHEETS SHEETS SHEETS 
O10 20 x 50" 1,000 $1.20 $1.05 $ .97 $ .93 
O15 20 x 50" 1,000 ‘i 1.43 1.32 1.27 
.020 20 x 50" 1,000 1.94 1.69 1.55 1.50 
025 20 x 50” 1,000 2.34 2.04 | 87 * 1.81 
.030 20 x 50" 1,000 2.72 2.38 “% mer eS 2 ae 





























RE-CUTTING TO SMALLER SIZE—ADDITIONAL—ASK FOR QUOTATION 
TERMS: NET — F.0O.B. OUR PLANT 


Plastic Binding Corporation 








Dept. D.W. Dept. D.W. 
732 SHERMAN ST. Originators of Plastic Binding in America 15 WEST 24th ST. 
CHICAGO 5, ILL. eg NEW YORK 10,N.Y. 


NOVEMBER, 195 3 








19 




















CIRCULATION 










Experienced space buyers recognize that the entire 
circulation of a publication isn’t necessarily all 
“eatin’ meat” for every advertiser. It’s who, where 
and how that counts, not end figures. Careful study 
of all available circulation FACTS as related to 
markets is required to appraise media for its adver- 
tising value. 

The audited information in A.B.C. reports for 
business publications includes: A breakdown of sub- 
scribers by occupation or kind of business ¢ Loca- 
tion of subscribers by states or provinces * How the 
circulation was obtained * How much subscribers 


How many pounds 
are sirloin steak? 


L_] 250 Ibs. 








[] 150 lbs. (_] 50 lbs. 



















The American Meat Institute tells meat 
packers and housewives how much “eatin’ 
meat” there is in a 1000 pound steer—40 
different cuts from a side of beef—how 
many pounds of hides, hoofs and fats. 














» ox 


Courtesy American Meat Institute 


paid ¢ How much paid circulation * How much un- 
paid distribution * What percentage of subscribers 
renew © How many in arrears. 


By using audited information from A.B.C. reports 
as a basis for media decisions, you can most accu- 
rately judge media for their value to your business 
and know what you get—how much “eatin’ meat”— 
for your advertising investment. This business pub- 
lication is a member of the Audit Bureau of Circu- 
lations. Ask for a copy of our A.B.C. report and 
then study it. 
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REPORTS—FACTS AS A BASIC MEASURE OF ADVERTISING VALUE 
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ALL-SEASON Display Kit! 


*CHRISTMAS 
*VALENTINE 
“EASTER 

*BACK 10 . 


cai i aig 33 as ie ae Me say re oo) ee Ree “Rist cute Psd; 5 * | gee te at Bee 4 Ae acu 
Use this bit of display magic to brighten counters and windows. Complete “ All- 
Season Kit’ (#ASD-50): 2 stands and 4 Styrofoam headers as shown, regular 


price $10.00, offered for a limited time only at $7.95 f.o.b. Chicago. Styrofoam 
headers available individually at $1.50 each. Stand, $2.00 each. 


Solves Your Display and Budget Problem 


Here's the display kit created especially to work miracles for 
those who appreciate good display . . . and have an equal respect 
for budgets. Look at the ideas shown below at right; the possi- 


bilities are endless— and INEXPENSIVE. 


bee. 
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This gay Nesbit bunny display encourages the pur- 
chase of more than one item. 


Don't miss our display at the N.A.D.1. show. We'll 
be at the New Yorker Hotel, ROOM 508, December 
6-10, with our Motion Bunny, famous Styrofoam 
displays, and newest innovation: the Nesbit 
Erecta displayers—a perforated metal display line. 


Qh 7--4:2 INDUSTRIES, INCORPORATED 


Fount} in23 MILWAUKEE AVENUE, CHICAGO 47, ILLINOIS 
1933 DESIGNERS AND PRODUCERS OF DECORATIVE ARTWARES 


There's no end to eye-appealing arrangements when you com- 
bine your ingenuity and the Nesbit All-Season Display Kit. 
Work out your own original ideas with ready-to-wear for women 
and men, toys, children’s clothing . . . most anything. 








WRITE US...WE'LL WORK WITH YOU ON YOUR DISPLAY PROBLEM 
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YOU CAN DO IT! Use these diagrams 
as the basis for your patterns. Photostat 
up to size and then cut out of sturdy 
Presdwood. 











with MASONITE PRESDWOOD 


What will your fashion window look like on Presdwood needs only the tools you nor- 
December 26th? The sketch above offers mally use. Takes painting and re-painting 
some easy-to-make suggestions for a power- beautifully. You can even bend it to graceful 
ful after-Christmas promotion...based on Curves. 

easy-to-use Masonite Presdwood. This grainless, all-wood hardboard is as 


You can do so many different things with "€4f tO you as your local building materials 


this versatile panel material. Interesting and dealer. He has the types and thicknesses of 


hee ®toc 
intricate shapes. Cutouts. Novel banners and Masonite Presdwood® to care for the dozens 


copy cards. Platforms, shadow boxes and and dozens of jobs it will do for you. 


risers. And at low cost, too! BETTER HARDBOARDS FOR BETTER DISPLAYS 


MASONIT 


“Masonite” signifies that Masonite Corporation is the source of the product 


©® CORPORATION 


Dept. DW-11, Box 777, Chicago 90, Illinois 
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MATE”...SALES-GETTING BAIT 
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MULTIVIEW 
Complete 


ly $32 


it’s simple arithmetic! The more you show — the more you 
sell! Especially Blouses and Skirts, when displayed to- 
gether in minimum space with maximum appeal. Stands 
66" high. Indispensable. Order today. 
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MULTIVIEW 
Complete 


LOW-COST UNITS — 
DESIGNED ESPECIALLY 
FOR EFFECTIVE ‘MIX 
AND MATCH” DISPLAYS 


<{—- — = 


Here are Magnificent Display Units, designed especially to create impulse 
buying and to catch Extra Profits. Make the most of the Sales Potential in your 
Windows and Interior... Mass Display! It pays big dividends! Forms are perfectly 
contoured—made of Crystal Clear Luxurious Plastic. Stand is of highly polished 
Chrome on Heavy Weight Base. Forms tilt, turn and swivel. Arms move up and down, 
side to side. Display effects never before possible now yours—at your fingertips! Built 
for lifetime service. Nothing to replace or wear out. An absolute “natural” to boost 
Blouse, Sweater, Skirt and Slack Sales. Order today. 


WRITE FOR FREE CATAOG SHOWING OUR COMPLETE LINE! 


Ked Wing lrocducts, reir %ee 
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Eye-capturing unit displays three Blouses (or Sweaters) and 
o Skirt (or Slacks). Stimulates mix and mate sales. Stands 
66" high. 

Absolutely Terrific! Positively Sensational! Order today. 





Editors Comment 
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I suggest a saying by Voltaire as a sign to be made up and hung 
in every display department: "What a devil of a profession! But it 
has its charms." 


The little French philosopher and writer did not have display in 
mind when he wrote the phrase, of course, but he couldn't have hit ona 
happier, more succinct description of a profession that has so many 
exasperating moments -- and so many nice things to outweigh the bad.... 


A group of display managers were having lunch together the other 
day and the conversation turned inevitably to the trouble they have in 
finding young people who want to enter display. One said, "Last week 
I interviewed five different applicants who answered a want ad and they 
just laughed at me when I mentioned the salary. There are so many jobs 
a young person can find these days -- jobs that pay much higher than 
we can afford to give a beginner -- that they just aren't interested. 
And when you consider the long training necessary to make a good dis- 
playman, the relatively low pay to start, and the hours, I can hardly 


blame them. But we are not getting any younger. Where are the display 
staffs of 1965 coming from?" 


One of the group suggested looking for display help among store 
personnel where salaries are not particularly high, another among art 
students or distributive education classes. Everyone agreed that it is 


an increasingly difficult problem, and no one seemed to have found the 
right answer to it.... 


I am glad to report that the second edition of Frank Bernard's 
book, Dynamic Display, has come from the press. Basically the same 
book, the new edition contains additional material in the way of illus- 
trations. The first printing of several thousand copies was disposed 
of ina bit more than a year, orders coming in from literally all over 


the world -- a cheering indication of the interest shown everywhere in 
display.... 


On the contents page of each issue of DISPLAY WORLD you will 
notice a little hexagonal symbol with the simple messages: "ABC - 
Audited Paid Circulation." This denotes DISPLAY WORLD's membership in 
the Audit Bureau of Circulations and has more significance to you, as 
a subscriber, than you may realize. 


A business publication is successful to the degree that it serves 
the interests of its readers by providing them with news and factual 
information about the occupations, tusinesses, and professions in which 
they are engaged. Just as it takes a top-flight theatre cast to 
attract full houses for a long run, so does it require editorial ex- 
cellence to attract and hold circulation. 


With service to its readers as the keystone of a successful 
publishing operation, the business publication maintains a specialized 
audience of people whose work requires knowledge and use of certain 
goods and services. Through advertising in the publication, manufac- 
turers and service organizations have an opportunity to tell the news 
about their merchandise and service (Please turn to page 84) 
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Come and see 

these—and a host 
of other attractive 
promotional displays. 


WRITE FOR BROCHURE SDW 





DAVID HAMBERGER, Inc. 


DISPLAY DECORATIONS 
115 W. 31st STREET |= NEW YORK CITY, 1 
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Filenes Fashionations Fair’ 


By ALBERT C. SMITH 


Hil. anternational language of fashion 


was overwhelmingly recognized at the 

Wilham Filene’s Sons Company, Boston, 
ina great promotion which started September 
21. Its scope was immediately appreciated by 


New York City 


kngland. and in 


public and by trade from 


through all New 


press comment over a much widet 


general 
This 


event drew the apt title of “Filene’s kashiona 


ATCa 


tions bair,’ and was developed around the 


basic them 
‘Thus thr 
Weather” 


became a key rallying pot for the occasion 
an Clo k . 


“kashion time around the world.” 


stores own famous “lime = and 


column at oa corner of the store 


at this spot provide at one glance 


the tume m all of the world’s leading fashion 
centers 
Pan 


“EF ash- 


splendid cooperation of 


\\ 2) ld 


fair’ 


Through the 


\merican Airways, Filene’s 


jonations also included among its 1m- 
portant aspects an emphasis upon the con 
tribution of air transportation to world trade 
Pan American's collection of five original 
models from the haute couture designers in 
an imspirational highlight of the 
These 


other 


lurope Was 


big fai beautiful gowns were later 


flown to leading department stores 


about the 
\n outline of the development of this event 


country 


will fully permit) an appreciation of the 


effective merchandising, display, and adver- 


tising techniques that assured it of success. 
Important it is to realize though that, while 
Fair’ 

imports of 
around the 


dramatized on a 


Kilene’s in its “Fashionations made 
fashions 


world, it 


breath-taking 
from 


accessible 
and accessories 
definitely store-wide = scale 
American manu- 
facturers to respond quickly and skillfully to 
the world’s best fashion inspiration, adapt 1t 
to the American 


business _ life. 


the unique ability of mass 


figure, climate, social and 
revise it to suit the 
potential of 


impres- 
mills 
and factories, and produce it at prices readily 


sive production American 


available to the average American budget. 


Twenty-six Iilene’s executives and buyers 


spent months scouring the world markets 


seeking merchandise, exhibits, and ideas for 


this occasion. Items came in from France, 


Ireland, Belgium, England, Italy, Spain, and 
Switzerland. At the 


tive genius of the display and advertising de 


same time, the crea 
partments was devising the plans and props 
necessary to give visual vitality to the effort 

Preliminary step in the program was the 
“Fashionations 


New 


special 


reservation of — the I lyer.’ 
York City 


guests 


Brought on this train trom 


to Boston were ilene’s 


foreign diplomats, foreign designers, designers 


—Many craft workers appeared at Filene’s 
during the ‘Fashionations Fair.’ This em- 
broiderer worked below a dramatic poster 
that caught attention from a distance . . 

Upper center, counter and ledge props were 
Filene's lower case ‘f at the top, holding 
imported fabric draped down over a central 
clock to establish the theme, ‘Fashion time 
around the world" Upper right, Ameri- 
can children's merchandise inspired by foreign 
fashions . . . Left, at the style show, models 
moved through world fashion center land- 

marks formed of flowers— 
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—One of the men's wear displays, featuring 
a world map background . . . Center, out- 
door selling carts formed a ‘Rue de Boutique’ 
outside the store . . . Below, the imported 
gown collection of Pan American World 
Airways was featured in a main window bank 
at Filene's to sress the importance of air 
transportation in today’s merchandising 
planning— 


from ihe top couture of America, and well: 
known business leaders and members of the 
news and fashion bureaus of the world 
Filene’s display achievements started at New 
York’s Grand Central station where th 
track entrance was properly decorated with 
sign and poster identification. The gay 
party atmosphere of the cars was further 
advanced by the appearance of cheerful cur 
tains having clock designs reminding one of 
the theme “Fashion time around the world.” 
Adding to the fun and fellowship of the 
train trip was Filene’s humorous check upon 
guests. folks had to pass gates manned by 


. ii <a _ | _— ora” , entrance for a tour of the store displays 
a ae a — re Following this, the group journeyed to the 


7 2 
- " ew . _ eae Museum of Science for an international trade 


<a * 


A rege 


program featuring the gowns flown trom 
abroad by Pan American (suests brought 
messages trom their respective countries in 
their own language through the use of the 
lilene-l inlay system of simultaneous trans 
lation. International Business Machines mad 
the complete imstallation of this equipment at 
the museum and also installed this apparatus 
in one of bilene’s windows. Customers moved 
up to the window front to pick up earphones 
to hear tape recordings of the speeches 
Speakers included Pierre Balmain of France, 
Nettie Rosenstein and Hattie Carnegie of 
America, Sybil Connolly of Ireland, Micol 
Fontana of Italy, John Cavanagh of England, 
and Manuel Pertegaz of Spai 

Following a festive dinner party at Har 
vards tamous Hasty Pudding Club, the 
guests journeyed to Boston’s Sheraton Plaza 
for a most elaborate and dramatic fashion 
show lhe stage represented a theater of 


[Please turn to page 78] 


lilene’s executives im simulated foreign uni 
form. lee Court, display manager, for im 
Stance, did a very ine job in the passport 
detail. (iuests stepped up to a photographic 
booth erected in the train and, for passport 
photos, they moved their heads up to a hole 
which was cut above a comic body. This 
front, im several sections, could be adjusted 
to make a variety of funny identification 
photos one of which was then pasted mito 
the passport book 

\board the train, guests were greeted by 
a parade of children attired in costumes to 
represent each of the countries from whic! 
the Picsts came Phe carried Signs of 
welcome in foreign languages, as well a: 
trays of foods and candies native to. the 
countries CONC! rned \t Boston a carpet Was 
rolled out for the guests and on hand at the 
railway station was a band and a group of 
charming girls to give welcome and tokens 
to the visitors. 

The party’s day included a trip to Filene’s 
where the “Time and Weather” column was 
the welcoming point. (iuests and store off- 
cials cut a string of foreign coins to gain 
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HE atmosphere of a warm spring day 
in the park was captured pertectly 
by Tom ( omertord., [it Rrothers, Phila 
delphia, in the charming display pictured 
at the upper left. The size of the window 
made it possible tor him to break the setting 


into natural groups which added to the 


realism of the scene. Chiet props were a 
papier mache fountaim and column, trees 
just beginning to leat, and two benches 

A very attractive fixture tor a display 
of costume jewelry and watches 1s seen 
next. It consisted of a tree-like torm made 
ol heavy wire, the branches bearing color 
ful flowers of heavy fabric and heart leaves 

the whole springing trom a large plastet 
heart held aloft by two cupped hands 
Watches were shown in a small group at 
the front center, with the jewelry on small 
tabric-covered steps at each side attached 
to the leaves and flowers. The display was 
used by Grands Magasins du Louvre, Paris 

Getting away trom the traditional swan 
as a symbol of January white sales, Harold 
McLaren, The Bon Marche. Seattle. selected 
polar bears as the principal characters in 
a series of windows. The tather bear was 
shown slumbering while several cubs tried 
to awaken him, while the mother bear was 
at the left. Other cubs were sliding down 
a plane made of tabric, and one unlucky 
youngster was seen in mid-air, clutching 
a branch which had broken under his 
small weight. 

\t the top of the same page 1s a realistu 
setting for a display of raincoats. It was 
by Raymond Ek. Rogers, Cox Brothers, Ltd 
\delaide, South Australia. The background 


—Top, left, by Tom Comerford, Lit Brothers, 
Philadelphia . . . Center, Grands Magasins 
du Louvre, Paris . . . Left, Harold McLaren, 
The Bon Marche, Seattle . . . Directly above, 
by Raymond E. Rogers, Cox Brothers, Ltd., 
Adelaide, South Australia— 
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painting of a postman on a rain- and wind 
swept street was curved across the back- 
wall. Cellophane formed puddles on the 
floor, and the window glass was touched 
with slanting streaks of white to simulate 
rain. 

At the upper left on the second page 1s 
a Valentine window, one of a _ series of 
seven, used by Alton J. Bernhard, Joseph 
Magnins, San Francisco Copy on the 
large heart read, “JM loves you in navy 
dyed Scotch mole.” The smaller hearts 
had tacial teatures made ot tiny hearts. 

For an umbrella promotion, Emile Alline, 
Maison Blanche, New Orleans, used a 
simulated house front consisting of a dark 
green background with patches of light green 
cork bricks scattered on the wall Lm 
brellas were arranged as a hedge around 
the Step of the porch (;rass covered the 
floor, and large crystal raindrops were 
suspended trom the window ceiling. Card 
copy read, “How does MB's garden grow: 
With umbrellas all in a row!” 

\n attractive setting for a bridal gown 
is seen in the next display, by Walter A 
Spiro, Gimbel Brothers, Philadelphia \ 
tree laden with blossoms was the three 
dimensional prop against a pastoral back 
ground painting, and blossoms were scat 
tered around the floor 

The display in the final illustration was 
done by Leonard M Pons, D I Holmes 
Company, Ltd., New Orleans. Featuring 
bridesmaids’ gowns, the merchandise was 
shown simply in company with suspended 
heart strings and wedding bells 


—Top, left, by Alton J. Bernhard, Joseph 

Magnin, San Francisco . . . Top, right, by 

Emile Alline, Maison Blanche, New Orleans 

. . . Center, by Walter A. Spiro, Gimbel 

Brothers, Philadelphia . . . Right, by Leonard 

M. Pons, D. H. Holmes Company, New 
Orleans 
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Chicago Windows Glitter 
With New Merchandise 


By S. MARIE WARE 


VSHITON 


s( intillating 


designers have introduced 


effects im a wide assort 


ment of women’s wear tor tall and 


winter. Jeweled and pearl strewn sweaters 
have been well accepted and now come cot 
ton shirts splashed with rhinestones to wear 


Mor k 


pearl and rhinestone sprinkled lounge wear 


with slacks, pedal-pushers and shirts 


of delectable pasteis are new, too, in Chicago 


Designers are borrowing trom the jewelry 
held tor glamor and jewelry designers like 
apparel field tor 


for the market offers genu 


wise are delving into the 


new creations 


me mink earrings and pins, and leather 


worked into intriguing designs tor numerous 
articles ot adornment 





stretched the length of 
Pirie Scott & Co.. 
(first photograph) one set back of the other 


‘| Wo panels Were 


a window at Carson 


to give depth toa promotion of shoes. On 
the panels was a wash drawing of a swanky 


lounge where a group of ladies sketched in 


black, white, and gray were sipping cock 
tails at two long tables covered with hotel 
linen. As this was a promotion of women’s 


shoes the center decoration was a_e gold 
epergne that held shoes instead ot the usual 
floral arrangement. Shoes were highlighted 
again on the floor near the glass where they 
peeped out trom under the table cover, placed 
there to complete the feminine figures drawn 


on the panels. Human interest was injected 






























—Jewel-splashed merchandise literallly glittered 
in recent window displays in Chicago, helped 
out by display craft that stressed the new 
fashions . . . The first display pictured is by 
Clement Bradlley, Carson Pirie Scott & Co. 
... All three of the windows illustrated at the 
bottom of the page are by John Moss, director 
of design, Marshall Field & Co.— 


had heen removed 
(lement Bradley, 


director of display, supervised the installa- 


shoe ~ 


by a pair of that 
from a lady's tired feet 


tion of this Madison street window as well 
as the leather promotion described later 
(Photograph by courtesy of Fred Kuehn 
Stu Glos.) 

New in Chicago and new at Marshall 


Field & Co. collection of jeweled, 


quilted lounge 


was a 
wear displayed with a mus! 
cal theme. Pink lounge wear “inspired by 
and | 
blue, brushed nylon “inspired by the 


musicals:’ ice 
glitter 
“inspired by 


the glamor glitter oft 


of ice shows; nylon and lace 


symphonic music,” and Spanish red “inspired 


castanets” composed a symphonic 


Moss, 
were complemented by 
shredded paper and 
trees to which were attached prisms, 
Iruit, tiny 


by fiery 


display by John director of design 


The 
pastel 


four ( olor S 


shades of grass 
gilded 
econd 1il- 
lce-blue brushed nylon lounge 


angels and snowballs | 
lustration) 
Wear 


dramatized by a pink paper tree 


Iruit 


Was 
and gilded 


“Hemlines go up fashion focus goes 
proclaimed Field's in a promotion of 
and that stretched out for 


five windows. The color schemes criginated 


down” 


shoes hosiery 


with the shoe boxes fastened to the walls 
Gailded iron-work chairs were upholstered 
with orange, mustard yellow, blue, pink, 
and green velvet, a repetition of the box 
colors. That hemlines are going up was 
interpreted by gilded ladders where two 


leg torms and one arm were placed on the 
rungs denoting that a figure was “going up.’ 
Two other leg forms were in a sitting posi 


tion on one of the chairs. The abstract 
figures wore frills of white tulle and mod 
elled the feature hose and shoes. 

If the crowds that stopped to look at 
Field’s Randolph and State street window 
were unusually large it was undoubtedly 
because the big window had dual pulling 
power (fourth photograph) The window 
ordinarily is reserved tor tashions but in 
this instance “An old favorite, the basic 
black dress with a New World turniture 


group” was blended into a color scheme so 








—At the top of this page is a tie-in with an 
exhibit of Japanese art at the Chicago Art 
Institute. The display, and the one that fol- 
lows, is by Reed Schlademan, The Fair . . 

Lower center, a magic theme used for lea- 
ther jewelry and other leather items by 
Clement Bradley Final photograph, oa 
display by J. Boghosse, Goldblatt Brothers— 


harmontous as to cause reciprocal reactions 


The little black dress was enhanced by the 


exquisite lines ot the ebony turniture up 
holstered with stark white, and the honey 
finished case pieces. Relief in the color 


scheme came trom tresh, potted green trees 


and narrow green blinds unrolled trom the 
high ceiling, bringing panels of color to 
the background. Honey tones of the turns 
ture were picked up by muted brown rugs 
to round out the four-color schem« 

\ series of four windows at The Fan 
was tied in with the exhibit ot Japanese 
art at the Art Institute of Chicago. The 
three hangings on the background were 
masterpieces trom the museums permanent 
collection, loaned tor the display \s 11 


viewing the exhibit, three mannequins wore 


suits of brown or beige promoted as “Fabu 


lous works of art you in your tailored 
suit.” This was the copy printed on the 
stores feature card which duplicated the 
coloring and style of lettering used by the 
Institute tor its exhibition. Reed Schlade 
man, director of display, kept the back 
panel a dull cocoa brown to harmonize 
with the merchandise and to bring out the 
colors in the masterpieces. 


An “at home” 


Schlademan by a 


feeling was captured by 


television setting which 
carried the copy “Glamorous you entertain 
ing at home.” In _ the 
low boomerang-shaped cocktail tables ot 
gold and black wrought iron introduced a 
languid mood and two lounging figures in 
leopard and bittersweet supplied the 
cato The solo setting gained height 
by a wrought iron 
furnishing 


sixth tllustration, 


stac 
accent. 
shelf displaying home 
books, and 
zines and by a standing mannequin at either 
side. The black in the 
lounging apparel and furniture necessitated 
a background of high brilliance: this was 
supplied by walls of gold and a floor of gold 
squares on black felt. 
The magic of leather the 

a bank of Carson Pirie Scott & Co 


accessories, maga 


predominance of 


Was subrect) ot 
window s 
mace (1 


Manne 


Important 


that displayed a myriad oft 
leather, 
quins 


items 
including leather jewelry 


wore leather Coats or 


lhe 


magician mM 


touches of leather magic quality was 


expounded by a traditional 


garb and the arrangement of many of the 


items which appeared to be responding to 
his mystic power. In one window from the 
series a chair and gloves were suspended 
as it floating im air. Dramatic theatrical 
lighting was thrown on the grav walls and 
floor and sharp spots on the small items to 


project them out of the hazy atmosphere 


that enveloped the Proup of displays 


live lovely vindows, befitting the elegance 
of high-tashion millinery priced trom $1&.88 
to $30.88, (soldblatt 
Brothers titled “Fashion borrows color 
the Latin market place.” J 


held the 


poy. : 
| / cause 


were presented at 
from 
Boghosse, dis 


director. merchandise to a 


79) 


play 


furn fo page 
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display solidarity. He says smooth buyer- 
display relationship is vitally important. A 
satisfied buyer will provide the best mer- 
chandise for a display and will become as 
interested as the display staffers themselves. 

When buyers or other departments — 
recognize the importance of alloting sufficient 
time for preparation, construction, and 1in- 
stallation, their attitude is a great help toward 
having good display, Brown explained. 

For the chief thorn in display operation 
is last-minute demands and it takes buyer 
education to lubricate the display depart- 
ment’s performance, Brown confesses — all 
of which Boggs & Buhl has gained at last. 

soges & Buhl’s display department is made 
up of individuals trained so that the staff’s 
talents are widely diversified. There are no 
specialists. Each member is capable of per 
forming any task, from poster work to in- 
stalling a window. 

The display department 1s completely un 


Display Has An Important Role 


Ht. display department's vital status as 
the key link between the store and the 
consumer Was never more vividly dem 
onstrated than that of Boggs & Buhl Depart- 
ment Store im Pittsburgh where sales have 
ballooned “tremendously” in an uphill climb 
from a one-time sales volume slump 
Management and employes alike credit the 
eight-member staff with sliding the O600-em 
ploye store into a strongly competing post 
tion among the Steel City’s “Big Seven” de 
partment stores 
[he formula is fundamental, declared Dis 
play Director Kobert K. Brown, who prior 
to the three years he has been at Boggs & 
Ruhl was associated in display at Kaufmann’s 
m Pittsburgh and Coyle & Richardson in 
(harleston, W. Va 
Hie credits th stores success to intra 
store departmental relatronships, which means 
close, congemal cooperation between display, 
advertising, buying and merchandise. Brown 
is strongly convinced that this same coopera 
tion is now defintely store policy 


Brown 1s a selt-deseribed disciple of buyer 
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related to the advertising department. he 
ad section does supply necessary display card 
copy, but display controls its own sign shop 

As in any competent organization, m 
spirational performance starts at the top 
Boggs & Buhl is no exception 

Brown quite obviously gets able results 
The atmosphere of the department's 5,000 
square feet on the sixth floor is one of re 
laxed accomplishment. 

Brown's theory that “I get better results 
hiring non-experienced persons who conform 
more easily to store policy” solidly indicates 
the energetic practicality that guides the 
department 

Staffers include Bob Ford, assistant; Mrs 


—Representative of Boggs & Buhl's display for 

various seasons are the windows pictured here. 

Close and congenial cooperation among the 

display department, advertising, and buyers 
is the rule— 


DISPLAY WORLD 


—Robert Brown, display manager, aims for 
balance of color and design in his displays, 


and insists on a crisp, neat appearance— 


Sally Burke, Teddy Tedroe, Neal Savage, 
Francis Cummings and Herman Mike. An 
other man is being added soon. 

The interior and window displays engi 
neered by Brown, who its also store archi- 
tect, are motivated by his pursuit for “crisp- 
ness and neatness.”” The store’s window dis- 
plays especially mirror those aims. Even in 
a series calling for a warm flavor there 1s 
a measure of crispness that makes the dis 
plays stand out. 

What makes a good display? Brown asks 
the department for balance of color and de- 
sign, geared to pin-point merchandise A 
former easel painter, Brown is generously 
color conscious. 

The display department designs virtually 


At Bog g S & B U h | By WAYNE A. GRUNDISH 


pulled even more satistactorily than appli 


ances, gift items, or home furnishings 





fhe increased furniture pull “is possibly 
hecause furniture is the basic item for home 
decorating,’ Brown says 

\mong Boggs & Buhl window displays 
that did an especially good job would be m 
cluded a White Sale display which sharply 
reflected the “crisp, neat” look m display so 
deliberately sought by Brown lhe fanciful 
cupboard was constructed by th department 
and the doors were tufted with chrome nails 


mito cotton padding here were even such 


windows, with cupboards of varied color: 
‘Wool sets the lashion Pace’ was thy 
theme ot another boges & Bohl headlines 


lhe slogan was on several posters obtained 


from the Wool Bureau in New York City 
these were pasted on the backwall, simulating 
wallpaper lhe windows were pine-framed 
about panels of wool, ditterently colored and 
textured 

(One impressive window contamed three 
mannequins garbed im period clothing \ 


| Please furin fo page 72) 





its props which then are constructed 
by Store carpenters \rt work. lettering 
and the like are done in display. Only a few 
show pieces are ordered outside. Besides the 
sixth floor showroom, there's additional 
storage space on the fourth floor for props 
Brown currently has on display during 
the stores &4th anniversary 19 windows, 
which generally are changed every two weeks; 
one rug display, three fourth floor displays ; 
22 rooms of furniture settings, and a= slip 
cover display \ll this in addition to ledge 
displays throughout the store 
Brown and Ford agree that ready-to-weat 
displays have brought the greatest sales vol 
ume and prompted greater attraction judg- 
ing the latter by phone calls from customers 
Kurniture displays have generated a vigor 
ous pull also. A furniture display on the 
fourth floor, adjacent to the credit and 
cashier sections, has increased furniture sales 


noticeably. Furniture in that section has Se oolteent 
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\KING, a cue from Jack Frost, Los 
Angeles displaymen have been “paint 
ing with the big brush,” using in a 


grand manner the riot of colors traditionally 


associated with this season This was evi 


dent particularly in the scenes they created 
and in the lighting, if not always in the met 
itself 

Qne of the most colortul displays in town 
was William ©. Lambert's “Apothecary Jar’ 
promotion tot Brothers, the apoth 


chandise 


Bat ker 


ideal tor dozens ol home 
bath. kitchen, 
theme to a 


Director 


ecary jars being 


decoration purposes in_ the 
lying hits 
McCall's, Display 


blow-up of the 


room, ete 
page mm 
Lambert 


living 
recent 
used a page m a 
corner of the window and reproduced essen 
tials of the illustration 
alongside around the 
uses for the apothecary jars were visualized 
for the viewer. The full drama of the win 
dow does not appear in this predominantly 
value photograph 


lite-size 
display 


Magazine 
I: lsew her c 


light 
the display was presented 


middle and 


because actually 


gray 
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Fall Colors Dominate Los Angeles 


in low lighting intensity: the basic colors 
of the window blue and black, with 
strong spotlighting to intensify the yellows, 
oranges, and reds in the jars on the wrought 
three-shelf standard. Background 1n- 
terest was enhanced with a six-panel origi- 
nal Parisian scene painted by Fred Wilkin- 
son of the staff. Later the 
Park La Brea 
connection with a Barker 
Brothers model apartment decoration. 
Resorting to the disciplined restraint so 
fashion, W. QO. 
Meissner, display director of ()hrbach’s on 
Miracle Mile, set the and 
suits with just the minimum of suggestive 
effects and the maximum of amber and 
filtered red autumnal achieve 


were 


Iran 


store’s own 


screen was shown at the 


‘Towers in 


synonymous with high 


scene tor coats 


lighting to 


—At the upper left, by William C. Lambert, 
Barker Brothers . . . Upper right, by William 
Meissner, Ohrbach's . . . Lower left, by Henry 
Jampol, Haggarty's . . . Lower right, by Stan- 
ley Thompson, The May Company-Downtown— 








the effect desired. This was another window 
which should be seen in color to be fully 
appreciated, but visualize in referring to 
the black and white photo a warm, mellow, 
amber-orange glow overall with the black 


of the suits and coats and white of the 
birches and you'll appreciate the striking 
effect achieved for this fall presentation. 


Actually the five birch trees in the center 
were native California eucalyptus which the 
display department painted and sprayed to 
simulate the more appealing birch. The 
dyed oak leaves tied to the branches over- 
head and on the floor likewise were sprayed 
to bring out that Jack Frost coloring so 
symbolic of the season because the little 
pixie with the paint brush is generally so 
busy elsewhere he seldom gets to do much 
of a job on the Southern California decidu- 
ous leaves. Basic color scheme of the back- 
ground and floor was medium gray. The 
cement-like park bench in the background 
display 
cement. 


was made of wood by the store’s 
staff and splattered to simulate 
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Display Windows 


Soft focus spotlighting on the sign at the 
left emphasized the key message, “For This 


Glorious Season of Autumn.” A ribbon sign 
at the right set off the accessories and read, 
“Fall is Fashion in Accessories Today.” 
Strong down-lighting, filtered side-lighting, 
and fill-in spotlighting from below all added 
not only the aforementioned autumnal feel- 
ing but definition and this 
colorful presentation. 


dimension to 


With a mink salute to the opera opening, 
Henry Jampol, display director of Hag- 
garty s-Downtown, set an elegant scene and 
made a point so clear, mink simply 
must have increased not only at Haggarty’s 
but all over town. The 
simple — but so direct consisting of six 
gold finished theatre seats on a gold painted 


sales 


set-up was quite 


platform with gold stanchions and_ red 
velvet cafe curtains in the store’s most 
prominent triangular corner window. The 


two standing figures wore full-length mink 
coats, mink trimmed and mink 
stoles were on or nearby the seated figures 


dresses, 
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A casually arranged opera program on the 
floor accompanying a double-entendre sign 
“The Play (of Furs) is the Thing!” 
made the point more meaningtul 

\ promotion aimed straight to the heart 
of every teen-ager was Stanley Thompson's 
“Campustown LL. A.” 
(ompany-Downtown windows 
in the Campus Shop 
Thompson concentrated visualizations around 
the typical campus such as 
the drug store, the school supply and book 
store, etc. At the drug store in one window 


in a bank of the May 
and inside 


store’s For these 


service stores 


were the omnipresent juke box and maga- 
zine rack illustrated in the stylized back 
ground. 


Correctness of the campus wear on dis- 
play was authenticated with photographic 
blow-ups of the store's college advisors for 
the University of Oregon, Pomona college, 
University of Southern California, and 
Whittier. These blow-ups were in the back- 
ground and foreground. The casual manner 
of the reclining mannequin with her feet 


—The top photograph is by Stanley Thompson, 
carrying out within the interior the “Campus- 
town L. A.” theme used in a series of windows 
Center, an informative hat display by 
Joseph Tilner, Mullen & Bluett . . . Lower right, 
by Bob Shrutrun, Haggarty'’s, Beverly Hills— 


sott drink bottle 


well cls the Pposmron cy] the 


on the chair and empty 
the table, a: 


other figures, added the element of natural 


ness that was pertect to the setting Ly Live 
and gray dominated the presentation; “Sugat 
white and lolly-pop blue” were the teature 
clothing colors. Black and white tile squares 
on the tloor rounded out the institution at 
mosphere, while accessories were arranged 
around ornate apothecary jars in the tore 


ground, accompanied by text books and the 
theme sign “Campustown [| a 
the interior tie-up consisted of painted 


branches, college pennants and 
stvlized 


oOvVel head 


bt 14 lk panels, 


a series ot cutouts which were ar 


ranged near the ceiline around 


the store's structural pillars and canopy 


\ prestige building window designed t 


catch the eye and arouse the curiosity ot 
male mterested im hats re 
sulted in a trathe stopper at Mullen & Bluett 


‘These ‘how they're 


CVCTY passilp 


made’ type of windows 


are always tun to set up,” Joseph 


Tilner, display 


S.aiVsS 


director. who arranged the 


sequence ot Disney hat construction im 20 
felt through 
their final placement in the hat boxes des 


tined tor the 


simplified stages from the raw 


store In addition, he pre 


sented 19 finished hats at the left and 
right extremities of the display. The key 
sign in the toreground told the story, “Dis 
ney has been making hats since 1885. Mullen 
& Bluett has been selling hats since I883 
(ome m and see what two old-timers with 
a young outlook have to show and tell you 


about what's new 1n hats.” 
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—Even as this article was in preparation, 
word came that McCreery's was to go out of 
existence December 3! after serving the New 
York City public for 116 years. Instead of 
cancelling the article as would normally have 
been done, it was decided to let it appear 
os ao sort of final tribute to the displays 
which have characterized the store under 
Walter Hazeltine— 





| may seem strange to write about the 
display department of a 116-year old 
department store which is just about 
to close its doors for the last time. That 
lames MeCreery & Co. in New York 


\ssor iated [ry (,oods (orpora 
tion, and to be taken over by Ohrbach’s, the 


(atv. sold by 


tamed 14th street store 

But a display department is composed of 
people who work to create display. sdeas 
and then execute them So if the director 
and his staff are competent and are doing 
better than an average job, the store and 
its departments may perhaps pass into 


oblivion, but the personnel moves on to 


new fields for their work 
\ small staff, a limited display budget, 
and money-saving ideas are a few of the 


which McCreery’s display 
differed 


Dire tor 


particulars in 
from others, ac 


Walter Hazel- 


department has 
cording to Display 


tine lhe entire department occupies a 
few hundred square feet im the store's base 
ment, but im this small space the staff 


is responsible for interior displays in depart 


ments on nine floors and a total of 28 win 


dows on 34th and 35th streets and Fk itth 
avenue lwenty of the street windows 
are changed each week The eight win 
dows on the 35th street side are changed 


mily once a month 


calendar creative 
1.000) 


primarily by 


[he steady. round-the 


effort required tor more than window 


wdea a vear 1s. turnished 


Walte 
lepse ph 


Ilazeltine and his five assistants 


Haburg, who specializes in the in 
oor: Mrs 
Norman Waltsie, 
interior displays 
fiith 


home 


terior displays on the street 
Matilda 


worl atl 


Szeker. with 


who. 
ready-to-weal 
third, fourth, 
Ballitore 
displays on the sixth, 


Hoors \1] 


for the second. and 


oor and ‘lLony who does 


furnishings seventh, 


and ninth interior dis 


( ivhth. 


























































































Swan Song For 


ot Arthur 
Hazeltine 
installation 


plays are under the 
Fisher, next 
When the 
displays in the windows, or to set 
entire 


supervision 
in command to 
time comes tor the 
or new 
up a special interior display, the 
staff rolls up its collective sleeves and goes 
to work, frequently assisted by students em 
from a nearby art 


ployed by the hour 


school such as the Parsons School of De 

sign or the New York Trade School 
Hazeltine works closely with two store 

vice-presidents one in charge of home 


furnishings and the other of ready-to-wear 
\t a monthly meeting of the three heads of 
departments, schedules are worked out tor 
the tollowing month In these planning 
conferences Hazeltine finds his portfolio of 
window photographs and notations extremely 
useful It does not include every last 
window or interior display, for the windows 





are often designed in a series closely re 
lated in general theme and varying princi 
age groups \ late Oc 
tober window series, for example, was titled 
“Full-Slim.” contained tour 
mannequins, full-skirted 
fashion, the other two the silhouette 


now coming into the fashion picture. Princ) 


pally 11) colors or 
Kach window 
two wearing the 
slim 


pal variations were in color and details 
of styling in the dresses shown. 
In the portfolio, one ot several display 


photographs for a particular department 1s 
pasted, along with notations of date, window 
location, merchandise description in brief, a 
list of related windows not photographed, 
remarks on general weather conditions, ap 
parent public interest in the display, and 
any adverse comments made at the time by 
the vice-presidents or department buyers. 


This, says Hazeltine, is extremely useful 
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McCreery s 


is planned months or even 


window 
later and 
about timeliness, 


when a 


a year certain questions may be 


raised weather 
other 
forgotten 


prosper ts 
long 
port folio 


and comments 


except tot the 


and conditions 
since 
reminders 
with the 
dents has been completed, Hazeltine works 
as closely as with the 
the different departments and combines as 
many items of related merchandise as possi- 
The 
he comments, consume about 65 per cent o 
and 
Largest expenditure for interiors, 
Christmas holiday 
season, although this year, Hazeltine rather 
gloomily points out, only a very little 1s 
likely to be done with the store scheduled 
for closing at the year-end 


(once the conference yice-presl 


possible buyers in 


ble in the window displays windows, 


the budget interior displays about 35 
per cent. 


of course, come in the 
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By GEORGE HERRICK 


\s in other department stores, there are 


peak months tor displays of home turnish 
ings or according to the 
Home furnishings usually 
reach a peak tor displays in April and again 
in mid-August. Ready-to-wear key periods 
are pre-laster and again in October and 
November up to Thanksgiving Day. After 
that, until Christmas, everything is teatured 
for gifts, with 


ready-to-wear, 


seasons tor each. 


fashions for dressing up on 
New Years Eve running a poor second un 
til the week between New 


Year's Day 


Christmas and 

A recent display of formal wear ( McCreery’s 
does not carry men’s clothing) provides an 
example of how Hazeltine will work closely 
with the buyer of a department to create 
a display around the particular merchandise 
he and the buyer select from the manutac- 
turer or wholesaler. A window display was 


—A limited budget, small department space, 
and the need to come up with fresh ideas 
which would entail little expense in execution 
are some of the factors which entered into 
the display picture at McCreery's . for 28 
windows and interior displays on nine floors. 
The photographs show examples of typical 
window treatments by Hareltine and his staff 
of five— 


allocated tor tormal gowns in the ready-to 


department Instead of building the 
display stock, Hazeltine 
and the buyer went to the market and se 
lected ultra-glamorous 


for the windows 


weal 
around formals in 
separates especially 
While these were in tash 
ions and colors that only a limited number 
otf women would be likely to buy or be able 
to wear effectively, they attract 
attention to his department of the store and 


served t 


develop sales of more conservative formal 


separates. Under normal conditions, how 
can not 

the time required to go with the buyer 
the market W hile 


essential, 


ever, the display director spare 
into 
trips are by no 
Hlazeltine 


out that the display director should get out 
of the 


such 


means always points 


store as frequently as 
Sometimes, as in his 
difhcult and many times 
Nevertheless he has tried to pet 
least into the market 
to pick up fresh ideas in fashion trends di 


possible 
this 


event 


own case, has 


been HN pas 
sible. 


out at occasionally 


rectly, rather than to depend entirely on 
the information received from buyers of 
the departments 

One ot Hazeltine’s fixed rules in devel 
oping a window display idea is always to 


combine as different kinds of 
Naturally. this must 
and with no hint of the 


variety store or super-market 


many mer- 
chandise as possible 
be done gracefully 
\ccompanying 
photographs of McCreery displays illustrate 


how he trequently combines three or more 
types of merchandise in a single display 
When he was called to create’ several 
windows on Revlon’s theme of “Eat! Drink! 
and be Merry!” he worked out a_ party 
atmosphere with mannequins in a_ living 
room. This brought in formal gowns, furni 
ture, home furnishings, and the Revlon 


lipsticks on a small stand in the foreground 


\ promotion of Simmons mattresses had 
garments and pertume on the side 

(ne window, which Hazeltine says cost 
only about S$&, brought in women's beach 
togs, sun tan lotions, and sun glasses L he 
original request was to teature sun glasses 


While the $& window 


cost, the top expense Too? al 


was definitely low 1n 
single window 
seldom CX eeds $75 and most Met reery 


heen in the $40 to $60 


Wifi 


dows have 


range 
lhe different departments of the store have 


their display budgets. When a display has 


been created, each department represented 
in it is charged pro-rata tor its share of 
the cost. ‘This 1s, of course, merely a book 


records 
departments in 
\sked 1f he doesn't 
dithculties with the 
of various departments who want 


keep the 
VaTIOUS 


transaction to 
and the 


keeping 
straight 
balance on promotions 


have occasional buyers 


more or 


something different in a display otf then 


merchandise, Hazeltine smiled and insisted 


that “we get along very well” and every 


body iS ( ooperative 
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by tile ehring 


Display Designer and Consultant 





















New York 
Arrangement: One definite unit is noted in th 
WOner ress nerve dist Oy. 


Properties: Avr rreguiarly snaped | lattorm riser 


sed 1 upport a ballet dancer and several pairs 

+ cha, come snown on the thoor Ot the W ndow. 
Mast 1dd turther atmosphere to the setting. 
Copy card is displayed at upper right of window. 





Arrangement: This festive display consists of sev 


eral elements. 


Properties: Gaiety and smartness combine to make 
this an effective display as seen in the table setting 
and canes, silk hat and gloves suspended in mid-air 
amid confetti and serpentine. Mannequin at left 
is shown in a smart and sophisticated gown. Her 
wrap is draped over chair at right. Small copy 


card is at lower left of window. 
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Arrangement: Two definite units are noted in this 
January White Sale display. 


Properties: The display shows the window of an 
old-fashioned store. Inside the window. sheets. 
pillow cases, table cloths, towels, etc., are neatly 


displayed. Copy card is shown at lower right. 
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Arrangement: Four detinite units make up _ this 
display of men’s shirts. 


Properties: Shirts are arranged in four sections 
each tramed by pipes through which pastel colored 
wires are strung in zig-zag fashion, the colors be- 
ing a contrast to the white shirts. A few ties add 
color and smartness to the display. Copy card is 
shown in lower foreground. 
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Arrangement: [wo 


mens display of hats. 


Properties: A scene from Carmen is depicted in 
the backarouna ot the display. A poster aaver 
tises the opera durina the height of the social 


cason. Copy card is placed in lower toreqround. 


Arrangement: [his mens shoe display consists of 


two definite units. 


Properties: A dog-house is placed against a wood 
grained panel background. Shoes are neatly 
grouped around the kennel. Caption might read: 
‘For Dog-tired Feet. 


tegtures of the shoes. 


Small copy cards point out 











has the Wealth of Nations,” served as the 
cue to Display Director Henry Callahan for 
a window at Lord & Taylor’s which reflected 
our own harvest season as well as props 
from other eras and other nations. 

At left was placed a Regency type shower 
bath, the bottom of which was filled with 
sprays of golden wheat, making a _ base 
for the modeled fashion. A handsome heavy 
walnut credenza was set before the dull 
black backwall and this was laden with 
many things including silk scarves and 
leather gloves, while red apples were ar- 
ranged in the glass shelves and a copper 
bucket held sprays of red cocks-comb. 

Sweaters from France, Donegal tweeds, 
African leathers, Italian handbags, Scotch 
cashmeres, and hand-knits proved up the 
“Wealth ot Nations.” 

Sophisticated yet simple was a striking 
window at Gimbel’s when “The Princess 
Silhouette” was featured 


Displays Key Manhattan Promotions 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


HREE noteworthy promotions in New 
York City during the past 30 days con 
tributed an international flavor in dis 
play decor as well as merchandise keach 
of these was handled artfully by the re 
pective display directors and each achieved 
i quality of color, atmosphere, and charm 
lhe entire month of October was given 


over to Spanish Renaissance tashions at 
Franklin Simon's \t Altman's, an “Inte 
national Gilt Bazaar’ was opened mid 


month and in the concluding days ot © 


tober t hie “_ ondon Mart’ Was opened al 
Rloomtmedale s In the first two tmstances 
thie windows reflected All exuberance ()] 


color and a teeling oft being travel Wise, 
vhile the London Mart was appropriately 
more restrained and yet highly imteresting 
with its customary symbols and merchan 
ise 

hie headline. “The Country Clothes Shop 



























For the three mannequins in the window 
Display Director Luke Maletich used start 
ling elongated shadows, these cut out of 
black net and pinned in sweeping position 
against a bone white backwall. This treat 
ment sharply emphasized the coat silhouette 
in a neat, eye-engaging manner. The floor 
of the window was pale gray 

With great sweep and even grandeur, 
the spacious Fifth avenue windows at B 
Altman's were devoted to a_ continental 
tie-in with the opening oft their International 
Gift Bazaar 

The international atmosphere was set up 
by Display Director Louis Villela through 
both subtle and straightforward delineations. 

On the slanting white platform in each 
set was posed a colorful papier mache life 


—At the top of the page, by Henry Callahan, 

Lord & Taylor ... Center, by Luke Maletich, 

Gimbels . . . Left, by Louis Villela, Altman's. 

. . . (All photegrephs by courtesy of Virginia 
Roehl Studio, New York City) — 
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—At the right, by Walter Hazeltine, Mc- 

Creery's . . . Left center, by Sidney Ring, 

Saks-Fifth Avenue . . . Right center, by Gene 

Moore, Bonwit Teller . . . Below, by Winston 
Jones, Franklin Simon— 


size figure in authentic costume and pose 
of the designated area or country. So 
realistic were these figures they seemed 
to emit the spirit of animation. 

In the accompanying illustration, the “gifts 
tor gracious homes” were chosen from the 
sunny Latin lands — woven rugs, table 
linens, glass and pottery, brass ware, both 
modern and antique. 

Small United Nations flags were scattered 
throughout the setting and strung on red 
cord around the window copy at the right 
The copy called attention to the “Tables 


of the United Nations’ — special settings 
from many lands in the Old and New 
Worlds ... and very special and of utmost 


interest were those tables on the fourth 
Hoor. 

Large flags of the United Nations mounted 
on gilt flag poles were also spaced across 
the front of the store. 

Unpretentiousness coupled with straight 
merchandising made a distinctive window 
at McCreery’s featuring “Alpaca — furry 
tashion coats that are wrapping up all 
New York.” 

Luggage tan was chosen by Display D1- 
rector Walter Hazeltine for the backwall 
covering against which to show the coats 
in the varying shades of beige. Poles from 
floor to ceiling were decorated with ab- 
stractions composed of black wire coat 
hangers. The natural plank shelf had bark- 
covered legs and held polished tan belts, 
bags, and shoes, plus a tan suede pixie 
cap shown on a beige finished hat stand. 

The “Million Dollar Look” on the great 
stage of Radio City Music Hall set the 
theme for the windows of a close neighbor 

Saks-Fifth Avenue with, as the copy 
continued, “Sophie's complete collection and 
hats by New York’s leading millinery de 
signers now starring.” 

Spaced back of three antique gray satin 
curtains, set at an angle, Display Durector 
Sidney Ring projected three high-kicking 
chorus girls’ legs these cutouts in black 
with multi-colored ribbon paper used as 
vertical bands and completed with glittering 
gold finished slippers. From the high-heels 
of each were hung small jeweled hats, 
millinery boxes, or handbags The large 
colored rendering of the stage, this in 
vellow hues, was bordered with a gilt 
frame. Small green hats, white roses and 
additional hat boxes were chosen as comple 
mentary accessories 

Pink satin Capezio ballet slippers 51K) 
in number were suspended by Display 
Director Gene Moore with pink ribbons trom 
dusty pink poling at Bonwit Teller; the 
framework was also in the dull pink and the 
effect achieved was quite appealing. 

The theme stemmed from the copy “Bravo 


of the season at Bonwits . the magnifi 
cent costume by Anna Mullet Bravo of 
the Season . the Sadler's Wells Ballet 


now at the Metropolitan Opera House.” 
The small bright red velvet hat with black 


[Please turn to page 74] 
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NADI Market Wee 


Plans 


ompleted 


By JOHN F. BOWMAN 


Managing Director, National Association of Display Industries 


ISU ATI merchandising vets ifs semi 
annual shot in the arm next month at 
the Hotel Ne \ Yorker 11} New Y ork 
(ity when the National Association of Dis 
play Industries sponsors another December 
Market Week tor spring and Easter lines 


Sunday, December 6 


Member S 


Dates tor the event are 


through Thursday, December 10 


of the NADI will present their lines on the 
third, fifth, sixth, and seventh floors of the 
New Yorker \ listing of members appears 


at the end of this article and shows the floor 
and room location ot all exhibits 

In addition to the members showing lines 
at the hotel, many of the showrooms in New 
York City will be open and staffed all dur 
the Market Week \ltogether the com 
bined presentations represent the work 
the NADI. It the 
problem in the first 
the 
items exhibited you can be sure that any one 
ot the NADI exhibitors can help vou solve 
tel] find the 
a hurry 

Registration for the Market Week will be 
accomplished at desks on the third, fifth, and 
seventh floors during the first three days ot 
the event and on the fifth floor 
the tourth and fitth days. Directories of all 
exhibitors, the 


available to 


ng 
will 
1) members of 
display 

hali of the retailing year 1s 


Qt ove 
answer to any 


not among 


it of you where to answer mn 


only on 


whether in hotel or in local 


showrooms, will be everyone 
revistering 

Hours of the Hotel New Yorker presenta 
tions by members housed in the sample 
as tollows 
1:00 po m.-6 000 pom 
Monday. Lec /. O-H) a m.-O (NM) p.m 
luesday, Dec. 8, 9:30 a.m.-6:00 pom 


Wednesday, De 9 9-30 a.m 


rooms are 
Sunday, Dec. 6, 


fy th) pom 


fhursday, Dec. 10, 9:30 a.m.-1:00 p.m 


In pomt of space occupied this Market 
Week in December 1953 will be the largest 
since 1948. While the number of lines pre 
sented will not reach that vear's figure ot 
132, covering both hotel and local show 
rooms, the expanded requirements of those 
members who will show both in the hotel 
and on their own premises result in about 
20 percent more floor area. Members who 
formerly used two sample rooms in_ the 
hotel to show their lines are now using four 
sample rooms. Members in New York City 


who tormerly had a showroom comprising 


1500 to 3.000 square tect have, tor the 
part, doubled those fivures 


hast 


42 





retailers who 


merchan 


lhis 1s a Market 
want the best 
dising plans 


Week tor 


materials tor their 


Supplementing advertising in 


every phase, the display presentations wall 


help every retailer and every one who re 


quires point-ot-purchase sales help to make 


more sales in less time and at less cost per 
sale. Attraction, persuasion, and motivation 
are all parts of the picture that is pre 


sented to customers through the products of 
display and visual merchandising. So plan 
New York City for this Market 
Week and plan to get the special help that 
NADI otfer and 
bigger and better sales 


to be im 


members you tor more 


You can plan to get the maximum sales 
from your plans for the first half of 1954 by 
presentations in visual 


coordinating your 


merchandising, radio and newspaper adver 


tising, and special sales promotions. And 
the first place to start planning is at the 
NADI Market Week Make your plans to 


get the most acceptance for your merchan- 
dise at the place where the customer, the 
the 
in your store. 


money, and merchandise all come to- 


gether 
As tor information about activities within 


the association 


Membership: During the past month 
Twinkle Displays of New York City was 
admitted to membership in the National 
\ssociation of Display Industries and will 
participate in the December Market Week. 
\Iso Nesbitt Industries, Inec., Chicago, has 
been reinstated as an active member ot 
the association and will be represented 
at the Market Week Pua Leilani, Inc., 


formerly known as Flowers of Hawan, 
Inc... has been reinstated and wall also be at 
the Market Week line ot pro 
\rts and Flowers Displays ot New 


is another member reinstated tor 


with a new 
Hotwons 
York City 
this event 
field, Ky., 1s a member will be 
showing. In addition to the above, the NADI 
has application requests from Larry Sitten 
and Miutten’s Letters of New 
York City, and Display Hoboken, 
New Jersey 

Travel and Trends: [uring the past month 
an NADI both 


Ferrocraft Corporation, Morgan 


new who 


berg Display 


\ sso rates, 


representative has been in 


the East and the mid-West checking busi- 
ness and general conditions in the display 
held Results indicate that most display 


houses are having a tair-to-good Christmas 


Some report sales developing tar 


scason 








ahead of 1952 but the average 1s jusf 
slightly ahead of last year’s figures. Mer 
chandisers and merchandising themes. still 


Decoratives 
Of course the 
special promotions peculiar to the Christmas 


hold the first position in sales 
and fixtures are about even 
season and sold one store to a city Or Com 
the backbone tor the 
the NADI 


members 


munity form many ot 
producers in 


Most 


satistaction 


interviewed 
the 


One 


expressed 
association's 
had 


membership potential 


with present 
sugvestions fo 


\mong 


activities, but each 
expanding the 


these suggestions were changes in the hous 


ing facilities for Market Weeks so more 
space would be available, more diversified 
advertising in fields not presently touched 


hy either association or member accounts, 


expansion of membership into the basic fix 


ture and store equipment field, and many 
others \ll will be presented as part ot the 
agenda at the December meetings of the 
NADI 

June 1954 Market Week: Plans tor this 
event will be completed during the Decem 
ber meetings cyt the association lates 
tor the Market Week have been. set and 


include a Saturday opening on June 19. The 


final will be Wednesday, June 23. 
the event 


date further ahead of July 4 plus the avail 


day 


Pressure to get completed at a 


ability of dates at the Hotel New Yorker 
resulted in moving the event a week ahead 
flor next year rather than the previously 
scheduled last week in June. The NADI has 


already requested the Hotel New Yorker to 
make additional exhibit space available tor 
the June 1954 Market Week and results oft 
that request should be known 
With the membership of the association 
stabilizing at about 110 solid firms the pres: 
ent problem is to cope with the continued 
demand for exhibit the 


next month 


more 
exhibiting firms. 


Space trom 


Future Business: 
and listening to 


With everyone looking 
considerable conversation 

the total 
economy but at the same time planning on 
how bigger the 
and inconsistent to 


about possible reductions in 


they slice ot 
dollar it 
worry too much about any drop in the level 
There wall be 


there were 


Can pet a 


seems silly 


of business some tatilures 


next year as this year and as 


there have been every year. There will also 


he some spectacular successes. The failures 


will probably result from any combination 


ot bad planning, lack of business sense, poor 
merchandising, salesmanship, or 


Inept any 


others of many reasons. The successes will 
vorked 


Some 


planned and 


and fought tor their place in the 


occu because people 
sun 
will be lucky but only because thev were in 
take 


VICE VCTSa 


a position to advantage of their luck 


\nd 
People in the display field have an 
opportunity to be 


unique 
good in a business sense 


and lucky any old time. Depends on seeing 


the needs ot the business, having the re 
sources to meet the needs and being on the 
spot when the needs develop. That means 
hard work, a look ahead and the intestinal 
fortitude to meet whatever situations arise 
It does not mean a lot ot romance, enter 
tainment, or tree help to the buyer. These 


factors do help to get orders but only when 
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ITS CLAIM TO FAME t 
UPSON °*/16"" PANEL 7 
For displays of all kinds there's > 
nothing quite like Upson 4)” panel. | 
It’s used in such famous studios as 1 
Product Presentations, Ivel, and i 
, Rappaport. Why? For one, it takes i 
paint beautifully, one coat of oil, 
tempra or lacquer covers. And it’s 
j so easy to work, too, saws like 
wood, offers greatest strength for 
its thickness. Sizes: 4’ x 6’, 7’, 8’, : 


9’, 10’, 12’, 14’, 16’. Be sure to 4 
order by name- Upson *,." Panel. 
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Lop RO OL SL OR POPE a pe POOR on es : ’ 
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F [ Z 7 
' UPSON STRONG-BILT PANEL - iy . e* eee °® 
J strong boy of the troupe! Oe ie , Pp one's — P 
x , :; aes A OR ae angs up higher profits 
a. When extra backbone is needed, | Sed oa . ' ° P we 4 Se 
as specify Upson Strong-Rilt Panel | Phy Pre-finished in lustrous lac- 
4 More. it has the same thirstless Lach if . quer, and pric ¢ d about t he * ab * a s 
A painting quality that distinguishes AS oe ws ip same as ordinary unfinished 
a all Upson Panels. Ideal for mount- prt i panels. 'wo thicknesses, ®@ @ @ @ ®@ 
- ing murals. Standard sizes: 4’ x 6’, ; ;° and * , 
a 8’, 10’, 12’, 16’. Giant sizes: 8’ x 12’, ¥ 
14’, 16’, 18’. 
* 
ae itis: commie bese rae RBS ee oO iiiciiiaasi £8 ONS E SAP ONE BIE ES ee Bast eta Bean 2 Gens iin PO GG FIM es San a Rese 
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EASY CURVE PANEL 
for fresh ideas 














Gives you freedom from 4+ STRIATED PANEL a 
preformed shapes. A dur- - , ; —aeenoe 
able panel, bends itself to ao high style for higher sales aetetenesnaeneen 
your imagination. 1/10” BD Contemporary. Stunning Upson we 
thick. BY Striated Panel won't crack, shatter, ee 
xz splinter. Paints beautifully. Full par 


1,” thick. emailed 


for complete details mail this coupon. .. ee 








THE UPSON COMPANY 
71111 Upson Point, Lockport, N. Y. 


Check one or both squares. 
Please send free information on Upson ‘\” Panels. 


CUT-OUT LETTERS 


— 
for everything from UPSON 4 PANEL 


jack of all trades 
Master of all, too. Here’s a durable 
fiber panel with unbelievable 
strength. An outstanding example 
of Upson’s complete line of panels for 
displays. Sizes: 4’ x 6’, 8’, 10’, 12’, 16’. 


Please send free information on 
(Name of product) 


Name 


Nome of Firm 
No limit to. sizes, 
finishes, and shapes. 
Special quotations 
on inquiry. 


Address 


City State 





NOVEMBER, 1953 43 





Se See 


<p RRS RRSRERS 


tua SBS 


New Dividers Give Display Flexibility 


FRESH approach to the presentation 
of bedroom furniture 1s incorporated 
in the fourth floor otf the 
main unit of Sachs Quality Stores at 35th 
street and kightl New York. The 
floor, which contains some &000 square teet, 
held walled-in 
which a 


remodeled 
avenue, 


cubt les 
suite or an stock 
\ll of these were demol 
Hoot 
through’ 


originally over 20 


m each of open 
series was shown 
and the broken only by a 
“look 
a backdrop tor a 


|: at hy 


with a be dspread, 


ished open 


series of dividers, each of 


which acts as single bed 


room suite suite is harmoniously 


propped a rug, and a lamp, 


and often with an oil painting, flowers and 


some mecidental accessories \s a result the 
floor 


Vistas of 


thus creates the impression of large 


“decorated rooms,’ although = in 


actuality there is not a single model room 
as such m= the entire 


Whereas the old 


fixed, 


department 


walled-in cubicles pro 


vided a melastic grid into which the 


changing inventory had to be somehow 
installed, the new plan 
The dividers are held in place 
which can be 


possesses endless 
Hexibility 
at each end by a “Deca Pole,” 
moved easily and adjusted to a new 
if the ceiling height is different. 
contracted, another 
effort, to 
Some 


pOsi- 


tion even 


Thus one area can be 


expanded, with a minimum ot 


accommodate changes in the stock 


of the dividers are adjacent to or make use 


—An ingenious flexible means of showing 
furniture is now in use at Sachs Quality 
Stores, New York City, doing away with rigid, 
walled-in cubicles and using a series of movable 
room dividers of prints, canvas, aluminum 
mesh, etc. At the upper left, a mesh curtain 
and drapery print are the materials; upper 
right, a drapery print; lower left, the dividers 
are of drapery print and laced convas; lower 
right, dividers used as backdrops for modern 
settings— 





§ floor columns, others are free-standing 
Several are angled to one another to provide 
an L-shaped or a Y-shaped unit, against 
each wall of which a different suite is shown. 
The placement of the dividers, as well as 
their was meticulously worked out 
so as to yield at all times interesting views 
across the floor. 

These dividers, 
focal principle from which the entire plan 


S1Ze€S, 


which are in reality the 
springs, employ many materials and colors 
Wide mesh curtains, drapery prints, per 
forated aluminum blinds, 
colored “Masonite” 
vas are all employed as divider materials 
to flatter the 
to wall 
blue tor 
mauve tot 
blue 


screens, bamboo 


panels, and roped can 
(olors were chosen wood 


This 


vary 


applied colors 
which deep 
to mustard gold, pale green, o1 
blond off-white or 
for darker tones 


| Please 


also 
from 


tones 
maple, 


woods, to bright 
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YES everybody’s talking about 


Frankel’s revolutionary new 


“YOU ARE 


«sR MACHINE-MOLDED 


AHEAD OF 
ANY 


MANNEQUIN ON ‘ m. p a ST C 
@ 
mannequins 


THE MARKET” 


e NEW SALES POWER! A specialty store owner says: ' Windows 
are the life-blood of my business . . . My first trim of your translucent 
mannequins is terrific! One small window with three figures drew more 
attention and traffic on Friday evening than my two large windows com 


bined. And the faces are so natural. They seem to glow like human skin." 


“THE ONLY .) SOLVES PROBLEM! ... A display manager says: "My mannequins 
need replacement. At the prices I've been paying, my budget wouldn't 


stand it. I'm convinced that your new mannequins are far superior. 


MANNEQUIN EVER | They cost so much less, | can now buy new ones rather than spend 


money on refinishing." 
ENGINEERED 10 . PACKAGING IS SENSATIONAL! ... . soys a chain store opera. 
MEET THE DISPLAY al tions manager. ‘In our recent new store installation, the entire job of 


opening cartons, assembling the figures and setting up windows was done 
" in half the usual time . . . no rubbish to clear away. And the girls were 
’ ! 
MAN’S NEED pee so excited about the light weight, the mechanical devices, the ease of 
” handling." 


Experienced mannequin buyers agree: FRANKEL 
MANNEQUINS ARE YEARS AHEAD .. . in beauty, in 
design, in functional advantages. Just as automatic gear 
control and power steering have simplified motoring, so 
has Frankel ENGINEERED-CONSTRUCTION revolution- 
ized mannequin design. Once you have seen and used 
Frankel mannequins, you'll never consider buying any other 
— that's how revolutionary they are. See them for 


MANNEQUIN x os | yourself! 
EVER 
MADE | | NADI Visitors! 


Frankel 


CAN . é | Mannequins are a 
: See us at bh, Sah ti, 
U ies * * fe rs 
WITH IT “4 Vew Yorker Hotel Si al 


or our showroom Frankel Plastic Molding Co., Inc. 
Frankel Display Fixture Co., Inc. 
Frankel Plastic Corp. 


493 SEVENTH AVENUE, NEW YORK 18, N.Y. 
















—At the left in the photograph 
is Carlos Robles, display director, 
Roos Brothers, San Francisco, 
being congratulated by Harold 
Reliford, Holeproof Hosiery 
Company, on winning an expense- 
paid Caribbean cruise for his 
entry in a Holeproof display con- 
test. In the center is Robert A. 
Roos, general manager of the 
store— 






















—Two Detroit free-lance displaymen 

stand by Dorothy Rawlings, secretary, 

Art Products Company of that city. At 

the left is Leo Naiditch, and Joe Farer 
is at the right— 




















—Irwin Rhodes, head of 
Madisonia Manikins, New 
York City, and Mr. and 
Mrs. Merlo Cunningham, 
E. M. Kahn Company, 
Dallas, examine a_ refin- 
ished form. The picture was 
taken at the new Dallas 
office of Madisonia— 


—Two Washington, D. C.., 
display stalwarts — W. 
Arthur Gray, display di- 
rector of Lansburgh & 
Brother, and Charles Mer- 
rill, display director, S. 
Kann Sons Company, in 
that order— 





? 
“< " 

—Shoe Show delegates who regis- 

tered at the booth of Shoe Form 

Company, Inc., Auburn, N. Y.., 

received a chance on a smart 


briefcase. Here the lucky num- 
ber is drawn by William J. 


DeWitt II, while his cousin Ruth Pe ® we 

Barbara DeWitt, and his father ’ . A om 

Bill DeWitt, Jr., witness the \ i . 
3 ‘i NEOLITE 


















event— 






—First double picture illuminated 
display for the shoe repair re- 
tailer is this “magic mirror’ ex- 
amined here by Kirby Allen, 
Goodyear's point-of-sale adver- 
tising manager, G. G. Kerr, sales 
manager of Goodyear's Shoe 
Products Division, and L. C. 
Mclilwain, Kling Studios, Chi- 


cago— 




















You Can Save Time, Money, Effort 
By Using Deca Poles in Your Displays 


Dramatic, high-fashion displays are easy to erect with “Module Type” Deea 
Poles — and at a savings in time, money and effort. 

“Module Type” Deca Poles, now available in two practical types — all steel and 
metal lined fibre allow you to erect effective window, counter, ledge and floor 
displays anywhere you have a floor and a ceiling, or the equivalent, such as a 
counter top and ceiling. Composed of modules of different lengths as shown = in 
illustration at right, Deca Poles are easy to erect and dismantle and they leave no 
unsightly marks on floor or ceiling. The steel poles are practically indestructible 
and can be used over and over again. Although the metal lined poles will not last 
as long as the steel poles, nevertheless they can be used more than once. 

Steel Deca Poles accommodate any ceiling height from 31 in. to 25 ft. They 
stand by themselves and support up to 400 Ibs. with attachments or between 
modules. Modules are made of 11% in. diameter carbon steel tubing finished with 
, a hard surfaced ice blue baked enamel finish. 

Metal lined fibre Deca Poles accommodate any ceiling height from 37 in. to 15 
ft. They stand by themselves and support up to 150 Ibs. with attachments. Made 
of heavy fibre board in a neutral woodgrain finish, they have strong metal lining 
which goes all the way through the poles. Since these new poles are the same 1'Yy 



































in. diameter as the steel poles, many of the accessories can be used interchangeably. 
Get the complete story on both Deca Poles and Deca Pole accessories. Write 
for Broadside No. 40-D todav. 


Deca Pole Accessories 
for “use on VELA! Sheol — Whetat-oLined | AA es 





POLE CLAMP 
Ne. MS-38 spring steel clam) 


finished in ice blue baked enam 
e] Inside surtace flocked to 
prevent scratching pole Used 
to secure No. MS-39 Kace Plate 
With Flange and No. MS-32 





NEW GLASS 








SHELF “U" CLAMP Ratten jracket to the Deca 

Pole (Complete with bolt and 

HOLDER No. MS-21FL — Carbon wing take-up nut $1 00 

steel clamp specially de , " ’ ; 
No. MS-79-—( ar signed to hold sheets ot rer doz 910.00, Each . 

bon steel glass shelf board oO to suspend 
holder for mass di: Hower hoxes, trames 
play butld-ups (Com backgrounds, ete., on the 
plete with hinged clamps Deca Pole Inside sur 
which fit around pole Ni face flocked to prevent 
et need to break down displays scratching pole lee blue 
Just add additional shelves wherever desired haked ename| finish 
Shelt holder tn ice blue baked enamel finish omplete with screws 


{ 
——— Sin. glass. Perdoz. $33.00. $2.95 a —— $6.00 





















No. MS-39—Provides a hort 
zontal surface for mounting 4d) 
plays and shelves on Deca 
poles. bklange secur face plate 

BATTEN BRACKET to MS-38—Pole Clamp (see. de 
: ' tailed illustration above). M 
) No. MS-32 | ae pues s of carhon steel finished in ice 
racket designed to hoid a rat . . oe ime Re “oa 
som ot Galahad oc dvecend 1 in CARD OR FRAME HOLDER aie, "Beiee Ma eaake. Pe 
by 3 in. lumber tor supporting No. MS-34-S—Channel strips 6 in. long Peep $10.00. 
backgrounds of paper or tabri with in. channel are spot welded to aa $1.00 
in open display Must be used pole clamps. Can be mounted any place ane: 
with No MS-38—Pole Clamp on pole to hold display cards, pictures, Price, complete assembly, MS 
to secure the Batten’ Bracket et lee blue baked enamel finish In Face Plate With Flange and 
to the Deca Pole Ice blue side surtace of pole clamps is flocked to VIS. 38 Pole ( 
{ 


LAM is a set 
baked enamel finish $7 50 prevent scratching pole. Per $3 00 er dozen. $20 $2 00 
Fach 75¢e. Dozen ° dozen pair $30.00. Per pat ° Per set . ° 


FOR FULL INFORMATION AND PRICES ON DECA POLES AND DECA POLE ACCESSORIES, 
WRITE FOR BROADSIDE No. 40-D TODAY. 





2018 WASHINGTON AVENUE Phone: CHestnut 9010 
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Rubber 


STANDARD "~ 


12 Ft. 6 In. 


“Module Type” * | 


STEEL 
DECA POLE 





Consist of: ” 


| 30 Inch Module 
With Spring 
Loaded Plunger 


The Spring Section MUST 
be TOP Section of Pole and 
used against CEILING 








| 334 Inch Module 


2s ” 


|-7'%) Inch Module { 








| 5 Ineh Viodule 


3-30 Inch Modules 


No. MSs-36 Ice Blue 


Finish. Price, complete 


$16.50 *" 


h.O.B. ST. LOUTS 





No. MS-3-C Beige o1 
black I 1} sh 


wm § See 


Rubber Insert - 

















No. ‘D-93 Set «ft thre Standard 
wie | pie Metal | ned | bore Le 
Neutral woodgyratl firsis! (dye) 
f euie 


: : te | ¢ 13 
Price Carton ? three reer ie 
il 


a | 


GARRISON-WAGNER COMPANY 


ST. LOUIS 3, MISSOURI 


Mao 
Perk 


95 


47 











Easily Adapted Ideas For The 
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until 
working 


ANY smaller Wait after 
M Thanksgiving before up 

definite Christmas displays for both 
interior and windows. With this in mind, we 
devote this page to a few more holiday dis- 
play props and units that can be built locally 
at minimum cost. 

(A) Most stores have a very definite space 
problem when it comes to planning the ex- 
pansion of a toy department or the installa- 
tion of a complete new one for the Christmas 
selling season. This sketch shows an island 
unit specially designed to open-display the 
maximum amount of toys in a minimum of 
floor afea. 

The units can be sized to fit available space 
and can be built in your local woodworking 
shop, or by your own store handyman or 
store carpenter, out of Y-inch plywood. <A 
good idea would be to build them attached 
together with metal angle irons so that they 


stores 


can be taken apart after the season is over 
to be stored away until next year’s peak 
selling period arrives. If storage space 1s 


not available most of the plywood can still 
for in] 
seasonal display units. 
Note the two-sided center shadow-box unit, 
which should top lighted by means of a 
suitable length fluorescent light fixture. The 
small shelves inside this unit are adjustable, 


be salvaged use constructing other 


be 


as they are held on metal brackets set in 

lengths of metal key-hole strip as shown. 
The two Christmas tree design side panels 

can be cut out of plywood and paimted br.ght 


green, or paste sheets of green metal foil 
paper on both sides; the center shadow-box 
can then be painted bright red to tie in the 


two main seasonal colors. 

We can not give actual measurements that 
fit the available areas in most stores 
following 


from 


would 
but the 
the height counter 
from the floor 30 
and then if the height of the center shadow- 
box at 26 the total 
height will be 56 inches from the floor. 


can be used as a guide: 
the binned oft 
should exceed 


top 
not miches 


established inches 


1s 


Large toys and wheel toys can be displayed 


on the base section and the counter top can 
be binned off using standard metal corners 
and bin glass as indicated. Note how four 


feature display bins are installed, two at each 
end of the unit: these should be facing main 
traffic aisles so that the specials displayed 1n 
them will attract attention traffic. 
The feature display toys in these bins should 


and stop 


be changed at least twice each week during 
the entire toy selling season and = by thts 
proven method of point-of-sale promot.on 
much increased business can be obtained. The 
end feature bins are usually set up with 6 
or 8-inch corners and bin glass and, in most 
cases, bin glass 4 inches high can be used 


on the balance of the counter top 

A good method of identification signing for 
these island toy units is to place signs on 
top of the center 
the squared-off drawing 
lines placed in the right places can make up 


shadow-box as 


shown: 


shows how a few 


an eye-catching design suitable for these 
signs. The lower squared-off drawing can be 
used on an island unit featuring older boys’ 


NOVEMBER, 1953 


Smaller Store 


As reported by JIM KILEY 


in both the will enable 
you to draw these designs up to any required 
s1ze. 

The of this island unit 
should be built in separate units so they can 
be used in some future fixture lay-out back 
to back; here again the made 
adjustable by means of metal brackets set m 
lengths of metal key-hole strips. 


toys; Cases squares 


two end sections 


shelves are 


The following is a good idea for many of 
the smaller merchants who must make every 
display dollar count; contact your local high 
school art teacher and you will find that many 
of the advanced art students up 
excellent of art work for 
year-round seasonal displays. ‘Their charges 


can make 
pieces suitable 
will usually be very reasonable and they, plus 
their friends, will be very gratified in seeing 
the finished displays in 
interior. 

(B) 
6-foot 


your windows and 


This 


sheet « 


unit can be built out of a 4 by 
f pertorated hardboard nailed 
onto a | 2-inch frame and the Christmas 
gift can held in the 
panel by any of the numerous metal brackets 


by 


items be position on 
now available from most display jobbers; | 
consider these perforated panels one of the 
most functional pieces of display 
ever invented. 


equipment 


Your local sign man can furnish the Santa 
and it should be 


cutout painted im bright, 
realistic holiday colors; cut-out letters read 
ing “Gifts for Him” or “Gifts for Her” 
can be attached to the top edge of this 
center panel to complete the unit. The pet 
forated panel should be painted flat white to 
snap out the various colors of the gift met 


chandise displayed on it. 

(CC) Christmas wreaths always make good 
holiday display props and this sketch show: 
cut out of 
covered with 


how a wallboard or 


foul 
attractive 


ring 
can 


heavy 
holly 
leaves to wreath 
The foil the 
ring and you can hold them in position by 
ordinary pins until the fast-drying 
sets up. The holly berries can be cut out of 
scrap pieces of red foil and they, too, can be 
cemented in position. 


card be green 


create a very 


leaves should be cemented onto 


cement 


(D) The Christmas chimney theme is an 
old one, but it is used in this sketch to dem- 


onstrate that a truly attractive holiday dis 
play can be installed at low cost. The 
chimney itself can be a suitably sized carton 
or box covered with paper in a red brick 
design. A sheet of heavy card or anothes 
folded flat carton covered with white cotton 
can be used for the roof; presto! you have 


the beginning of an effective Christmas dis 
play. The can be 
covered with a length of royal blue seamless 
paper. The natural tree painted 
black and touched up with white poster paint 
to simulate be tacked 
wind-blown hackground 


window background 


branches. 


should in a 


to the 


SNOW, 
effect as 
shown. 

Practically all manner of gift items can be 
displayed on the cotton covered roof and a 
number of children’s should be 


toys placed 


on top of the chimney to indicate that Santa 
has arrived. 
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REG. U. S. PAT. OFF. 


TEMPERA 


—~ 
( Set that extra ‘'selling snap’ into 
your displays, exhibits and cards with 
PRANG Tempera They're live, 
brillian colors . They're easy flow- 
ing and work beautifully in brush, pen 
or air brush, PRANG Tempera will 
not flake or chip off and dries quickly 
to a soft satin finish. 


PRANG DAY-GLO TEMPERA 


is also available! They can be used 
alone or in combination with Prang 
Tempera to create many unusual and 
startling effects! 





Write for free color cards and 


Idea Sheets! 
DW-13 


today 


Dept 


the American Crayon Compony 


Sandusky Ohio New York 








Fantastic 
Close-Out 


We are over-stocked on 
*See-Size'’ black plastic size 
dividers. Regularly 35¢ ea— 

Now 15c Each 

Complete with insert 
3%" x T'/, Sizes | to 60 
Aiphabets A to Z Good 
jobber discount 





NATIONAL HANGER CO., INC. 
I 


W. 18th St., New York 11 
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SNOINCITDENCIETS in display where un 


ial window treatments break almost 





mmultaneously in widely separated 

rts of the country-——or even inthe same city 
| | 

al not uncommon a some might think 

















Hiere are three examples of similar theme 


two trom Calitormia and one from louts 


valle The latter and one from the West 
( «ast WOT! I eived hy) DISPLAY WOR] 1) 
yy othe ame day, and the display pictured 


; } 


three days later 
av bv Gs. William 


Wilson, Jr, display director tor Rodes 


leading off is a di 1) 


Rapier Company, ot Louisvill lie de 
I bers i! this \A\ 


Lda window wa mistalled with a theme 
















to go with the Barron-Anderson slogan tor 
(sravity kit’ outercoats (One topcoat was 
lined with cardboard and filled with tissue 
paper to hold at in shape Then it was 
uspended from the ceiling as shown, using 


wire that had been paimted vellow to match 





thi hade of yellow on the seamless papel 
background fhe other mannequin was 
placed upright, with a plumb-bob hanging 
im iront of at 


‘Metal-colored autumn leaves were ad 











hered to thr window plass with Scotch 
Lap Phe window card carried the message 
that thr spectator could look nice trom any 
angle im the Barron-Andcrscen “Gravity Fit 
outercoat. ” 


“No matter how vou look at them. Rough 









































Rider slacks are tops” was the slogan used 


across the background on the second dis 









play by Henry k. Smith, display director 


Its A Topsy-Turvy World 


ot Malcolm Brock Company, Bakersfield, 
Calit.,. who comments: “This window was 
designed to sell the name ‘Rough Rider’ 
Incidentally, this was the display that won 
first prize in Rough Rider's annual contest.” 

Note that the seamless paper background 
was handled as simply as possible, the paper 
being lett in rolls at each side Several 
pairs of slacks were supported within = so 
that they could be placed = in practically 
any position and maintain their shape. Card 
copy read: “Tops in quality, value, and 
craitsmanship” while the background mes 
sage was done in the style of sky-writing, 
with a small airplane leaving the = scene 
at the end of the slogan. 

Card copy tor the display at the lett read, 
“Wow! Dig these crazy mixed-up Match 
mates!" It was done by Joe Brock, dis 
play director ot Ivers Department Store, 
Highland Park, Calif. He says: “It shows 
36 «different combinations with the use ot 
two and one-half mannequins. The general 
color scheme was charcoal gray flannel, 
hlack and white tweed, gold accessories, 
background gray with gold lighting.” 


—By coincidence, these three display photo- 
graphs were received at DISPLAY WORLD 
within three days of each other. Top, by G. 
William Wilson, Jr., Rodes Rapier Company, 
Louisville . . . Center, by Henry E. Smith, 
Malcolm Brock Company, Bakersfield, Calif. 
. . . Left, by Joe Brock, Ivers, Highland Park, 


California— 





DISPLAY WORLD 












' ‘7 Zs eller Qi a 
et] 


If you want customers to stop and buy .. . EASY TO ATTACH 
better display the Sgace- Age way. If you 
want the quality line of fixtures for perfo- 
rated panel set-ups . . . better display the 
Space-Rlifse way. 


Utilize more space for more attractive mer- 
chandise display — do it the Sace-A&ee 
—Spaceboard way. While Sgace-Aige fit 
practically evéry type of perforated display 
panel—they make fine display with RHC 
Spaceboard perforated panels. 















Some firms offer display fixtures but no 
perforated panels. Others offer panels but no 
fixtures. RHC offers you both. Make RHC your 
one-stop source for Sgace- Age and Space- 
board. 
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ATTENTION NADI VISITORS. When in New York for NADI Market 
Week at the Hotel New Yorker—-December 6, 7, 8, 9, 10——stop over at 


e RHC’S NEW YORK SHOWROOM 
oe 225 W. 34th Street © New York 1,N. Y. 
pie * Room 1107 Telephone: LOngacre 4-6958 


® THE RHC SHOWROOM is just a half block east of the Hotel New Yorker. The showroom 
contains fully merchandised set-ups of the very latest in merchandising and display equipment. 
Stop in. And find out today .. . how to create better display .. . send for your free copy of 
the Space- Rkifee—Spaceboard brochure. Write Dept. DW-11. 


REFLECTOR HARDWARE CORPORATION 
Main Office and Factory 


WESTERN AVENUE AT 22ND PLACE °¢ #£=CHICAGO 8, ILLINOIS 
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Prize Winners 


(ne thing in common for all these men’s wear displays is that 
each won a prize of one sort or another in the recent display contest 
sponsored by Hart, Schaffner & Marx. They represent stores in 
various population groups ranging from under 25,000 to more than 
100.000 

\t the upper left is a window by Glen Baugh, Silverwood’s, Los 
Angeles, which won first prize for stores in the largest population 
classification 

lor cities with a population between 25,000 and 100,000 the top 
award went to George Perkins, Hemphill-Wells Company, Lubbock, 
Texas; his display is pictured at the left center. 

In the same classification is the display at the lower left; it was 
given third prize and is by Robert J. Widmer, Olson & Veerhusen, 
Madison, Wis 

Indicative of what stores in smaller communities can do 1s the 
window at the upper right. It won first prize for Harold Fk. Hawk, 
LLytle’s, Fremont, Ohio, in the group for cities under 25,000 population 

At the lower right is a display awarded second place in_ the 
25,000 to 100,000 classification. It is by Craig Carver, Bishop's, Inc., 
Salem, Ore. 


Judges of the contest were Sam Ferber, promotion manager of 
esquire magazine, George Silvestri, Silvestri Art Mfg. Company, 
(Chicago, and R. C. Kash, editor, DISPLAY WORLD. 
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Interesting Techniques 
In Exhibit Displays 


Thousands ot 


electrical industry leaders 


visited the Second National Electrical In 
dustries Show, held in New York City a 
tew weeks ago. More than 135 firms par- 


The displays, bril- 
lant in design and execution, ran the gamut 
from animation audio-visualiza- 
tion. It was also that one firm, 
Selexor Displays, Inc., was responsible for at 
least ten of the exhibits, all of which fea- 
tured a compact, self-contained display unit 
which never leaves its shipping case. 


ticipated as exhibitors. 


through 


discle sed 


The self-contained package unit displays 
by Selexor, at least which were 
newly-created for this featured un- 
usual display techniques. The animated unit 
designed for Columbia Cable & Electric 
Corporation, Brooklyn, showed an electrician 
guiding Columbia's “TW” wire into a house 
conduit. As the figure’s arms moved back 
and forth, the thermoplastic insulated wire 
moved effortlessly into a pipe extended from 
the house. The electrician’s moved 
back and forth, synchronized to pace the 
motion of the hands. The cable appeared 
to unroll from a package placed alongside 
the figure. Two large below 
the animated figure gave the impression of 
supporting the entire exhibit. 

The Circle F display by Selexor, utilizing 
a checkerboard effect, high- 
lighted the merchandising of hundreds of the 
firm's wiring devices. Each panel contained 
specified items. “Twenty panels, in alternat 


S1X ot 
show, 


head 
spools 


wire 


background 


ing light and dark background, showed 
switches, plates, receptacles, lamp holders, 
sockets and lights. A larger, CriSS-Cross 


panel in the center combined samples of all 
the products, presenting a mass merchan- 
dising display of unusual effectiveness. 

One of the “busiest” exhibits at the show 
was the self-contained display unit designed 
for Eagle Electric Mtg. Com 
This firm, creator of the “Magic 


by Selexor 
pany, Inc. 
Booklite,” presented a problem 
as any at the Inasmuch as 
manufactures many other 
products, it was necessary to focus attention 
these aS well Booklite ad 
The solution was found in a folding display 


using two permanently-mounted side panels, 


as complex 
show. lcagle 
also electrical 


on as the “Magic 


plus three rotating prismatic columns in the 
center. In addition, two ramp-type display 
panels, hinged to the side, leaned against 
the bottom of the side panels, thus enabling 
the showing of many more items. 

A somewhat different problem was posed 
by the needs of Ettco Wire & Cable Cor- 
poration, manufacturer of wire and 
conduits. The firm’s products stress quality 
rather than quantity. display 
solved the need for simplicity through use 
of a self-contained package unit using five 
modern shapes, mounted on a single perto- 
rated backboard. A different type of wire 
or cable rested on each shape, and the entire 
center panel gave the effect of whirling 
around a round shape in the middle, which 
featured Ettco’s building wire. The 
panels, which fold in when the display is in 
transit, but 
tained dignified prestige copy calling atten 
tion to ktteo’s distribution and reputation. 
The variety of products manufactured by 


cable, 


Selexor's 


side 


showed no merchandise con 
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Knight Electrical Products 
again offered a cha'tlenge many variations 
ot individual items, but not many items 
themselves. The display solved the problem 
neatly with a three-paneled self-contained 
unit, plus two loose panels set on tables in 
front of and at the sides of the larger unit. 
Knight's trade mark, the sheathed, armored 
hand holding up an octagon box, was 
mounted at the top left of the center panel. 
Underneath on this panel Selexor mounted 
56 boxes in seven parallel rows on a per 
forated backboard. The appearance 
both symmetrical as well as powertul, giving 
full impact to Knight’s varied box line. Both 
side panels, as well as the two loose ones, 
showed other Knight products mounted on 
hackboards. All reading matter was executed 
in white on a colored background. 


( Orpor ation 


Was 


Contrasting stripes in light and dark 
colors, painted as backdrops across the 
center panel, highlighted the display de 


signed for Leviton Mfg. Company and its 
affiliated American Insulated Wire Corpora 


tion. The center panel, emphasizing the 
large Leviton trademark at the top, was 
executed in plastic and illuminated by a 


flasher which spelled the name. Many ot 
the firm’s wiring devices were grouped in a 
compact bunch underneath. The side panel 
at the right, again using contrasting colors, 
featured 
and 


switches, pilot lights, 
The left panel 
featured American Insulated Wire Corpora- 
tion’s building wire, flexible cord, telephone 
wire and cord set 


receptacles, 


wiring devices. side 


assemblies. Short pieces 


of these items, mounted in parallel lines 
underneath each other from top to bottom, 
gave an attractive underscoring effect to the 


lett panel. 


United Air Lines 
Uses New Display 


A new three-dimensional window display 
for ticket offices of United Air Lines in 79 
cities 1s beamed at feminine travelers. “Just 
a beauty nap away” is the slogan on the 
background, before which is placed a 
wamans figure of moulded plastic, with 


styrotoam cloud at her elbow, lounging on 


a back-rest of ribbed and flocked plastic 
resembling the back of a plane seat. A map 
of the United Air Lines routes lies flat. in 


the foreground. At the left is an open book 


“Flying time to and with 
space below for a write-in of a given city 
and the time of flight. 


headed 


National Shoe Fair Exhibit 
Serves Three Purposes 

An interesting exhibit was used by Regal 
Shoe Company, Whitman, Mass., during the 
National Shoe Fair in Chicago late in Octo 
her. It three-fold purpose : first, to 
feature the leased department plan of Regal: 


SCC E nid. 


had a 


to emphasize advantages to the re 
tailer of the company’s 
pare’ advertising: third, t 


‘4 
Coty} 


continuing 


» show the com 


~ 


plete line of Regal shoes. 

Prominent in the center of the room were 
two 4-by-6-foot plaques, modernly styled and 
Poles ™ 


in free-form style, 


installed between two sets of “Deca 
The theme of one plaque, 
was “The success story of Regal leased de 






No matter how you 
look at it! 
SQUARE i 


2 & | 


TERRIFIC 
COVERAGE 
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Colors 
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N.A.D.I. SHOW 
ROOM 633 























Phote of Marilyn Monroe starring currently in “How Te 
Marry A Millionaire’’ Courtesy of Twentieth-Contury 
Fox, @ Cinemascope Technicolor Production. 





partments can be your success story;” it con 


tained interesting descriptive copy of the 
plan’s functions, along with authentic testi 
monials by department store owners who are 
participating in the leased department plan 
The second plaque bore the headline, “Regal 
Mounted on this 


pairs of latest 


custom reproductions.” 


display board were s1x shoe 


styles to provide viewers with examples ot 
the company most recent additions to its 
line. Also played up here was the inscribed 
theme, “This year, as for the past 50 years, 


Regal's ‘compare’ advertising continues to 


he the 
entire 


most dramatic selling story in the 


shoe industry.” Reproductions ot 


four-color advertisements which are appear- 


ing in leading consumer magazines were 
attached as testimonials to the program 
\long the 20-toot 
modern shelved fixture displayed more than 
10) pairs of shoes for easy inspection. Dis 


Iron 


leneth of one wall a 


play fixtures were entirely of wrought 


and wood, designed to add eye-catching 


interest to the exhibit. Wrought iron stand 


ing units with caption boards highlighted 
distinctive shoe displays. An especially 
prepared fabric covered approximately 42 


feet of the rear wall and one side wall to 
The 


fabric pattern, in keeping with the modern 


provide a background for the exhibit 


atmosphere of the exhibit, was taken directly 
from an original mural entitled “Aquacade,” 
painted by Koppe. 


New Animation Device 
Provides Up-Down Motion 


Reversing pulley, one-side-up-the-other 
side-down motion for animation of window 
or interior displays is a new device manu 
factured by Gale Dorothea Mechanisms, 81 
N. Y 


up to one-half 


Ol Broadway, Elmhurst, L. L., Two 


equally weighted displays 
strung over the pulley and 


lengtl 


pound each are 
can be suspended at any The two 
objects can be such items as two cards, up 
to 15 by 20 


strings of objects such as fish 


inches each: two dolls: two 


lures, rings, 


coims, stamps, or two lights (with 


current 


supplied by very fine wire). A simple mod 


fication of this unit is a reversing spool 


mechanism which alternately lets a= gas- 
filled balloon float up into space, and then 
gently winds it down again 

Plugging the line cord into an alternating 
current electrical outlet starts the rotation 
ot the pulley, either clockwise or 
clockwise When one unit 


on the floor. 


counter 
comes to rest 
a table. or on any other stop, 
the unbalanced weight of the suspended dis- 
causes the motor to stall and reverse 
built 
direction a 


play 


its direction. A > stop-pin can be into 


the mechanism to reverse the 
from the floor. 
recommended. to 


given height Kishline or 


nylon cord its string the 
should be thin 


invisible, viving the 


suspended material, and 


enough to be almost 
rising and de- 
scending unaided through space. The pulley 
mechanism is made of lightweight aluminum 


impression of the exhibits 


and 1s mounted to the ceiling or to a cross- 
beam by a single flange. 


New Decorated Panels 
Introduced By Favrex 

Kavrex Designs, 199 [Lodi street, Hacken 
sack, N. J., has announced that the “Glaci- 
tex” medium and particular technique ex 
clusive with the firm are now made available 
in sheets of 


patterns and colors, 


in transparent, translucent, and opaque fin 


various 
ishes. The sheets come in various sizes, are 
rigid and unbreakable. Since they can 
easily be cut to any size or shape they have 
many display entire back- 
grounds or screens, mats, tiles, and flooring. 
An entirely new” effect has been 
achieved with animated reflections simulat 
ing sparkling water. 


LsSeSs such as 


also 


Gale Dorothea Mechanisms 
Appoints Representative 

(sale Dorothea Mechanisms is broadening 
its field staff by adding Fred J. Waldner 
as representative in the New England terri- 
tory. He will work out of Milford, Conn. 
Formerly he was with Brown & 
was president of Akret Products, Inc., and 
was with National Broadcasting Company, 
(Chicago, and WDAF, Kansas City 


Bigelow, 


women on the 


cook ELECTRICALLY 


~ 
. 


y é 
UU 


@ the fast, automatic way 





—This neat and dramatic display for electric ranges is by C. R. Showalter, Jr., display director, 
Pennsylvania Power & Light Company, Allentown— 
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Carney Heads Display 
For Detroit Firm 
Announcement of the appoimtment ot 


James J. Carney as display manager of the 


company has been made by Winkelman 
Brothers Apparel, Inc., Detroit. Miss Freda 
Rambar, who had filled this position as well 
as that of fashion coordinator. will devote 
her full time to the newly expanded fashion 
coordination department, as noted elsewhere. 

Carney was tormerly with the Crowley 
Milner Company, of the same city, where 
he was in charge of fashion window dis 
plays for the past three years He will 
assume charge of the window and interior 
displays of all 22 Winkelman stores. 


Schenley Display Contest 
Restriction Announced 


In connection with the national display 





contest sponsored by Schenley Distributors, 
Inc., New York Citv, DISPLAY WORLD 
has been asked to announce that legal 
restrictions prohibit the participation o 
alcoholic beverage licensees in the compe 
tition. A representative of the sponsor 
points out that such restrictions were not 
known at the time the contest was publi 
cized in this magazine in September. The 
contest, which teatures the new Schenle. 


decanter. ends on November 27. 


“Liquid Light’ Signs 
Now Available 


Placed on the market is an innovation 
in display signs known as “liquid light” 
Which provides the optical illusion of a 
gentle, aqueous flow over the letters. To 
obtain the effect the old method of heated 
light was discarded and a fluorescent tube 
substituted; the tube remains stationary 
in the center of a drum of six colors. By 
having the drum geared and meshed with 
the motor the cvlindrical kaleidoscope re 
volves, allowing the light to be filtered 
through the colored film and creating the 
illusion of flowing, bubbling water. Letters 
are individually tormed of plastic. Detailed 
information may be had from Liquid Light 
(Company, 2272 San Pablo avenue, Oakland 
12, Calit 


Louis Biagiotti Dead; 
Operated Display Firm 

Louis Biagiotti, who tor many years 
operated a display firm under that name 
in New York City, died recently at the age 
ot 9] He entered this field in 1900, doing 
plaster sculpture and = casting The firm 
moved to its present address at 307 kighth 
avenue in 1930. The business ts still being 
mmanaged by a son, Albert Biagiotti, who 
has been with the company since 1926 
Armstrong Trademark 
Now A Display Unit 

“Tuffy,” the Armstrong Rubber Company s 
rhinocerous trademark, has now come. to 
lite in display torm. Made of latex rubber, 
the symbol of ruggedness is dressed in top 
hat and tails, stands 40 inches high, and 
presents the company’s new “Premium” tire 
The figure will be used for window, counter, 
and floor display by Armstrong distributors. 
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Fora gayet, brighter Christmas use 





STORE DISPLAYS and store fronts brilliant with 
color! Gorgeously-hued flood lighting by organi- 
zations ... business and industrial concerns... 
municipalities! This is the year to “paint the town” 
...to set it a-sparkle with the colorful radiance 
that typifies Christmas at its gayest. And Amplex 
Colorbeams are a natural for achieving this with 
topmost ease and effectiveness. 

Amplex Colorbeams come in a choice of 14 
striking colors and a full range of sizes and watt- 
ages. The color is an integral part of the glass... 
will never fade, chip or crack. The sealed-in 
reflector linings are pure silver and provide maxi- 
mum light intensity. And Colorbeams have a 
rated average life of 2000 hours! 

To spark the Christmas spirit and crown 
the season with color, write for the whole 
story on Amplex Colorbeam Reflector Lamps. 
Amplex Corporation, Dept. B-|1. 111 Water 
St., Brooklyn 1, N. Y. 





flash, Street Lighting and Traffic Signal Lamps, Swivelites, Hi-Hats and Display Lighting Accessories. 





R 30 


for indoor use 





R 40 


for indoor use 





Par 38 


for outdoor-indoor use 


AMPLE X 


Incandescent, Fluorescent, Sealed-Beam Reflector, Infra-Red, Rough Service, Mercury Vapor, Photo- 
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SEND FOR SPECIAL 





































AND SEE HOW EASY 
IT IS TO MAKE... 


HUGE, DRAMATIC 
OUTDOOR DISPLAYS 


Like the 35 ft. 
signed and constructed of Celastic by 




























angels shown above (de- 


Bliss Displays, Inc.) 


Celastic versatile 


plastic 


fe ntastic, 
papier mache. 
Cuts costs and time. Lightweight 
— Unbreakable — Weatherproof. 


outmodes 





HERE'S WHAT YOU GET 


yd. thin-weight Celastic 
yd. medium-weight Celastic 
yd. heavy-weight Celastic 
gal. Celastic softener 
qt. parting agent 

10 sheets tinfoil 


ALL FOR ONLY $13.77 


GET YOURS — RIGHT AWAY 
@ US.A. and Canada 


Distributors 
Display and Allied Industries 


Ben Waters ine 


156 Seventh Ave., New York 11, N. Y. 
Algonquin 5-2308 
*Trade Mark of the Celastic Corp 


National 
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PLASTIC 
Manufacturers of Plastic 


44 Murray Street 





Display Market Week 


HOTEL NEW YORKER 


Room 929 
FABRICATORS 


Vetal Display 
New York 7, N. Y. 


and 








Fixtures 














MiroFlector Files Suit 
Against Allied Electronics 

MiroF lector Company, 
Brooklyn 32, filed suit 
(‘ompany, New 
Marvin Kline in 
alleged patent 


Inc., 
against Allied 
York City, 
Superior Court be 
and 


has 
li lectronics and 
owner 


cause of infringements 


unfair business practices The amount 
asked 1s $75,000 
Miroklector claims that the defendant 


while in its employ procured confidential 


business data which has 
against Miroklector hy 
a reflector copied from that 
endeavoring to sell 

former cus- 
Company. In 


Mirok lector 


information and 


been used infringing 
and distributing 
ot the 
the 


tomers oft 


company, and is 
to customers ofr 
the MuroFlector 


money 


product 


addition to damages, 


seeks an injunction ordering Kline’ and 
the Allied Electronics Company to desist 
from the alleged intringements and unfair 


competition 


148 1%th street, 


Miroklector's product is a reflector pos 
sessing maximum luminosity with the use 
of ordinary lamp bulbs. Milton Liberman, 
head of the firm, states that more than 100,- 
000 installations have been made tor store 
interior and display window lighting from 


He also predicts an increas- 
added to the 
idea 


coast to coast. 
ing use of new fixtures recently 
Miroklector line 
of the patented reflector. 


which incorporate the 


Freda Rambar Becomes 
Fashion Coordinator 
Winkelman 
troit, the 
freda Rambar to the 
cordinator of the company’s newly expanded 
department. Miss 
who until now filled the position ot 
addition to her duties 
will devote her full 


Apparel, Inc., De 
promotion of Miss 
fashion 


Brothers 
announces 
position of 
fashion coordination 
Rambar, 
display manager 1n 
ot fashion coordination, 
time to this new position. 





—Interesting as a study in elaborate interior displays is this one for swim suits, 
Schlipphacke, display director, Westdeutsche Kaufhof, Cologne, Germany. 
formed by three-dimensional breaking waves foaming up from cellophane water. 


by Herman 
Swim suits are in niches 
Neptune is seen 


in a grotto at the right center, surrounded by mermaids wearing the bathing suits— 


DISPLAY WORLD 









ANorner 





HOW Been Ss 
























































W hy, it was only yesterday, 

or so it seems, that we entertained, 
“Under our Big Tent,”’ and 

presented to you what we had done 

for Christmas. Little did we 

know then, although we hoped, what a 
fabulous Christmas it was to be. 

lt was tremendous! We think we have 
many, many, sparkling new ideas 

that will do great things for the important 
selling events that lie ahead. 

You'll see them—and we're looking 
forward to seeing you—at the 

Spring and Easter Market... 
December 6th through December 10th, 
1953, in New York at the 


Hotel New Yorker. 








Siteilty 


ART MANUFACTURING CO., INC. 
1147 W. OHIO STREET + caauee 22, ILLINOIS 


BY INVITATION: A; ante member C Ip Furnitur akers Guild) SHOW ROOMS: Grand Rapids Furniture Makers Guild, F«hibitors Building, Grand Rapids, 
Michigan — Silvestri Art ‘Manufacturing rg Exhit ling, Grand Rapids, Michigan — Knepp and Tubbs, The Merchandise Mart, Chicago, Illinois and 8778 


Beverly Bivd Los Angele Calitornia. Aon ns letterhead will bring our complete illustrated CATALOG, of new decorative accessories especially designed for 
the display and interior de rating prof nts 


NOVEMBER, 1953 








FOR 


Effective 


SPOTLIGHTING 
INTERIOR DISPLAYS 
















Small enough for cases. 
Big enough for windows. 


Ideal for short range 
white or color lighting 
from 12’ spot to 36’ 
spread at 3 feet. Hood 
measures only 41./’y 
x2". Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 
er. Beautifully finished. 


Only $9.45, less bulb. 





Fine 4\/.’’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. 400- 
watt model $10.75, less 
bulb. 1000-watt model 
$14.50, less bulb. 

Automatic color chang- 
ing wheels also avail- 
abie. 

























EST AUTOMATIC 
No. 155 
for G.E. R-40 Spot Lamps. 


Motor driven color wheel 







and universal mounting 





bracket. Complete with 





G.E. R-40 spot lamp, only 
$22.50. 







Write fer tree literature 


THE BEST DEVICES CO.,INC, 


1002] BRIGSS ROAD CLEVELAND, OHIO 








For Immediate Shipment 


BE OFFER Heavily Snow-flocked Natural Long Needle 
Pine Branches average size 2? ft doz $9.50 
SNOW FLOCKED 


per dor 


BARTH'S DECORATIVE STUDIOS 
(Chestnut St 
Miers 


for Window 


average size IK omn., 


$5.40 


spruce branches 


Calo 
{frtiftcial Flowers and Decorations 
Dicnles 


isis N 


Designers & 


(eloradoe Springs, 


and Interior 








GENUINE FUR LAMBSKIN RUGS 


IDEAL FOR DISPLAYS 


Size 32'' x 40°''—Beautiful Colors: Red, Green, Grey, 
Blue. Brown. White Natural Pelt Form 
Jobbers Price $6.35 ea. 
Order Samples at $6.35 ea 


Harvey Lewis Fur Company 





324 Hennepin Ave., Dept. F, Minneapolis, Minn. 
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Displays Give Sales Talk 
Through New Device 


Crosley 


| 


and Bendix Parme appliances dis 


} 
will SOOn speak 


played in dealers’ stores 

tor themselves with the aid of “Sellavox,” 
anew miniature phonograph unit that de 
livers a brief sales message to prospective 
buyers 


William A. MacDonough, recently-ap 


poimted director of merchandising and ad- 
vertising of ¢ rosley and Bendix Home \p 
pliance Divisions of Aveo Mfg. Corp, first 


the 


VCa’rs 


phonograph 
doll, and 


a ( hicago 


saw tiny battery-operated 


two ARQ, used MW) a talking 


it to Carter & 
sales promotion firm that creates and manu 


reterred (;alantin. 
pomnt-ot-purchase displays and sales 
aids ( 
a franchise (jt) the 
the 


lactures 


traming arter & (Galantin obtained 


machine and developed 


it inte “Sellavox” for advertising and 


display purposes 


MacDonough anticipates that displays will 


soon be talking in 3,000 retail stores. Dealers 


may obtain two types of display through 


their distributors In refrigerators, ranges 
small blue box containing a 
shelt 


when the 


and 


“Sellavox” 


Ireezers, a 


will be installed on a and 


will start playing automatically 
the the 


returns the needk 


applianc c 
to start 


prospect Opens doot (7 
(losing the door 
Ing position 

washer-drver, 


the Bendix 


will be 


or with 
the 
button on a display card. Pushing the button 


The dealer 


use 


“Sellavox’ hooked up with a 


sets off the 55-second sales talk 


may interchange records applicable to each 
type of appliance. In every case the voice 
on the records directs the customers eve 
to ieatures of the merchandise marked by 





fluorescent stickers. With the Bendix appli- 
“Deca-Pole” from floor to 
ceiling of the showroom coordinate with the 


ances, displays 


audio-visual units. 

“Introduction of these displays is a big 
forward step, not only in) merchandising, 
but in sales training,” MacDonough de 
clared. “With so many appliances on the 
floor, the salesman finds it hard to give a 
good presentation of all of them The 
audible, factory-prepared statement, com- 
bined with a visual demonstration, fills in 
where the salesman may fail and at the same 
time informs the salesman and arouses his 


own enthusiasm tor the product.” 


that tests with other 


devices in 


stated 
recording 


MacDonough 
tvpes ot appliance 


stores had definitely proved the selling value 


of sound. However, cost factors and tech- 
nical problems made mass installation ot 
such devices impractical until now. The 
Carter & Galantin “Sellavox,’ with a set 
of three recordings, will cost Crosley and 
Bendix dealers less than most. displays 
without sound [Installation and operating 
costs are slight, since the machine runs 
on two flashlight batteries. The three 


inch records are good for up to 1,500 play 


ings and can be replaced for a tew cents 


Leonard Stark To Scout 
For Baltimore Orioles 

leonard Stark, factory sales representative 
for Korrect-Way Division, I ix- 
ture & Mfg. Company, St. Louis, has signed 
a 1954 contract to scout for the new Balti- 
Orioles baseball team. Hy formerly 
the St Browns. 


\merican 


more 


scouted for louis 


"Screed anne 


oe 


ee * 





—First prize winner in the deportment store class in a local contest sponsored by the Women's 


Symphony Committee, Cincinnati, went to William S. Grover, display director, H. & S. Pogue 


Company, for the display pictured above. 


Other 


C. Kehrt, 


classification winners were Russell 


Jenny's; Herschedes, and the Cincinnati Gas & Electric Company— 
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ARRANGE TO ATTEND 
N. A. D. 1. 


SPRING MARKET WEEK 


IN NEW YORK 
DECEMBER 6-10, HOTEL NEW YORKER 


SHOWING IN OUR SHOWROOM ONLY 


SPRING 
AND 
EASTER 





= Designers + Manufaclirervs ARTIFICIAL FLOWERS 
SF DISPLAY DECORATIONS 
=e ART DISPLAY STUDIOS 


36-38 WEST 37TH STREET 
NEW YORK 18 


“OUR THIRTY-THIRD YEAR SERVING DISPLAY" 


NOVEMBER, 1953 





|Your New York BUYING GUIDE @ 


National Crochet Week 
Scheduled For January 
safe 


| , ; ' 
7 Poougty criti 


( rochet and profits in 1954 can rise 


usiastic planning and an inten 
campaign that will start in January and 


eflect itself the 


throughout entire year in 
cdlework 


Ne 


sugpests 


according to 
Inc. The 
plans be 


departments, 
dlecratt 
that 


at National Bureau. 


OTvAaAnIzZatTION retail 


reared to mesh with two selling promotions 
field National 


annual nation-wide 


| 
tiie art 


het Week 


needlework 
the 

lhe latter offers more than 
and thre paid 
tor crocheters throughout the 


and 

ochet contest 
$2,500 in cash all-expense 
rips as prizes 
| contest will be part of the Bu- 

romotion tor National Crochet Week, 
for the “(One 
nost effective ol tying in with 


het Week crochet 


VW mdow 


Mian group states 
W ay* 


the 


displays 


and contest 1s 


(,00d looking 


Vil dow 


planned around actual crocheted 


‘ 
Hidacicl it¢ 


thre 


most appealing to the consumer 


Feature latest trends in crochet and 
| 
display as wide Aas possible a Variety Ol 


articices that 


| 


Captaol 11) 


can he crocheted, kor local 


window winners 
in the crochet departments of local fairs and 
arrange to ther 


Stre SS 


displays, contact 


show prize winning pieces 
to 
crochet, how tascinating and versatile. Back 
up your windows and interior displays with 
complet tocks of 


truction hooks 


and ribbons how Casy if 1S 


all crochet items in- 
and hooks. 
books 
the 
enter a photograph ot your ¢ rochet 
Week window in the window display contest 
this $1,500) in 
awarded.” 
the National Needle. 
prepared display 
material, and has available rules leaflets tor 
thre The 
had trom the Bureau at 
New York City 16 


crochet cottons 
the 
directions 


: | 
Prominently display instruction 


and teature crochet for be- 


Piniicl 


ponsored by 
be 


retailers. 


bureau: cash 


prizes will 
lo help 
has 


craitt Bureau 


iree 
crochet contest material is to be 


Of ‘ } 
385 Fifth avenue, 


Display Equipment 
Expands Facilities 
Display kquipment of 
\nveles, has 
and Al 


lye ql 


Calitormia, Los 
heen purchased by Fred Stotler 
Prott, Jr Both 
connected with store 
the 
the 

houlevard 

Lhe 
lect 


men have long 


planning and 
ownership the 


511 West 


completely 


display Lndet new 


headquarters of company at 


OOlvmpu has been 
modernized 


7 (KM) 


showroom 
and 


TOW COVerTSs 


square offers complete dis 


plays ot seasonal and holiday” props 


as 


well store tixtures 


as 
(,len | 


Show asc, 


permanent 
Weber 


lb quipment 


(handler, tormerly with 


has jomed Display 
as store planning consultant 
Six salesmen cover the 11 Western states 


served by the = firm 


Couch Heads Display 


For Savannah Store 

\l ¢ 
at lLoveman, 
the 
display tor 


first assistant 


Birmingham, 


several vears 
loseph \ Loeb. 
past tour years in 


ouch. tor 


and tor charge ot 


White ot the 
director tor 


(Xdum. Bowers & 
same city, 1s 


\cdle re: 


now display 


Savannah. (ra 
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Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


David Mamberger, inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cli 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Kalmo Textiles, Inc. 
123 W. 44th St. JUdson 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


A. Lutz 
3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1280 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Miya Company, Inc. 

39 East 28th Street MU 5-3511 
Manufacturers and Importers of 
ARTIFICIAL FLOWERS & 
ORIENTAL GOODS 


Bird Cages, Lanterns, Parasols & Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIASE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural’ 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall! 
promotion. Ask for information. Recommended by 
N.R. D. G. A. 


TR 3-9103 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Frankel Associates, Inc. 
56 W. 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Laraqest Showroom in the Country 


Nathan Zucker o 


TO TW 
45 West 38th St. ne pencosit™, 
WI 7-2653 SSL 
FEATHERS — ARTIFICIAL FLOWERS 


Samples on request 


It’s Always MARKET WEEK in New York 
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Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau wil! 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 





which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any dteplay problem. 


Air Brushes 
Airpainting Equipment 
| Animated Signs 
Artificial Flowers 
Artificial Snow 
[| Backgrounds 
') Background Colors 
Black Light 
Bulletin—Directory Boards 
' |) Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
[) Crepe Papers 
[} Cut-out Letters 
[} Cutting Machines 
| Decalcomania 
| Decorative Papers 
Display Fixtures 
{) Display Forms 
{} Display Letters 
) Display Racks 
') Dye, Rug and Carpet 
Enlarging Projectors 
[) Fabrics and Trimmings 
Flags and Banners 
[) Float Decorations 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Lithographed Displays 
[) Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
i} Motion Mechanisms 
(| Motors 
i) Mouldings 
Natural Follage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
i) Plastics 
Plywood 
Price Cards—Tickets 
Price Ticket Holders 
Pibhbons 
Sale Bannetfs 
Show Card Colors 
Pr) Show Cards 
Show Case Lighting 
Show Cases 
” Socks Window 
| Siens— Brass— Bronze 
1 Siens Card Holders 
Siens- Electric 
Sien Printing Machines 
| Steeve Forms 
Store Dectenine 
Store Fouinment 
' Store Fronts 
 Tackers 
Time Switches 
 Turntablec 
' Veneers (Imitation) 
r Wall Board 
Wigs 
[ Window Lighting 


’ Do you wish a copy of their cetalogue? 

' Do vou plan to remodel vour store soon 

1 Do you plan to build a store soon? 
MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


Firm 

Display Manager 

Street 

City State 
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RIGHTSON Christopher, general 
manager of Rust Craft Publishers, 


Boston, collects Christmas legends 
as some people collect stamps from his 
following comments come several sugges 
tions for Yule displays 

“The roots of Christmas customs go very 
folklore of the 


the kuropeans, the Romans, even into pre 


far into the Scandinavians, 


historic Druid times. The Christmas legends 
ve know today often come down so tar their 
origin is lost im antiquity. Later legends 
are closely allied to the religious beginnings 


of this day. 


TRADE PERSONALITIES 


Christmas Legends 


Displays 


“Take the word ‘Yule’ itself. This word 
originated with the ancient Northern peoples 
who thought of the sun as a wheel revolving 
around the earth and 
solstice in the winter. 


which reached its 
This cycle of the sun 
was known to them as the Hweol. 

Peering into the history of the Drurds, 
Christopher learned that the priests among 
this ancient people were among tne first to 
celebrate the Yule period by burning a log 
which they blessed with much ceremony. 
very year a brand was saved to rekindle 
the new fire. 

Among other Europeans, the Romans were 


3 No.127 by Cupher— 


































>. ee Ml at oe 


STARER DISPLAYS , 





1S B 


LIES Tae al aDearED FROM THE DISPLAY 


MILWAUKEE , WIS. 


ORM IM VIENNA, LEO 


SCHOOL THERE IN 1938. 
DECIDING TO COME TO AMERICA 
HE WORKED IN NEW YORK CITY FOR 
A POINT-OF-SALE DISPLAY AND 
LITHOGRAPHING FIRM, THEN 
WENT TO MILWAUKEE TO JOIN 
SCHUSTER’S DEPARTMENT 
STORE. LATER HE MANAGED 
DISPLAY FOR SEVERAL READY. 








— 


PICKED UP 
THAT /DEA 
IN PARIS / 














He OPENED HIS OWN DISPLAY. 
BUSINESS IN 1944, WITH 
EMPHASIS ON IMPORTS. 

| LEO 1S MARRIED AND HAS 

“~ONE DAUGHTER FIVE YEARS OLD. 

HOBBIES: “ I PLAY POOR 

GOLF AND LIKE TO TAKE AIRPLANE 

TRIPS, PREFERABLY TO panes. 1“ 





THERE HE 
GOES AGA/H / 
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Bliss Display Corporation 


WN BRO RK OK KK ¥ 





NOVEMBER, 1953 





HUNDREDS OF USES for the 


MT het | 





20” Ibs. 


e Geared to 6 RPM 
with torque of 


e@ Other models 
from 1 RPM 
to 1155 RPM 


KASSON 


SHADED POLE 
INDUCTION TYPE 


MIDGET ELECTRIC 
MOTORS 
With 
Compact Gear Train 


IDEAL FOR ROTISSERIES AND BROILERS 
MOTION DISPLAYS + DISPENSERS + ACTUA- 


TORS « BARBECUE TURNERS + COIN OPERATED DEVICES + GAMES 
TOYS . . . and hundreds of other uses. 


Designed, manufactured and assembled in our own plant! Small, 


structed for long life under constant use. Consume no more than 15 
watts. 110 volts AC, 50/60 cycles. We can also furnish stators and 
rotors separately for inclusion in special castings—or complete motors 
without gear trains. We will make special motors to your specifications 


on a quantit 





Write now 
for complete 
details and 





prices to Dept. DW 


Roto-Sho 


KASSON DIE & MOTOR CORP. 


Formerly General Die & Stamping Co. 


268 MOTT STREET « NEW 


basis. 
lectric Turntables—quantity prices low as $4.00 ea. 


' 

i 

i 

' 

A 

I pe 
g compact and highly efficient, these Kasson geared motors are con- 
i 

i 

! 

i 

’ 

| 

j 


INTEGRITY 
SINCE 
i919 


YORK 12, N.Y. 











for ere 


Ask for — 


PRODUCTS 


Jewel Cloth 


Spanglette Cloth 
Super Spanglette 


Cloth 


— Plus 


with Permabrite 


many Christmas 
display papers designed 
Tinsel. 


MADE WITH PERMABRITE TINSEL COST NO MORE! 


- 


) 


/ 2 | 
jKu4 TaVt 


/RUBNERS. 


/ 


a es ; 


TRADE MARK 





There's Always Something New 
5925 Broadway, New York 63,N. Y. 














CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with siaaihe displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages of 50 
Lots of 100 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 








Mawbation 


iS} WEST 8th STREET, NEW YORK II, N. Y. 
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RATED JOBBERS WANTED 


to handle ROCK BOTTOM PRICED line of 
PLASTIC SHOULDER COVERS. Volume 
users only. Write to 


Box 11DE, Care of DISPLAY WORLD 

















| 


| 





$ 7.65. 
13.80 | 









the first to celebrate the season in a pagan 
ceremony consisting of a procession and the 
lighting of candles. Later the Christians 
merged this ceremony into the festivity com- 
memorating the birth of Christ. And, as it 


happens, this was later merged in other 
parts of Iurope with the winter solstice 
festivities. 

The traditions of Christmas are many. 
Some can be traced, but most are lost in the 
dim recesses of history. The story of St. 
Nicholas, patron saint of children, 1s one 
rooted in fact. A man named Nicholas 


Asia Minor back in the ninth 
or tenth century, the son of a wealthy bishop 
and a charitable mother. When his parents 
died, Nicholas gave away everything his 
parents left him. After his death he was 
named as the patron saint of children, whom 
he particularly loved. 

“T am often 
“whether homes 
Christmas trees. 


was born in 


asked,” notes Christopher, 
all over the world have 
The answer is no. It 1s 
the Christmas crib which is more widely 
known as a symbol. It is the creche in 
France, the nacimiento in Spain, and the 
krippe in Germany. In many European 
countries the crib is carried through the 
streets by groups of singing children and 1s 
a feature in many homes during the Christ- 
mas holidays just as the tree is in the 
Northern European countries and here.” 

Among the works of ancient historians, 
Christopher has found that the first mention 
of gifts at this time of year was the result 
of the custom instituted by Roman emper- 
who “invited” their subjects to make 
gifts to the monarch at this season. It was 
religious celebration and more a 
means of obtaining these emoluments for 
themselves. But it is a custom we have 
taken over in a completely different spirit 
today. 


ors 


less a 


It is interesting that Santa Claus 1s not 
widely known around the world as a gift- 
bringer. Mostly it is the Wise Men who 
arrive. bearing gifts, especially in Eastern 
and Southern Europe. In Hungary the gifts 


come from the angels, in Poland from the 
stars, in Greece St. Basil is the gift- 
bestowing patron saint, while in Denmark 
it is an elf — Jule-nissen. 


Among the ancient legends of Christmas 
is the legend of the Christmas candle. It 
tells of a shoemaker who lived in a cottage 
on the edge of a village. Although a poor 
man, he placed a candle in the window each 
night to guide travelers. Despite wars and 
hardships and illness his light never wavered. 
This inspired the villagers and at the Christ- 
nas season nearly every villager placed a 
candle in The custem grew 
and became universal. 


his window. 
Another undying tale is the legend of the 
A little shepherdess watch- 
ing from afar wept because she had no 
gifts to offer the Christ Child. As her tears 
fell to the ground, flowers sprang up. These 
the child gathered and brought them to the 
infant Jesus to add to the gifts brought by 
the Wise Men of gold, frankincense, and 
myrrh. 


(hristmas rose. 


Europe, and for that matter, all the world, 
is filled with reminders of ancient Christ- 
mas customs. The wassail bowl, today the 
Christmas punch bowl, is derived from the 


ancient Saxons. In those days “Wassail” 
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December 6th to December 10th 





HOTEL NEW YORKER, ROOM 519 


Showing bh, i » for:s— 


e CRUISE WEAR 


—I Imported Reed Novelties 
— Natural Foliage 


e SPRING 


e EASTER 


— Flowers 
— Natural Plants 


— Blossomed Trees and Branches 





43 WEST 56th STREET, near 5th Ave. 


*Reg. U. S. Pat. Off. 





RTS and FLOWERS* DISPLAYS INC. 


Manufacturers * Creators * Importers 
NEW YORK 19, NEW YORK 





was a greeting which meant “What hails?” 


or “How fare you?” 

Christmas carols are known in almost all 
parts of the world. Their origin in most 
cases is lost but they are thought to be the 
spontaneous outburst of 
ancient peoples at the Christmas season. 


yoyousness ot 


There is an interesting German legend 
which explains the origin of the pine cone, 
widely used at Christmas time. This tells 
of a poor woman climbing a mountain to 
pick up pine cones for fuel. She was ap 
proached by an elf who told her to “take 
only the cones under this tree.” The woman 
picked up the cones indicated and when she 
arrived home she found that they had all 
turned to pure silver. Thus, the silver 
pine cone which we know today. 

A feature of the Mexican Christmas cele- 
bration is the pinata, or fragile earthenware 
painted with a doli’s face, a bullfighter, or 
some other figure. Children are blindfolded 
and given sticks. When the jar is shattered 
a shower of gifts, fruits, and sweets tumbles 
out. 

The Bohemians have a tradition that if a 
girl cuts a hole in the ice at midnight on 
Christmas Eve she will see her future hus- 
band. 

Japanese Christmas cards usually bear a 
symbol of the stork, which is a wavy of say- 
ing “I hope you live one thousand years,” 
believed to be the life cycle of the stork. 
The turtle 1s used similarly because a turtle 
is supposed to live even longer. 

One legend has it that when Christ was 
born all the trees burst into blossom and 


bore fruit. Birds sang and all the forest 
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was transtormed into a magic garden. There 
was a sound of bells on the night air and 
a multitude of angels singing. 


Another legend is the origin of Christmas 
bells. In the town of Lochen, Holland, there 
once hung in the church tower bells 
with a clear tone unforgettable to those who 
heard them. 


‘Wo 


However, these bells had Neve 
been baptized and one night, so the story 
goes, they disappeared from the 
tower. But at midnight on the eve. of 
(hristmas, the familiar bell tones were heard 
again throughout the the 
bells were never found, their chimes contin 
ued to ring out over the town each Christ 
mas eve at midnight. 


church 


town, Though 


Sexton & Co., Chicago, 
Uses 3-D Window 

Tying in with the current interest in 3-D 
motion pictures, John Sexton & Co., 
facturing wholesale 


manu 
grocers ot Chicago, 
some time ago experimented with a window 
display along the same lines. James Walsh, 
display manager, describes it: 


“Two colors were used in the background 
of this display, and a filter of identical 
colors was placed inside the glass. The 3-D 
effect was put across for the first few weeks, 
but the paint on the background soon faded. 
With faded paint the filter could not pick 
up the opposite colors strongly enough to 
give a sharp, clear picture. [ Say, 
however, that work or not the 
window glass required washing every day, 
due to the smears left by curious passersby.” 


will 











See us at... 


ROOM 623 


Hotel New Yorker 


NADI 
Market Week 


December 6 to 10 





1196 Merchandise Mart 
Chicago 54, Illinois 
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Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 
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KASSON Revolves 
ELECTRIC 
CHRISTMAS 3 Times 
TREE TURNER a Minute 














Adjustable 
fo most 
Tree Sires 


idea! for holiday windows and Christmas displays 


throughout the store. Sturdy, dependable self- 

starting A.C. motor. Double, built-in outlet for 

tree lights Will revolutionize your trim! 
e*ees 


The Oldest Name in Turntables 
Available for Every Need! 


*Doto'sho 


Used throughout 
the world for sales- 
boosting action 
lisplays. I8°° table 
revolves 3 times a 
minute: 200 Ib. ca- 
pacity Model 712 
llustrated permits 
novel lighting ef- 
fects while table 
turns Ceiling 
and background 
units available too, 
as well as smart 
We also produce midget frac- 


CLecTax TURNTABLES 


serer? 





build-up fixtures 


tional HP. electric motors, electric barbecue 
turners, etc. 24 hour delivery from stock! See 
your local jobber or write us for complete 
catalog! 

KASSON DIE & MOTOR CORP. [| /"fegrity 
Formerly General Die & Stamping Co Since 
Dept. O., 262 Mott St... New York 12, N.Y 1919 

















ALLCOVERINGS 
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TORE 


___ INTERIORS! 
AND MODEL ROOMS 
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| ay for booklet 
of textures and finishes 


DECORATIVE COMPANY 


114 East 32nd Street, New York, N. Y. 
Murray Hill 4-3376 
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Display Needs Organization 


By G. EDWARD BEDINGER 
Tropical Display, Miami 


ANY an’ the « Nav tield are r have 

bene rab itished Perl ij) t s d 
itista () due to a comb itla (>! 
ma fact I) ( { like t C4 I) 
iCed {t) i Tt ] 1) ¢)] frac Too] { yh basic 
Cor} allit is ft it « ivine ! underpaid 
\nother one that 1 ot appreciated 
or respects Iso ré t old grumble 


, ‘ 
(Lisplay 


that there isn’t enough future in the 


WV hieose fault ] thi \\ hycat are Vou dome 
} Z 11 
about it | heard once that we veneralls 
3 } * 1) + ’ .* | . 1 s? 
Ie about per Of our mental Capacity 
kven though the truth may hurt, perhaps 
thoy 1 thie ren trouble with 1]}+ | et s bye 
honest about wt and trv to analyze ourselve 


as displaymen 

lf 1s 
displayman does not know and does not appre 
full 


much hie 


my firm conviction that the averag: 
realize 
learned from his 
( About thr 


must 


ciate his true value tle does not 


he has 


eid tually 


years of experience im = display 


} 


only time we do realize this 1s when we 


hire some bheeinner and have to start train 
him. ) 

displayman of today 1s not only a jack 
a visual merchan 
the ability to 
that 


urge to buy it. 


of-all trades but he must. be 
wel] b1s 
merchandise im 


will 


ALO) 


diser as must have 
Cus 


Not 


displayman was thought of 


present such a way 
have thie 
the 


Wiad) whose 


tomers 
long 


tow) 


merely as a duty it Was to keep 


the merchandise changed and neatly presented 


foo many stores still consider their display 
staff in this same light. The displayman did 
not know, and was not expected to know, 
about costs, overhead, profit and loss, or 


* 


ee ee 
te i 


’ | = 1 
MIVENTOrA bhose were terms exclusively 
| 


lor management loday the d Splaviman May 


hot have to take ally decisions (1) Diasor 
but he 


how to display merchandise im such a man 


store policies, must certainly know 


these 


ner as to do Ins share in governing 
conditions and keeping them im = tine and 
ahead of competition lle must also know 
how to tak advantage ot tratte How, colors, 
textures, selling pomts, and many other qualhi- 
ties of the articles he must show 

The displaymen on the top have reached 
the pedestal ot respect and good salary 


thousands of 
How 
hold 


the 


] 


brackets. but how about the 


smaller organizat.ons ’ 
\V hat can thie 


display ? To 


displaymen im 
about the 
for them in 


helpers ? future 
with, 
himself to be 
the 
Carls 


le ads 


begin 
average allows 
dissatistied 


that he can da 


displayvman 
worst thing 
salt 


to thinking 


Which 1s 
NO lie 


attitude ‘This 


COC 
his with 


a hegative 


like “Why kill myself working hard? It 
wont be appreciated anyway + ‘Therefore, he 
continues to place the merchandise in the 
windows each week in about the same old 


Way. 

\nd 
displays and forms the mevitable conclusion : 
that 
to keep the merchandise changed and neatly 


Management these 


sees 


displavmen are “men 


MOnOtTOnNOoUS 


whose duty it 1s 


presented’ —remember ? \t the same time 
management wonders why their competitor 
down the street sold out of those towels of 
the same brand at the same price im one 
day, when they themselves had a very slow 
turnover on them \nd management can't 


help but notice the unusual way 


c.. % 


‘. Pps 
> ; 
7 % 
ee 3 . Ps Bs. 
YY & ad 
% z 





that the 


—New to Cuba is the American custom of decorating streets and the exteriors of homes for 


Christmas. 
holiday materials. 


programs, in newspapers, and magazines— 


To promote this ideo, Publicidad Jennings, Havana, installed the above display of 
The show was opened in early October and received publicity on television 
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competitor displayed those towels, not o ly 
in the window, but inside the store as well 
What do you think that management thinks 
of this average displayman just then? 
“Well,” Mr. Average Displayman says, 
“the man down the street is making $4) a 
week more than | am and he has over twice 
as much a year to spend as | do.” Why 
That “man down the street” has planned and 


thought hard to devise fresh ways to display 


merchandise He probably even worked a 
few nights in making special props for tho 

towel displays He knows that the publc¢ 
looks at displays that are different in some 
way — and a display is no good at all unless 


| 


the public looks at it and receives an urge 
Lo buy from. it Those props that he made 
were probably very simple and inexpensive, 
though difterent. Perhaps he spent very little 
on materials tor them and added some of 
his old fixtures in the new setting. His 
igenuity and his positive attitude toward his 


job are why he is making more salary. 


Keally, he 4s probably not any more satis 
hed with his job than you afe VYOUPs. tle 
has an important imgredient im h.s make-up 

ambition He knows that he may not 
stay in this store forever Ile is vomng to 


work himself up. Some day a store owner, 
Or display director, 1s going to see his work 
and otter him a better job. He will keep 
climbing Ingher and higher, for he knows that 
it takes extra eftort to climb 

Let's get back to basic principles again 
Generally speaking, display has not reached 
the proper level in the respect of merchants 
that it deserves. Whether you agree or not, 
it is my opinion that this is the fault of the 
displaymen themselves. Display today can 
be just as Miportant to store sales as most 
other forms of advertising and sales cam 
palgus Perhaps display can not reach as 
many people as newspaper and magazine ad 
vertising does, but it can close a sale when 
the customer is there to buy. The d-splay 
man must prove lis worth, and the worth 
of display, to the merchant. He must enter 
i spirit of selling with his employer 
He must acquaint himself with the funda 
mentals of selling Hie must be interested in 
merchandising enough to study it and leat 
all of its tricks and ports With this 
know ledge he can talk his employer's lan 
PUALe Not only that, but he can better 
present merchandise so that it sells, whech 1s 
his real duty 

Displaymen with ability. and imagination, 
coupled with hard work and determination, 
can go tat Many such have been advanced 
to positions of much Mportance i «stores 
and large manutacturing organizations \nd 
sometimes opportunity 1s so close to us that 
we look over 1t instead of at it. Some dis 
playmen with imaginations and creative minds 
have developed such good ideas for them 
selves that manufacturers have asked to pro 
duce them, e:ther buying the ideas entirely 
or paying the displaymen royalties on the 
sales of the idea Some displaymen have 
been employed by display manufacturers as 
designers, salesmen, or consultants 

One of the biggest problems in the display 
held, which seems to be universal, is in find 
ing competent help. It is almost impossible 
to find good, trained displaymen — men who 
not only know display, but who are really 
interested in display enough to become dedi- 
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Zlerra-Craft 


how presents 

a new and complete 
line of wire and 
wrought iron display 
items. including 

flower carts 

bird cages 

millinery heads 

screens 

shelves 

tables 

stands. etc. 
to meet your every need 
for todays fashion in 
modern decor. 


VISIT US AT 
NADI SPRING MARKET WEEK 
Hotel New Yorker, Rooms 736-737 


JOBBERS' INQUIRIES INVITED 


Zrerra- Craft 


Morganfield, Kentucky 




























































(ur store lighting is perfect 


4 
thanks to the LUSTRA MAN 


says Markson’s (Men’s and Boys’ Wear), 
Elmira, N. Y. 





Here is the exact statement of Mr. Leon Markson, President. 
The Markson Stores: 


“Completely equipped with Lustra Incandescent Lamps and 
Fluorescent Tubes, our modern store in Elmira is widely recog- 
nized as the best-lighted store in western New York. Experience 
shows that effective lighting such as this is an important aid 
to better sales. We can report, too, that Lustra Lamps and 
Tubes burn longer and save replacements.” 





It will pay you to talk with your local Lustra Man. He's 
| thoroughly qualified to solve practically any lighting problem 
with the complete quality line of Lustra Double Duty Lamps, 
| Fluorescent Tubes and allied electrical products. Write us for 
literature giving the whole Lustra story. Lustra Corporation, 
| Dept. M-10, 36 Washington St., Brooklyn 1, N. Y. 


AMERICA’S DATED LAMPS 


DOUBLE OUTY REFLECTOR LAMPS. INCANDESCENT LAMPS. FLUORESCENT TUBES. SPOTLITES AND FLOOOLITES. 
RUGGED DUTY LAMPS. FLUORESCENT FIXTURES AND STARTERS 























cated to it. Is this because the display field 
has so little to offer that so few are attracted 
to it? I don’t think so. The display field 
has a very definite need of elevating itself. 
Kirst, it must put itself on a sound basis. 
Salary structure is one of the first problems, 
after organization. 

Many stores and other organizations have 
been able to hire good men and women to 
work in the display departments for small 
salaries. I can cite one example of a nation- 
ally known department store that was able 
to hire a good creative artist and craftsman 
during the war for $27.50 a week. That was 
fine —for the store owner and the display 
director. The display director could stretch 
his budget that much further and do a better 
job on it, thus making a better name for 
himself. He was not doing the display field 
any good by such tactics, however, and he 
is going to have a more difficult time 1n 
hiring new help and keeping what help he has. 

The display field needs organization. As 
conditions are now, each displayman must 
fight his own battle for existence and ad- 
vancement. Iam not going to suggest union- 
izing the display field; | am strongly against 
it. However, | feel that it would not be a 
very difficult task to organize it into a hard- 
working unit for the betterment of display 
and the men and women who are working 
in it. 

The display clubs throughout the country 
could, and should, join together in a= solid 
drive for the betterment of display. By this 
[| do not mean to better the quality of dis- 
play necessarily, but to elevate display in the 
esteem of employers. These various display 
clubs, with the exception of a comparative 
few, do not know and seemingly do not care 
what the rest of the organizations are doing. 
\We are missing a great opportunity here. 
Not only could these groups easily elevate 
the field of display through conscientious 
effort, but could reap great benetits from 
sharing their problems and the solutions to 
those problems. 

Many programs and functions could be 
accomplished by a nation-wide group. One of 
the first is to set up a training program. 
This would, of course, come after the group 
became well organized. Many trades are 
now training new workers through a_ well 
planned program. The electrical trade, for 
instance, has a successful plan in operation 
whereby trainees can attend prepared courses 
in selected schools better to prepare them- 
selves. They can take many — specialized 
courses. lor this course the trainee pays a 
share, the school boards assume their share, 
and the trade union and the individual elec- 
trical shops which hire the trainee pay the 
remainder. By this program the electrical 
trade is keeping new, experienced personnel 


coming into their field at all times. The 
electrical trade has seen a need for new, 
trained men — and has done something 


about it. 

Very sketchily, my plan is to have a 
national organization made up of display 
guilds, each formed around a set plan or 
charter, which would work as a national 
unit to elevate the display field through ex- 
change of ideas and in helping each display- 
man advance. Most of the existing display 
clubs are formed after a general pattern and 

(Please turn to page 92) 
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= N- U P PERFORATED 


TEMPERED HARDBOARD PANELS 


LOW PRICES 


FOR QUANTITY USERS! 





PIN-UP BOARD the newest AND NOW INTRODUCING NEW A-BORD 
display medium made in Ye” CHIPBOARD IN ROMAN KEY AND UNION 
and Y" tempered hardboard... JACK DESIGN FOR BACKGROUND DISPLAY 


ready for spraying in color 





With round holes on 1” and '” center avail- 


Perforated in 34,4” holes on 1” centers —4' x 4’ panel $1.28 ROMAN KEY 
able in a selection of stock sizes to meet any Perforated in 34” holes on 2” centers —-4'x 4’ panel 1.44 TVs Vd VF Vs Wd * 
display requirement. Now being sold to quan- Perforated in Roman Key pattern —4'x4' panel 2.56 "4 SS "4 ‘SC 4 "4 
tity users at the lowest prices available any- Perforated in Union Jack pattern —4'x 4’ panel 2.56 he he he" he" he * he 
where. Write or wire for quotation and our Perforated in Roman Key or Union Jack 


MXC DC 


V4.9, 1.9,.940.94b. 


industrial price list; samples available. Write in untempered hardboard §=—4'x 4’ pone! 3.68 





for our special fixture price list. 


ABACUS, INC. MERCHANDISE MART PLAZA, CHICAGO 54, ILLINOIS = UNION JACK 





POSTMASTER: CONTENTS MERCHANDISE. THIS PARCEL MAY BE OPENED 
FOR POSTAL INSPECTION IF NECESSARY. RETURN POSTAGE GUARANTEED 


From 


LOUIS SCHNEIDER CORP. 


IMPORTER AND MANUFACTURER 


eyersi=Yore) oXe Mic} 6 ¢-1-) aa >) New York 3, N. Y. 


ARTIFICIAL FLOWERS 


Hello Spring! 
Shipping Blossoms, Forsythia, Dogwood, Foli- 


ages, Feather Birds, Cages, Bamboo, Natural 
Woods, Smilax, Palm Leaves, etc., etc. 


Visit Our Showroom or Write for Samples 


ORDER NO. DEPT. NO. 


HANDLE WITH CARE — 
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GIMBALITE 
Display Spot 


COOLEST SPOT IN TOWN 


the best spot for 


WINDOW DISPLAYS, SHOW 
CASES, EXHICITS 




























U.S. Pot 


D134595 


|. Adjusts to any angle 

2. Felted base won't scratch 

3. Vibration can't change focus 

4. Never gets too hot to handle 

5. Neutral—can be painted to match display 
Complete with 6 ft 


See Your Display Distributor or Write Direct 


Alexander-Tagg Industries, Inc. 


Dept. AB, Hatboro, Pa., Phone 0805 


o~ 


cord, plug and tripod 






























HOLIDAY SPECIAL 


Black wrought iron 3 panel screen. 
6 ft. high—54 in. wide 


STURDY — MODERN — FUNCTIONAL 


PSeS4E> 
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> @-1680 
B179—Complete 
Bi80—Shelf, each 
SHELF—8" x 8° 


where on screen. 


IMMEDIATE DELIVERY 
Catalog Free 


The Fixture Mart Inc. 


314 W. Jackson Bivd., Chicago 6, Ill. 
Over 1500 items In Stock 


only $22.50 
only § 1.75 


may be placed any- 











Completes 


TH the dedication of a new down 
! tober, Neiman 


cet lebrate «| 


town tore mp Oe 


4 . 
Marcus Company, Dallas, 


the completion Ol ia $7 500.000 expansion 


program ancluding ai $2000000 suburban 


tore and a S1000.000 service building. 
ln 19435, Neiman-Marcus began a series of 


lease negotiations, property acquisitions and 


financing plans tor the building ot the 
uburban store im Preston Center, seven 
mules trom downtown Dallas: the construc 


tron of the ultra-modern service building 


and warehouse on a central expressway, and 


the &O pel 


store lhe 


cent expansion of the downtown 


just completed downtown ex 


pansion imcluded the building of two sepa 


iitevrated six-story build 
floors 


original 


rate ada crit and 


mes and the addition ot two and a 


two-story penthouse to thi hour 


story building. The present structure 1s a 
six-story building of 245,000 square teet at 
Main, Ervay and Commerce streets in thi 
center of downtown Dallas 

DeWitt & Swank of Dallas were the 
architects tor both stores and the service 
building, and Eleanor LeMaire, New York 
(itv, was the interiors ce sigtct ( harat 
teristic of the interiors designed by Muss 
leMaire for both stores 1s the interesting 
mterplay of colors and textures and a teel 
ing of open, bright spaciousness. [-xtertors 
of the Preston Center store and the servi 
building have a resemblance in long, clean 
horizontal lines and the use ot beige and 
over-size dark brown brick and in thei 





Neiman-Marcus, Dallas, 


Expansion 


adaption to suburban sites. The downtown 


} 


store has a formal tacade ot terra 


More 


, 
Cotta with 


a portion of it in buff limestone 
with accents of granite to contorm to its 


urban site 


downtown store 1s 


Focal poimt of the new 


a towering wall of Swedish marble enclos 


ing the bank of elevators and as a backdrop 


tor the escalator which rises four floors 


amid hanging gardens. Installation of the 
beautifully grained and matched marble in 
the store was long a dream of Herbert 
Marcus, Sr., the tounder 


The 


Marcus. 


Neiman 


shop COT) 


separate shops within 


where a customer may 


merchandise 


shopping 27 


vemientlhy under one root. tor 
that could only he 


different 


obtained by 
New York. 


enlarged and some relocated 


stores ow have been 


Related mer 
chandise tor complete ensembles has been lo 
cated in adjacent shops. 

The Man's Store 
entities 1m 


and Children’s Shop, 


themselves, have separate en 


trances and window displays, while other 


shops within the store are set apart by 


lighting 
technique, employment of contrast and shad 


varying levels, dramatic use. of 


ig wm colors and textures. Occasionally 


living planis in especially designed contain 

ers have been used to denote shop areas 
The feeling of openness has been achieved 

throughout the store by open counter dis 


plays, shallow alcoves, open work divisional 


screens, transparent curtains, wide corridors, 


free-standing fixtures,and unbacked windows 





—Cashing in on the current trend toward “do it yourself," L. M. Bonham, head of the paint 
department of Schuneman's, Inc., St. Paul, installed a section called '"Week-End Decorator Corner’ 


which has proved extremely successful in stimulating sales. 


Part of the corner is seen at the upper 


left (with Mrs. Bonham and daughter Sherry Rae in demonstrator roles), while one of the displays 


used in key traffic spots throughout the store is at the upper right. 


Ray Ullom is display manager 


for Schuneman's— 
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from the bank of bronze and silver auto 


innerliehted 


tronic elevators and the bronze 
escalators, banked in tropical foliage, radiate 


the new accessory shops, the leather goods 


and luggage shop in an important spacious 
location, the children’s shop separated trom 
the maim store bv its step-down level, bri 
hant colors and wtormal decor: and i] 


lunior Shop raised to a higher level and 
reached by 


Try thee heart of thre lirst Hoot is a new 


Curvinge stairway 


precious jewelry salon with walls of sap 
phaire and eray blue silk hantung as a bach 
ground tor glass and blueberry leather dis 
play Cases The dee |) blue is repeat d in the 
carpet in contrast to the white gold ceiline 


(Complete collections otf men’s turnishings 


ire tound on the tirst floor of the Man's 


| 
} 


Store where natural ash and cork have been 


used with deep nutmeg, taupe, and pewter in 


an oaterestine color allance \ private 
elevator PIVES ACCESS TO the mien s Coat and 
suit departments where dark neutral colors 


have been used with tanned buckskin and 


bronze burlap 

The Neiman-Marecus “Collection of Imag 
mary Portraits” by Marcel Vertes hangs in 
the second floor escalator corridor. On this 
floor are thre PAMOUS d sioner shops with 
their complementing fur, millinery, and shoe 
salons 

\ ot eling oft thre active lite 1s reflecte | 
hoth in the collections and the decor of the 
bright and diverstted ports shons of the 
third floor where blonde bamboo and 
bleached oak have been used as special back 
grounds for the Harness Shop of fine ae 
CCSSOPTICS, and the It ophy Room bol ez 
clusive sports clothes 

Soft and subtle colors have been used in 
the adjominge lingerie shops where = satin 
mannequins are an interesting display de 
Vice \lso on the third floor adjacent to 
the esealator corridor, is the gay, be 
postered travel bureau 

\ brilliant emerald green carpet intro 


duces the decor of the vounver set shoppin 


world on the tourth tloor with its own a 
CCSSOPFYS shop ( eal hinge i flaw r 7) 
tern tor cool linated shopping \; und ar 
corner is a series of gitt and modern livi 
shops with silver, china, linens, glasswat 
antiques, and accessor tor the home [| 
Bridal Salon with ats dream-world mural 
and filmy curtains occupies its quiet corner 


near the ent shop 

(Customer service otfees and executiv 
offices are on the fitth tloor 

Dallas’ new and fashionable restaurant, 
‘The Zodiac,” 1s on the sixth floor bronze 
trellises, decorative screens and the use of 
Natures own night-time colors tend thi 
room an air of serenity, with giant stylized 
signs of the zodiac gleaming in a palax 


across a night blue wall 


Jack Clifford Honored 
On 40th Anniversary 


A dinner honoring Jack Clifford, adver 
tising and merchandising display super 
visor for T. katon Company, Ltd., Montreal, 
was held recently at the Ritz Carlton hotel 
in that city on the occasion of his fortieth 
anniversary with the firm He was pre- 
sented with a_ television set by Harold 
(orken, store superintendent 
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«1 NEW COLORS 


107 In. Wide 


Bulkton SEAM aay 
ws “cd [; ty ine 


-NOW AVAILABLE — 


Sd 


Fashion-Rite Colors 


ROLL SIZE 


107 IN. WIDE 


x 12 YDS. 
x 50 YDS. 


SHEET SIZE 


26 IN. x 40 IN. 
All Colors Available 


SEE the above in ROOM 624 
SPRING AND EASTER 
MARKET WEEK 


DECEMBER 6 THRU 10, HOTEL NEW YORKER 


Write for BULKTON SEAMLESS COLOR SELECTOR 
Showing 40 Actual Samples 


Bulkley, Dunton & Co., Inc. 


Display Division 
Telephone Corry 2-520] 


CORRY, PA. 











PARLITES ARE PRACTICAL 





Built to solve practical, everyday display light- 














ing problems. Uses new sideprong PAR lamps — 
75, 150 or 200 watt—the most compact and 























efficient display lamps ever developed. The 200 








watt throws a 35,000 candlepower beam. All 








have 2000-hr. life. All lamps instantly snap 








into powerful PARLITE spring holders. 

















PARLITES ARE VERSATILE 

















Edison Price SPREDLENS and/or color filter 


snap into front springs, either one behind the 














other, as desired. Maximum ventilation for 




































coolest operation, easy handling. Louvre held 
inside —cuts off glare, does not increase size 
of unit. Variety of mounting arrangments for 
every conceivable type of display use. And 
PARLITES are really rugged! Built to last! 


PARLITES GIVE YOU LIGHT CONTROL 


Fingertip 360° rotation of SPREDLENS broad- 
ens the beam of PAR spot lamps in any desired 
direction, gives combination spot and flood 
coverage from single lamp in a brilliant, soft 
edge, oval pattern for lighting mannequins, 
showcards, counters, backgrounds, etc. Full 
360° direction control in any direction on fool- 
proof tension swivels that never wear out or 


loosen. 


ORDER YOUR PARLITES NOW 


Although thousands of PARLITES are already 
in use throughout the country, they are a new 
product. If your jobber doesn’t have them, 


order direct: 


with base for stand of Pin-Up... ooo cmc cccccece meee 7.50 
with clamp for pipe mount inet . 8.10 
with 4-inch ovtlet box cover..... soit 8.10 
with Twist-on Trol-E-Duct mount ane 12.00 
with sliding Trol-E-Ouct movunt....... ee ee 13.50 


All prices include SPREDLENS 


SEND FOR NEW ILLUSTRATED LITERATURE 


PATENT PENDING 


EDISON PRICE lighting 180 CENTRE STREET, NEW YORK 13 


INCORPORATED 























DISPLAY AT BOGGS & BUHL 
[Continued from page 33] 


good portion of the apparel was donated by 
two long-time customers of Boggs & Buhl 
who, astonishingly enough, originally pur- 
chased the same clothing at the store years 
ago. The window was used for another an- 
niversary sale. The design on the backwall 
was chalked on dark green seamless paper, 
as was the portrait which was blocked by a 
hanging frame. 

Human interest appeal was described as 
the pull for another window. All the frame 
work was | by 2-inch pine with a mustard- 
yellow back drop against the children’s bright, 
autumn-colored clothing. 

An August furniture sale prompted a 
cleverly abstract design of white pine merged 
with modern furniture and general futuristic 
decor. The flowing bedspread was white with 
gray drapes and a pastel-mustard backdrop 
was used. 

Furniture with correlated fabrics made a 
warm appearance in one small window (not 
shown). The furniture was so. arranged 
because limited space prevented a_ spacious 
room setting. The lighting provided a cozy 
air for the traditional furniture. 

An Easter window with its gay spring 
clothing and happily posed figures was fur- 
ther lnighlighted by tissue balls of bright 
hues. Again, Boggs & Buhl “crisp” display 
is noticeable. 

A Christmas window with a curious blend- 
ing of the festive, seasonal gayety and a 
muted candle-light sophistication proved a 
magnetic mixture. The lghting and_ posi- 
tions of the merchandise and mannequin were 
perfect for this display with its many pieces. 


1954 Promotion Calendar 
Issued By NRDGA 


The Sales Promotion Division of the Na- 
tional Retail Dry Goods Association, 100 
West 3lst street, New York City 1, has an- 
nounced the publication of the Sales Pro- 
motion Calendar for 1954. 

Issued annually in loose-leaf form, the 
calendar is used extensively by store buyers, 
advertising and display managers. Among 
its contents are the following: alphabetical 
index of special days and weeks for the 
year; suggested tie-in ideas for practically 
every day of the year; suggested promo- 
tions for every month; sales importance of 
each department for each month; suggested 
copywriters’ forms with ideas on creating 
copy; publicity costs by departments, by 
media, and by volume; how to use buying 
patterns to determine when to promote; what 
business the store should get each month for 
each department, and for the entire store; 
and numerous other features of a related 
nature. 

In size 20 by 12% inches, the calendar is 
$275 to NRDGA members and $25 to re- 
tailers who are not members of the associa- 
tion. 





Harold Martins Returns 


From European Trip 

Harold Martins, display director of Ger- 
maine Monteil, New York City, has returned 
to this country after several weeks spent 
in France and Switzerland. 
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newest star in the Seeatry's largest line of motion devices! 





battery- 
powered 
turntable 









*& goes anywhere * no wiring required 
*® operates on 2 flashlight batteries 


*® runs continuously for one whole month 





PO cg 





«3 3 Be ab Be 
be aes 





Tier Structure Model TS8 used with new 
Vue-More Battery-Powered Turntable. In- 
creases display space for your merchandise. 


+ + + > >t FH OF Ot OE Ot OF OF OF OOF OF 


BREVEL PRODUCTS 


Now-—for the first time—a dependable Amer- 
ican made battery-powered turntable that’s 
low in price. Vue-More brings you the sturdy, 
compact turntable you can place anywhere 
with complete confidence. In windows, on 
counters, on the floor—it provides the motion 
that attracts attention to any product, display. 
Beautifully designed in neutral silver-grey 


crackle finish; brilliantly engineered with 
silent, trouble-free motor and all the famous 
Vue-More precision manufacturing features. 
Costs next to nothing to run; will rotate up to 
62 Ibs. at 4 RPM for approximately 850 hours. 
Available with 8” or 12” disc, or without disc 
as motor box. Guaranteed —factory service 
policy and warranty packed with each unit. 





For every size and type of display — for every budget need — there's a func- 
tionally engineered, dependable Vue-More A.C. or battery-operated turntable 
to display your product to best advantage. Write today for catalog DW11. 





NADI Show Visitors! 


it'll pay you to see the expanded new Vue-More line. 
214 SULLIVAN STREET, 


NEW YORK 12, AL 4-9851 




















We Have a Surprise! 


See the Season's Outstanding Promotions 


SPRING, EASTER, MOTHER'S DAY, FATHER’S DAY 
and VACATION TIME 


ROOMS 601 and 653 


HOTEL NEW YORKER 
December 6-10 


EARL W. GASTHOFF CoO. Danville, Ill. 


Designers and Manufacturers of Decorative Window and Store Displays 
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Projectograph has the SALES IMPACT 
tomorrow’s color television—today 














Used by maior 
companies coast 
to coast for point of sale 
display, demonstrations 
and to help salesmen sell. 







Visual or Audio-Visual Models Available 

Just plug in to show your 35mm slides that change automatically every 
» seconds! With all the visual impact of tomorrows color ielevision., 
Projectograph gives brilliant. colorful slide projection onto self-contained 
Polacoat screen. No need to darken room to show clear. sharp, attention- 
holding pictures from any angle. Remote start’n’stop control for operator. 
Convex cooled. Projectograph available in two sizes: 88 sq. in. sereen 
or 150 sq. in. sereen with. or without, synehronized sound on tape that 
controls slide sequence to give audio as well as visual impact and to 
“put your story across.” Visual models start at $169.50. Audio-visual 
models start at $395. Ask for free demonstration! 

















A I ius livht-weight iluminum Pic- Disk 
> 


















a holds fourteen MM 2” x 2 slide mounts 5] 
® ~ : eas + changed isa puoncgrar a chin rd Ob 
ci Cure oard at viass mounts itching a) (>) { 
| | (fis hh Carrying Cwse available at low ce “OS y 
he “<< 
For details see your dealer or write: = . 
PROJECTOGRAPH 
CORPORATION 
































23 Church Street 
Oshkosh, Wisconsin 
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) ISPL AY S ( ¢ and for your cash register . . . 


a _ TIME-TESTED TURNTABLES 


Moving displays attract attention . . . and customers. These 
time-tested Turntables from Art R. Cohen give you that 
added attraction at low cost. Dependable performers, too, 
with heat-treated spiral steel gearing to resist wear in- 
definitely, and provide effortless transmission of power. 
Gears sealed in oil for quietness. Friction drive allows 
displays to be stopped purposely or accidentally without 
damage to gearing or motor. 





MODEL NO. 500 (200-Ib. capacity) 
with 18-watt AC motor; 12"’ diameter 
aluminum enclosure; 8-ft. heavy duty, 
UL approved cord and plug. (Speed —_ 
3 RPM; overall Ht., 52°’; shipping 
Wt., 15 Ibs.j COMPLETE 





Electrical contacts for illumination, 16.50 additional 
Available in 75 and 500-Ib. balanced load capacity. Prices on request. 


Modern Display Equipment 





MAIL ORDERS 
FILLED PROMPTLY 


Member NADI 810 Penn Ave., Pittsburgh 22, Pa. 
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MANHATTAN DISPLAYS 


[Continued from page iT) 


ball fringe worn by the mannequin was a 
striking note against the pink background 
The jacket of white lace over a black crepr 
dress, worn with long black gloves and a 
small black beaded purse and red rose 
fastened with a ruby and rhinestone clip, 
completed the costume. The back lighting 
was blue 

\n atmosphere reminiscent of Spain was 
handsomely established by Display Director 
Winston Jones in the four windows which 
opened the promotion and especially de 
signed shop within the store for their “Span 
ish Renaissance Collection of fashions, arts 
and handicrafts of vesterday, today 
inspired separates hand-loomed smnedy 
for us in Spain by Comar of Madrid.” 

()n white shelves set against light beige 
stucco-finished backwalls were arranged 
Spanish dolls, bowls, and trays along with 
a guitar and pots of fresh red and pink 
geraniums The floor was of red_ brick 
facing, set in natural sand 

The elaborate grille gates were of wood 
and wire painted black to look like wrought 
iron. Continuing the gaiety of Spain, the 
character of the settings was further en 
hanced by especially designed awnings which 
were alternately in gold or red, each centered 
with colorful awning material and gold 
braid handled in the decoupage manner and 
patterned from the crest of Queen Isabella 
The scalloped edges ot these awnings were 
hung with rich gold tassels 

Outside window boxes, of simulated green 
marble, were planted with red and pink 
artificial geraniums The promotion Was 
even continued to include exotic Spanish 
menus served in the stores popular restau 
rant, “The Tureen.” 

Color, sharp and pungent, was the story 
mn othree windows at Henri Bendel Phe 


color. ay mv a true scarlet red, Wats aan red 


to by Display Director John Robert Cobb 
throughout the entire setting, which ts not 
pictured, 

The backwall and floor were composed 


of a single roll of red seamless paper betore 
which the mannequin in a red coat lined 
with civet was spotlighted The red. skirt, 
of the same wool as the coat and worn 
with a black jersey blouse, completed the 
dramatic ensemble 

\ stool. enameled in red and draped by 
bolts of red felt with measuring tape, red 
pin-cushions, shears, and red thread ac 
cented the teeling Red carnations, red 
shoes, pearls and a red and black striped 


scarf were included as sugvested accessories. 


"Flexo'’ Display Kit 
ls Introduced 

The “Flexo”™ display kit has been placed 
on the market by Nita Opitz Company, 207 
last 43rd street, New York Cts l/ lt 1s 
made up of 20 basic parts that can be as 
sembled quickly into any one ot almost 
countless arrangements as a display tixture 
The parts are walnut finished hardwood 
joints and shelves, with aluminum = tubing 
extensions. Literature will be sent on re 


quest to the manutacturer. 
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BE sure To visit Nat Siegel purinc MARKET WEEK 
DECEMBER 6-10 


See the Sensational New Line of 


Tymphette Mannequins 


THE FASTEST SELLING MANNEQUINS IN THE COUNTRY 


SPECIAL FEATURE: The Newest Innovations in 
WROUGHT IRON FIXTURES 


You must come and see this entirely new line 


sé ¢ ' y ; VY), 29 
Where Display ~ ue eel 


Three Showroom Floors at Display Headquarters 
39 WEST 37th STREET BETWEEN 5th & 6th AVENUE 
NEW YORK 18, NEW YORK 
























ASK FOR IT BY NAME AT 
YOUR NEAREST SUPPLIER 


as Market Week! 


DECEMBER 6-10 























SEE OUR BEAUTIFUL 
SPRING LINE FOR ‘54 
PANELS 
PRINTS 
MATERIALS 








HOTEL NEW YORKER 
ROOMS 742 & 743 


REYBURN MANUFACTURING COMPANY, INC. 


ROYERSFORD, PA. PHILADELPHIA, PA. 
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DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 


shape. Send for an estimate or send 


your original sample. We will cover 


it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 , 


See us af... 


ROOM 623 


Hotel New Yorker 


NADI 
Market Week 


December 6 to 10 


1196 Merchandise Mart 
Chicago 54, Illinois 


Floats Make The Parade 


VERYONE loves a parade, particularly 
if it is well supplied with colortul floats. 
Here are two which participated in an 
()range Bowl Festival parade in Miami. 
Above is one representing Burdine’s, with 
a Cinderella theme a spectacular and 
ornate design complete to the minutest detail. 
Preceded by the fairy godmother on the 
front of the float, six beautiful coach horses 
pulled the glittering pumpkin coach from 
the grand staircase and the proverbial clock 
with its hands at midnight. Fairy princesses 
riding in jewel box pumpkins on outriggers 
escorted Cinderella down the street 


—Above, a float used by Burdine's for the 
Orange Bowl Festival in Miami .. . The 
dog team float for Southern Dairies appeared 
in the same parade (Photographs by 
courtesy Vaughn Displays, Inc., Minneapolis )— 


The outriggers were custom-designed carts 
riding wide out in the street from the parent 
Hoat, but connected to it with oscillating steel 
arms 

electric power for the illumination involved 
in the float was supplied by a_ 10,000-watt 
110-volt generator 


A very realistic float design for Southern 
Dairies featured a husky dog team made of 
LLife-like 
achieved by mounting dogs on rocking plat- 


papier mache. animation was 
forms connected together so that each one 
moved alternately to the one next to it. A 
gear reduction motor on the animated unit 
and illumination were powered by a_ 5,000- 
watt 110-volt electric generator. 


Both floats are from Vaughn Displays, Inc., 


Minneapolis, through whose courtesy they 


are reproduced here. 


son Day. 
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FLEXIBLE DIVIDER 


\C ontinued from page 414} 


The new tloor accommedates virtually the 
same number otf suites but each is now 
dramatically set off and the diversity of 
the selection has been made much more 
apparent 


kasv floor traffic many “decorator 
vistas” quickened selling simplified 
changes of display ease of maintenance 
expanded sale of accessories . are 


all operating advantages observed by execu 
tives of Sachs Quality since the new floor 
Was opened. 

The plan was conceived and visualized 
tor Sachs Quality by Alfred Auerbach As 
sociates, Inc., and executed under the per 
sonal supervision of Eugene Tarnawa, di 
rector of display in the Auerbach organiza 
tion 


Missing Display Prop 
Gets Big Publicity 


\ Venetian gondola destined to rest on 
the marquee of Shillito’s, Cincinnati, as one 
of the display props for the firm's World 
Fair promotion but which disappeared be 
tween New York City and Cine.nnati re 
sulted in nation-wide publicity tor the store 
and the promotion. 

The gondola was purchased from Macy's, 
where it was used in that store's Italian 
fair some time ago, and placed on a truck 
tor Ohio. While Ralph Gollahon, display 
director at Shillito’s, planned tor its instal 
lation the 36-foot boat vanished en route. 
Police authorities in several states took up 
the search and after several days the case 
was referred to the FBI. A> story on the 
incident was carried on a national television 
program, and as a result Shillito’s eventually 
received a phone call from a northern Ohio 
town that the truck and gondola were on a 
parking lot there. The driver explained the 
occurence by mishaps en route and a side 
trip to West Virginia to visit relatives. 

The boat finally made its appearance 1n 
(Cincinnati, but days late tor the promotion 


Display Contest Planned 
For NRDGA Convention 

The National Retail Dry Goods Asso 
ciation is to conduct a contest for window 
and interior displays of member stores in 
connection with the annual convention sched 
uled tor New York City in January. Two 
entries may be made in each ot a number 
of classifications, with = first, second, and 
third certificates to be presented im each 
division. Full details can be obtained trom 
Irving ©. Eldredge at the NRDGA’s head 
quarters, 100 West 31st street, New York 
(itv 1, New York 


Marvin Grant Associated 
With Maharam, Los Angeles 

Marvin R. Grant is now associated with 
the Maharam Fabric Corporation's Los 
\ngeles office, working as a sales representa 


tive covering the display, drapery, upholstery, 


and related fields. For the past year he 
represented Maharam out of Dallas tor the 
Oklahoma, Louisiana, and Texas territories 
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See Madisonia 


Ream 516 
HAatel New Yorker 








December 6-10 


V refinishing 

¥ manikin rentals 

/ nalelle glitter bases 

¥ new and retlyled wigs 


Anecial display figures. 


NEW YORK: 152 WEST 25th STREET 
CHICAGO: 11 SOUTH DESPLAINES 
DALLAS: 2007 CANTON STREET 





MADISONIA 














4 ALL-YEAR-ROUND 


e ~~ MOTION DISPLAYS 


INTERCHANGEABLE 
MECHANICAL DISPLAY 


This is our famous basic mechanical unit 
permitting adaptation to numerous char 
acter presentations, such as those ilius 
trated 


MECHANICAL BOOKS 


Sturdy, dependable and foolproof In 
three sizes i2°° » 18", 18° x 24° and 
24°' « 36 


METROPOLITAN 


MECHANICAL DISPLAY CO. 
£0 W. 22nd ST.. NEW YORK CITY 10 
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For Distinctive BLOWUPS Fast! 





Don't be caught in 


the holiday rush. Name 

Send for your copy 

today! ampony 
Address 





Here's a FREE booklet that gives new ideas for 
creating and using photo backgrounds, cutouts, 
Translites, drawings, and multiple prints for more 
effective displays. 


RCS Studios gives top quality work and amazingly 
speedy service you can count on even for "last 
minute’ jobs. 


You can price all types of displays directly from the 
book, too! 


—- 
an 


Please rush my Price List for Photo Displays to: 


STUDIOS 


Division of Rapid Copy Service, Inc. 


123 NORTH WACKER DR., CHICAGO 6, ILL. 

























STORE DIRECTORIES 
FOR BETTER SELLING! 


Profit by the experience of leading stores everywhere . . . let an 
ACME directory board help the flow of store traffic and create impulse 
buying with its departmental listings. 

Write today for Acme’s FREE folder, “Selling Through Suggestion”, 
and the latest catalog on directories and bulletin boards. 

There is no obligation and no salesman will call. 










37 EAST i2™ STREET 
NEW YORK 3, N. Y. 


BULLETIN COMPANY 














“FASHIONATIONS FAIR" 


[( ontinued from page 27 | 


the world. A huge globe emerged at a 
central spot. At each side, in silhouettes of 
pale flowers, rose famous landmarks of the 
six countries that were the sources of the 
fashions. Models moved through the land- 
marks along spotlighted decks that ran out 
to the thrilled audience. Local florists 
arranged the flower designs according to 
Filene’s planning. 

Promotion at the store featured 48 window 
displays and over 60 special interior settings. 
\ particularly novel and thought-provoking 
prop was a 5-foot unit; this stand had a 
lower case Filene’s “ff” symbol at the top. 
The arms of the “f” held a sweep of fabric 
that flowed around a central metal and wire 
insert. This insert consisted of a simulated 
wire world globe moving around a clock as 
a tie-in with the main theme “Fashion time 
around the world.” Also striking were some 
400 posters in bright colors. These had the 
banner “Filene’s Fashionations Fair” swirling 
around a world globe and meeting a clock 
and “f” illustration at the base. 

Dramatic 7-foot papier mache mannequins 
accented displays of imported fashions. Also 
appearing in these settings were huge clock 
structures holding smaller central clock faces 
identifying the five countries in which the 
Pan American collection originated. Com- 
manding notice throughout Filene’s — street 
oor were large flags of all the countries 
from which merchandise and exhibits came 

Outstanding merchandising novelty was the 
arrangement of the “Rue de Boutique” on 
the Summer street sidewalk of the store. 
Here was a series of five carts to simulate 
the charming manner of outdoor selling the 
French know so well. These were prepared 
by the display staff. Landslide attention was 
given to them by Boston’s public. 

Craft exhibits and demonstrations were 
noted at almost every point inside Filene’s. 
Since many of the new fashion colors stemmed 
from stained glass inspiration, the store gave 
lots of attention to this angle. An Irish de- 
signer of stained glass thrilled folks with her 
skill at one poimt. At other areas were 
noted an Angora yarn spinner, an Irish 
weaver, a Limerick lace-maker, an  em- 
broiderer, and aé_=§fashion§ show | featuring 
stained glass window colors inspired by the 
Pavilion de Marsan Louvre exhibit in Paris. 

From local and foreign sources’ Filene’s 
secured a wealth of collector’s things to 
accent the cultures of the countries concerned. 
Included in these lists were fascinating 
Wedgwood from 18th century English kilns, 
rare 18th century Irish silver, exquisite por- 
celain watches from France, contemporary 
folk art and crafts from the Spanish provinces, 
and ecclesiastical treasures trom old Italian 
churches. 

Hundreds of toppers gave the ‘“Fashiona- 
tions’ identity to merchandise’ for — sale. 
Fashion items were in three categories: direct 
imports, American made goods from = 1im- 
ported materials, and American goods having 
foreign fashion inspiration. Additional im- 
ports for sale included fashion accessories, 
leather goods and luggage, linens and laces, 
curtains, lap robes, infants and = children’s 
wear, costume jewelry, perfumes, lingerie, 
millinery, shoes, men’s wear, and hats. 
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An excellent idea of the scope of the pro- 
motion is given by the newspaper advertis- 
ing, from which the following is excerpted: 

Take a gastronomic tour each day in 
Filene’s new restaurant where tempting inter- 
national menus have been planned by the 
food editors of Boston NhewWwspapers. 

See the newest in accessories in our 
Summer street sidewalk “Rue de Boutique” 
| a leaf from the Old World, full of 
foreign flavor. 

Have a cup del nostro caffe Italiano el bar 
di eighth floor restaurant. 

See our new men’s store... it will make 
you nostalgic for the good old Edwardian era, 
make you optimistic about the better fashion 
future of the American male. 

Watch Margarita Stoyanov create the 
colorful peasant embroideries of Middle lun 
ope in the newly designed women's sport 
shop. 

See Helene Blake, Scottish weaver, at work 
at her loom in the new modern men’s store 

See our fabulous windows in ther modern 
facade, brimming with imported and beau 
tiful men’s, women’s and children’s clothes 
and accessories frosted with these treasures 
fascinating Wedgwood from eighteenth cen 
tury English kilns; rare eighteenth century 
lrish silver; exquisite porcelain watches from 
l'rance ; contemporary folk art and crafts from 
Spanish provinces; ecclesiastical treasures 
from the oldest Italian church on Prince 
street, Boston (St. Leonard’s of the Iran 
ciscan Fathers: the zucchetto of Pope Pius 
NIL; the ram’s head snuff box used on the 
table at St. Andrew’s feast . only one 
other in existence. 


CHICAGO WINDOWS 
[Continued from page 31] 


minimum in these windows, grouping the 
hats on a low hanging limb of sand-blasted 
grape root flowing out from a fully acces 
sorized mannequin. To imply that the hat 
colors came trom the Latin market, acces 
sories were seen spilled) out) of natural 
colored wine baskets and giant bottles, keep 
ing the displavs in balance. A few fall 
leaves were scattered on the floor to bring 
the settings in tune with nature 

Rhinestone-studded “Little boy” shirts for 
women were featured as “Hot ice’ at Man 
del Brothers in a display which 1s not illus 
trated. The perplexing problem of how to 
make ice hot for a dramatization of the 
shirts was solved by the display department 
in the clever treatment of the backwall 
\ panel of clear plastic was placed near the 
background, to which spun glass was applied 
Lighting back ot the panel produced the et 
fect of steaming vapors and ice cubes 
stacked on the floor in the toreground gave 
the display its intended significance.  Dis- 
play at Mandel Brothers is directed by John 
Cooper 


COMING UP! 


National Cage Bird Week Nov. 22.28 
Thanksgiving Day Nov. 26 
4-H Club Congress Nov. 29-Dec. 3 


International Golden Rule Week Dec. 6-13 
National Association of Display 


Industries Market Week Dec. 6-10 
Pan American Aviation Day Dec. 17 
Christmas Day Dec. 25 
New Year’s Day January 1 
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Century's #528 Fresnelite 


Junior is the biggest 
} 
| 


£0 5 


ue in little spotlights... 
Rugged cast body. Smooth 
screw feed focusing knob at 
cares Cole belicmetebaldel=)a-mc)e 
rock-steady base. Re-lamps 
Tore} ele ttm ah ehbb a= ole (el < 

1S Open wide — brings 
socket assembly out in 


pen for re-lamping. 


0) 01=) 40 10 (o) eR Iebaeh 


) 


oe “oy oc e 
plenty of light from 75 to 


150 watt lamp. 


CENTURY 

















DISPLAY & FIXTURE MANUFACTURER 
AT YOUR SERVICE 


SHOW WINDOWS e EXHIBITS « ITINERANT UNITS @ MOTION eo 
POINT OF PURCHASE e INTERIORS e FIXTURES 


Designed and built for Manufacturers and Stores by 
finst craftsmen, incorporating latest designs and materials. 


CUSTOM BUILT TO YOUR SPECIFICATIONS OR DESIGNED 
BY OUR ENGINEERS 








L. O. UNDERWOOD ASSOCIATES, Bowling Green, Ky. 


} 
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Successful 
Silent 
SALESMAN 






TURNA 


tery moved display ture table 


The genuine and origina bat 


r 


Used Ss ccesstully 


by leading chains 





and manutactur 


ers lls 






diam 





ior gold 





ef 
Can be supplied 


( olor. 





( they 


many o 
unit $8 75 


postpaid 





f } 
amMpie 





TURNETTE 





Qg similar 

















model to TURNA. 

the nly difference 

that 7 hos a 

shorter rim and 

smaller base, having the same built-in 
motor and giving same pertormance it 
con he sold only in quantities of 1200 





pieces minimum, at $4.42, and over 3000 
pieces, $3.95, FOB New York, less batteries. 


Sample unit $7.90 postpaid. 












The “TURNAM” 
battery moved mo- 
tor used for any 


















animation Also runs 
vertically 
Sample unit $3 40 





postpaid 

—@—- 
All 4 units operate on two ordinary flash- 
light batteries for 5 to 8 weeks without 
interruption, carrying a load of 4 to 7 Ibs. 


5 R.P.M. 
BEWARE OF IMITATION! 








se 
INC. 


HERTV 


icone 7 .\ 1 Gays va, Fan & 
IL 7-4388 














SHOW CASES — WALL CASES 
FOR EVERY LINE OF BUSINESS 


Write for Circular 


REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 


























USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch-—-CASH WITH ORDER 















80 


—Members of the Southern California Free-Lance Display Guild at a recent meeting. 










Featured 


speaker was Jim Buckley, display director of Saks-Fifth Avenue, Beverly Hills (seated, fourth from 
left), who spoke on ‘The Importance of the Free-Lance Displayman and His Contribution to the 


Display Profession.’ 


| Goldsmith Announces 
_New Mannequin Line 





(goldsmith & 330 Broome = street. 
New York City. the addition ot 


19 new figures to the firm’s mannequin line 


Sons, 
aAnNnOUnNCES 
five girls, three sub 


Included are five boys, 


teens, and six women’s figures. They were 
designed and sculptured by George Magnani 
with latest coiffures by Mrs. Magnani 
(goldsmith also makes known that J. Guld 
and A. Nielsen, of Hindsgaul, Ltd., 
(Copenhagen, recently spent considerable time 
at the New York company’s plant, learning 


its methods of 


Hialll 


making plastic mannequins 


The Copenhagen men have now returned 
to lurope. 
Air Force Display 
Made Available 

The United States Air Force has a new, 
portable display fixture designed and pro 
duced by W. L. Stensgaard & Associates, 
Inc., Chicago, to be used to acquaint young 


men with the advantages of Air Force 


training and experience. 
community groups 


selection 


schools, or 


( olleges, 


can for aviation cadet 


arrange 


meetings at which the display unit wall be 
used to explain and illustrate the various 
phases of the traiming. Or _ retail stores, 
banks, and others can obtain the unit for 
display use in windows or other high-traffic 
locations. Requests should be sent about 
six weeks prior to desired use to: 3500 Per- 
sonnel Processing Group, F.T.A.F. Head- 


quarters, Waco, Texas 


“Spring In Other Lands" 
Featured By Hamberger 


Featured in the forthcoming line of David 
Hamberger, Inc., 115 West 31st street, New 
York City 1, is the theme “Spring in Other 
Lands.” According to Jerome Hamberget 
of the firm, “These should be of particular 
interest in connection with imported acces 
and merchandise, but the props 
designed in such a way as to be usetul in 
displaying domestic merchandise well 
In addition to these promotion items we will 
be featuring many Easter and Valentine 
units which will be both new and original.” 

The spring, Easter, and cruise line will go 
the firm's showrooms. starting 


sores are 


as 


on view 1n 


December. 6. 





—For a promotion on cotton prints designed in Hawaii, Zimmerman's of Wilkes-Barre, Pa. 
leis on the mannequins and posed them before a background scene of palm trees, ocean, 


put 
and 


mountains— 
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Snowland Panomural 40 in. x 19 ft. White CorroDEK Light 


Blue, Winter Blue, Dark Green. 
$-713 Corrugated face 


Bive, Dark Blue and Red. Scalloped edge. 
HE V-625 Corrugated face .. 





$5.50 per roll 


Reindeer Valance 6 in. x 50 ft. White CorroDEK printed Light 


$3.25 per roll 
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Mi Xinas Sales Spatkers! 
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Winter Night Scene Panomural 40 in. x 19 ft. White +. 
ae: CorroDEK printed Blue Green, Medium Bive, and Yellow. ae 
Ye. $-716 Corrugated face $5.50 per roll x 30°" 

“4 
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XE For the complete line of Sherman display 
SE materials, see your local display distributor! 


x PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. *F 


CHICAGO NEW YORK LOS ANGELES 











Detroit Display Club 
Elects Del Roth 

\t the annual election of officers of the 
Detroit Display Club on October 19, Del 
Roth, Sears, 
president, He will be assisted by Robert bf 


_ 


Roebuck & Co.. was named 


Lee, Detroit Historical museum, first vice 
president; Tice Vicary, Detroit Edison Com 
pany, second vice-president; George Davies, 
Cunningham's, third vice-president; Henry 
P. Leopold, Display Creations, and Frank 
Kk. Whitelam, Doerr & Associates, secretary 

At the same meeting plans were discussed 
tor the club's Christmas dinner-dance 


General Display Line 
Added By Macaluso 


A. Macaluso, who is now located at 637 
West Princeton avenue, Orlando, Fla., has 
added the line of General Display Corpora 
tion, Cincimnati, for his territory covering 
the Southeastern states HHe also carries 
the Wottrich fixture line of wrought iron 
utility and merchandising displayers 


Kangaroo’ Stapler 

Ils Introduced 
Speed Products 

Queens boulevard, Long Island City 1, has 


Company, Ine., 32-01 


placed on the market a versatile stapler 
plier-tacker which has a “kangaroo pouch’ 
that stores a reserve of 500 staples. ¢ alled 
the “Swingline 77”, it can be used as a desk 
model stapler, a portable plier, or as a 


tacker. 
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ART R. COHEN 


SANTA SUITS 


TO CONVINCE THE MOST SKEPTICAL YOUNGSTER 


















Youngsters still go for a good old-fashioned 
Santa, and Art R. Cohen has the right suit for 
him. Order this complete outfit now to be ready 
for Christmas. Consists of full cut red plush, 
sateen lined coat and pants with white plush 
trim; red plush cap with white plush trim 
and white pom-pom; white $E belt with 
buckle; shiny black leather- 
like leggings with white .50 
plush trim. Large size only, 


complete outfit........... 

Corduroy Santa Suits with plush trim. .. $24.75 
Flannel Santa Suits with plush trim... . . $10.50 
White wool Wig and Beard Set........ $3.75 
100% Nylon Wig and Beard Set....... $18.75 


MAIL ORDERS FILLED PROMPTLY 
Member NADI 





Modern Display Equipment 
810 Penn Avenue, Pittsburgh 22, Pennsylvania 
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STRIPED-NO-SEAM 

































107" wide x 18' 
53" wide x 25' 


COLORS 


Black Stripe on White 
Black Stripe on Pink 
Pink Stripe on White 
Spring Green on White 
Blue Stripe on White 
Gray Stripe on White 
Yellow Stripe on White 


$10.74 
9.54 








Any special color combina- 


tions available to order. 


W. C. HURLOCK Inc. 














| Display Materials ¢ Artist Supplies 
(BLE 9) Card Board and Paper Specialties 
123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 




























See us af... 


ROOM 623 


Hotel New Yorker 


NADI 
Market Week 


December 6 to 10 


1196 Merchandise Mart 
Chicago 54, lilinois 









NADI 


[Continued from page 42] 


MARKET WEEK 


the hasic tundamentals have been accom 


plished 
Next year 


everyone 


can be a wonderful year tor 


in display, but only if we plan and 
work and fight to have it that way. It will 
not “just happen.” 


General: Planning in the association office 


lor smaller store clinics, employment devel 
opment, expanded services to members, and 
better publicity and public relations con 
tinues Reports on all activities will be 


made at the December 
he there 
Those 


during 


meeting, so plan to 


Hotel 


December 


New Yorker 
6-10. 


show my at the 
Market Week. 


as tollows: 


are 


THIRD FLOOR 


\llied Display Materials, Inc., New York 


( ity, Panel Room 
Pua Leilani, Inc., Los Angeles, Parlors A, 
, 


FIFTH FLOOR 


Favrex Designs, Hackensack, N. J., 501-502. 

Wim. | Baer Company, Inc., Fort Lee, 
New Jersey, 503 

Mileo Mannequins, New York City, 504 


Twinkle Displays, New 
Nesbit Industries, In 
Weinberg, Philadelphia, 511-512 
Hanger & Display 
pany, New York City, 514-515 
Madisonia Manikins, New York City, 516. 


York City, 505 
( hicageo, 508 

krederi 
( om 


Hlenry fixture 


S. Liebmann Studio, New York City, 517 

\rts & Flowers Displays, New York City, 
519 

Bbrunn & Bertheim, New York City, 522 


923 








Walter E. Spaeth Displays, Corona, N. Y., 
524. 

Leo Prager, Inc., New York City, 525-526 

Schack’s, Inc., Chicago, 527-5238. 

Plastic Fabricators, New York City, 529 

The Morgan Company, Chicago, 530. 

\. Lutz, New York City, 531. 


Doerr & Portsmouth, Ohzto, 


Associates, 
32-533 
Ben Walters, Inc., New York ¢ ity, 536 
Aphrodite Displays, New York City, 538 
Decorative Novelty Company, Inc., Brook 
lyn, 539. 
Adler-Jones Company, Chicago, 540-541. 
Rip Studio, Inc., New York City, 542. 
Fawnfield Decorations, Georgetown, Conn., 


543. 


Maharam Fabric Corporation, New York 
City, 550. 
Bernard Schwartz Company, New York 


~ Pe o ie | 
City, 551-52-53. 


SIXTH FLOOR 
Karl W. Gasthoff Company, Danville, Ill, 
601-653. 
Standard Cellulose & Novelty 
New York City, 602 


Company, 


Kaytee Fabric & Ribbon Company, New 
York City, 603. 

Harry ©. Cohen Company, Pittsburgh, 604 
H05-6006 

Met-Wood Display Craft, Trenton, N. J., 
(IS 

Korrect-Way Displays, St. Louts, 611-612 
614-615. 


Select Flower & Display Company, Brook 


lyn, 616 


Kingsley, New York City, 618-6019 


Showceard Machine Company, Chicago, 623 
Bulkley, 
624 


Dunton & Co., Inc., Corry, Pa., 


—At The Fair Store, Chicago, six adjoining windows were used for a promotion of ‘Young 


Clothes.” 
plywood painted black. 
tree leaves were of black felt, 


In each window appeocred one letter of the word ‘Autumn’: 
Red felt was used for the apples in the display pictured here, and the 
the same material 


letters were cut from 


which covered the floor. The displays were 


done by Brita Mellquist; Reed Schlademan is display director of the store— 


DISPLAY WORLD 





Royal Display Products, New York City, 
625. 

Park Lane Fabrics Co., Inc., New 
City, 626. 

Capital Merchandising Company, Brook- 
lyn, 627. 

Swivelier Company, Inc., New York City, 
628. 

Austen Displays, Inc., New York City, 
6629-30-38. 

Arrow Display Associates, Philadelphia, 
O31. 

Scheuer Creations, Inc., New York City, 
632. 

Butler New York Paper Corporation, New 
York City, 633. 

Amplex Corporation, Brooklyn, 636 

New Style Studio, New York ¢ ity, 637. 

Timely Service, Inc., Brooklyn, 639-640 
641-642-043. 

Printasign Company, Chicago, 646. 

Oltmann’s, Omaha, 649-650. 

R-Tex Company, New York City, 651. 


SEVENTH FLOOR 

Dave Starkman, Los Angeles, 701-702. 

(Creative Displays, Inc., Jersey City, N. J., 
703 

The American Import Company, San Fran 
cisco, 704-705. 

Ankerum Mtg. Company, Philadelphia, 
708 

Silvestri Art Mtg. Company, Inc., Chicago, 
711-712-714-715 

lL. A. Darling Company, Bronson, Mich., 
716. 

Frankel Associates, Inc., New York City, 
718-719 

W. L. Stensgaard & Associates, Ince., 
Chicago, 720-721-722-723. 

(;ustave Rubner, Inc., New York City, 72 

Columbia Display Materials Company, 
Brooklyn, 725-726. 

Kalmo Textiles, Inc., New York City, 
727-728 

Garrison-Wagner Company, St. Louts, 
729-730-731 -732-733-738. 

Ferrocrait Corporation, Morganfield, Ky., 
730-737. 

\rtiticial Plant Company, Chagrin Falls, 
Ohio, 740 

Bois Smith Studio, New York City, 741 

The Revburn Mtg. Company, Inc., Roy 
erstord, Pa., 742-743. 


Point-Of-Sale Campaign 
For New Tape Recorder 

Sales promotion emphasis is being focused 
on poimt-ot-sale display material in’ con 
nection with the first shipments of RCA- 
Victor's new portable push-button tape re 
corders. The heart ot an extensive array ot 
such material already shipped to distribu 
tors 1s an in-store demonstrator which pet 
mits store trafhe to record on the instru 
ment fhe recorder is part of a counter 
display which also holds the rh rophone 
ready tor use. High-lighted directions in 
struct the customer in the easy steps re 
quired to record and play back 

\lso available to dealers 1s a variety oft 


window and wal! streamers, display charts, 


doot and Counter stickers. and mailing 


pieces Poimt-ot-sale material tor the ae 


cessories will include a selt-service counter 


carton for the RCA magnetic tapes and a 
special counter display for the reel tabs. 
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. Now New Low Prices on “Peg-Board” Fixtures 


Due to increased production and wider distribution, prices on “Peg-Board” 
fixtures for both the 4a” and 14” panels have been reduced. Listed below are 


a few of the fixtures for 4g” panels. 


CHEK CEA] CEN CEES CRESS 








F-1-B -Shelf Bracket, 5%”. 
Rubber Sleeve. Doz. 
-1-C—Shelf Bracket. 11%, 
Rubber Sleeve. Doz. 
“2 Hook, 14° x1". Per 100 
-2-C-Hook, 144° x7". Per 100 
$+ Double Hook, 3°. Doz. 
-4 Double Hook. 134". Doz. 
- pa 
l 





Flat End Hook. 
’er 100 
F-5-L- 1° Hook (%4" Loop). 
Per 100 


Per 100 


Per 100 

F-5-X-— 1" Hook, (14” Loop). 
Per 100 

K-5-Z Hook (1 Loop). 
Per 100 

B-55-—-Hook (2” Loop). Per 50 

B-55-R Hlook. Rubber Cov ered 
‘> Loop). Per 50 

F-57-—-Hook (14” Loop). Per 50 

B-57-R Hook. Rubber Cov ered 
(}i4¢ Loop). Per 50 

b-32-S Straight Hook, 44". 
Per Dz. 

‘6 Small Dish Easel. Per Dz. 
Large Dish Easel. Per Dz. 

-A- Purse Easel. Per Dz. 

Shirt Easel. Per Dz. 

‘41 Multiple Dish Easel. 
Per Dz. 

F-9-Shoe Easel. Per Dz. 

l'-9-B— Flat Sole Shoe Easel. 
Per Dz. 

F-9-E. Double Shoe Easel. 
Per Dz. 

K-10 Hat Bracket, Rubber 
Top. Per Dz. 


. 7 
~3 23 


Ask for Broadside No. 


GARRISON-WAGNER 





P-5-R 14" Hook. (1,” Loop). 


-5-S my,” Hook. (14” Loop). 


Fixtures for '/s"" Panels 


LU fr.i-s Shelf Bracket. 714’ 
Rubber Sleeve. Doz. S 3a 


~- 


iJ 
0 
OO 
10) 
10 


tie te to to ot 


L.0O0 


2.60 


2 00 


? Oo 


2.00 


2.00 
3.00 


6.50 


dso 4 oD 
6.00 
2A0 
3.00 
20 
b.45 
9.40 


9 O00 
5.05 


6.00 


6.00 


6.35 


Write for Complete Informa- 
tion and Prices on all “Peg- 
Board” Panels and Fixtures. 
10-1). 


CO. 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








WHITE CHRISTMAS or not... you CAN 
have a WHITE SANTA CLAUS! 


with a DuPont 100% Nylon 


Sf \ . 
Wig-and-Beard Set by Hye Savly 











Soft, washable, combable, curlable and flameproof. 
Superbly styled of purest white Nylon hair... 
Meyer Jacoby’s sets are twice as strong as natural 
hair. ORDER NOW! (Beard approx. 15‘ in waved length) 


COMPLETE SET ....... _. ONLY #9495 F 08. 








CORPORATION 








Manufacturers of America’s Most Beautiful Doll, 


34 West 20th Street 


ane New York 11, N.Y 


Display and Costume Wigs 
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WIGS 


That Will Put 
REAL SELLING PUNCH IN 
YOUR MANNEQUINS! 





















New 
“Italian” 
Styles 


No Measuring Necessary! 


Spongelike or rubber based, these wigs 
are beautifully made to fit your manne- 
quins without the need of sending in 
measurements . . . and the price is 


reasonable. WRITE FOR FREE CATALOG. 


HERZBERG-ROBBINS, Inc. 


457 West Broadway, New York 12, N.Y. 
Wigs — Mannequins — Repairs 


YOUR ONE COMPLETE SOURCE FOR 
ALL YOUR MANNEQUIN NEEDS 









































Illuminated 
Plastic Decorations 





y* Santa Heads 
jy Candy Canes 
‘y Holly Wreaths 
‘y Bells & Stars 


Write for Complete Catalog 


KING AMUSEMENT (CO. 


MT. CLEMENS, MICH. 














(Continued from page 24) 
to large groups of people interested in their wares. 


A publication, therefore, has an obligation 
to serve the interests of two groups -- its sub- 
scribers and advertisers. 


A key factor in the relations between pub- 
lisher and advertisers is the manner in which the 
circulation is reported to advertisers. In order 
that advertising space may be purchased on the : 
basis of sound business investment, the circula- 
tion of a publication must be substantiated and 
described in accordance with uniform and accepted 
Standards and terms to permit accurate evaluation 
and comparison with other media. To accomplish 
this the Audit Bureau of Circulations was estab- 
lished in 1914. Better Known as ABC, this bureau 
is a voluntary non-profit and cooperative asso- 
ciation of 53,450 publishers, advertisers, and 
advertising agencies in the United States and 
Canada. Its first act was to establish a defini- 
tion for paid circulation, then standards and 
rules for measuring, auditing, and reporting 
circulations. 


At regular intervals the ABC's experienced 
circulation auditors visit all publisher members 
to audit their circulation records. They have 
access to all books and records and they do a 
meticulous job. The information resulting is 
issued in detailed ABC reports which give adver- 
tisers information which enables them to invest 
their advertising dollars on the basis of facts 
and Known standards. 


Fut how does our membership in ABC benefit 
you as a reader? You are a customer of ours; you 
paid us good money for your subscription. To keep 
your patronage we Know that we must produce a 
publication of high editorial quality. Thus our 
obligation to you must be fulfilled if we are to 
stay in business. To maintain and -tuild our 
circulation is a constant incentive for us to 
provide ever-improving service to you -=- the sare 
incentive that manufacturers and merchants have 
in striving always to maintain leadership in 
their fields, to provide their customers with 
superior service.... 


Cordially yours, 


RC 


DISPLAY WORLD 





PREOEPONIIORS .. 0.2.25. 


ee | o) 1) See 


MERCHANDISING.... 


PROMOTIONS ....... 
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Youll find them in Rooms 729, 730, 731, 732, 733 
Hotel Tew Yorker, othe. Of / f hre allie / OF / 


GARRISON-WAGNER CO., SAINT LOUIS 


White Goods Sale. Valentine’s Day, Easter and Spring promotions 
by Zem— each a complete store-wide promotion in itself. De- 
signed to carry a single theme throughout your window, interior 
and counter displays. each piece of promotional material works 


together to remind... to Impress... to sell shoppers. 


store-wide promotional materials for each of these forthcoming 
merchandising events ineludes window displays, interior units, 
banners, posters, card toppers, ad mats everything to carry a 
hard-hitting, sales-producing single theme throughout your store 


and in your newspaper advertising. 


for these promotional events requires coordinated display ma- 
terials. No need to hunt or search for coordinated pieces to make 
your promotion a success. Here is your opportunity to pucchase 
everything you need — ali coordinated promotional pieces — all 


from one scuree. 


such as these four are your keys to maintaining and increasing 
your sales volume. The store that promotes is the store that sells. 
From window displays to point-of-sale material, here is a complete 
package deal for store-wide promotions. Sold only on an exelu- 


sive basis one store in a city. 
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LEADING N. Y. BUYING OFFICES 


Feature Our Santa Claus Costumes 


Because 


The Design of our costume is incomparably 
smart. They are the best value obtainable in 
each price range. 

OUR NYLON WIG AND BEARD SETS are the only sets on 
the market with the roots cemented with waterproof cement 
PLUS a special lock stitch construction. Wash them daily, 
they retain their wave. Brush them daily, they are durable. 

STANDARD COSTUME 

Made of fine quality velour . . . 5" delustered imitation 
fur, satin lined trimming, as photograph . . . Non-cracking 
patent plastic boot tops, 4%" belt, and large jacket 


buttons . . . Holly and bells trimming on hat and 
sleeves . . . Standard nylon wig and beard set (cemented 
and lock stitched). Complete costume $75.00 
Extra wig and beard sets $25.00 


DE LUXE COSTUME 


Made of best quality Merrimac twill back velveteen 

6" Real fur, satin lined, removable trimming, on hat, boot 
tops, sleeves and bottom of jacket . . . Jacket and hat 
satin lined . . . Non-cracking patent plastic boot tops, 4%" 
belt and large buttons . . . Removable holly and bells 
trimming on hat and sleeves . . . Specially full nylon deluxe 
wig and beard set (cemented and lock stitched) . . . Com- 
plete costume $150.00 
Extra deluxe wig and beard sets $ 35.00 





Please order directly from 


factory in Blairstown, N. J. G rE be T SP U D e C Oo re N t L L 
a Oa aoe 140 West 42nd Street, New York 18, N. Y. 


samples upon request. Factory: Blairstown, N. J. 


WIGS 


As styled for the World's Finest Fashion Stores by one of the world's 


largest manufacturers of plastic mannequins! 
FLAIReusxMANIKINS 


WEIGH ONLY 12'/2 LBS.! UNBREAKABLE PLASTIC 


In Lord & Taylor — B. Altman — 
John Wanamaker, etc. 


FLAIR —15 West 18th St., New York City 





























EXQUISITE SMALL FLOWERS 


éé > PF | 
Order Your “Naturalike”’ Grass Mats Sap Ghaw Guee end tatester Stes 
and TUF ¥-TURF sprinklings from your display jebber Produce display effects impossible with regular 
today | NOW NATURALIKE"™ are the finest GRASS - jines of display flowers. Unsurpassed beauty. 
MATS you can buy. Ask for “NATURALIKE™ when 


ordering. Tremendous Varieties in Stock 


MEMORIAL GRASS COMPANY MILTON S. AHRENS, INC. 


UHRICHSVILLE, OHIO Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORE 18, N. Y. 




















LOS ANGELES DISPLAY 


[Continued from page 35] 


A simulated brick building of Colonial 
characteristics with script lettering tor the 
Disney name plate comprised the scene- 
setting background against a medium gray 
panel. Otherwise, an unfinished work table 
and figure with a blue denim apron com 
prised the balance of the effects used tor 
this fine display. 

\ clever sort of a shadow-box technique 
for dramatizing small size merchandise 
(shoes) while rot diverting attention from 
the accompanying suit was conceived by 
Bob Shrutrun, display director at Haggarty s 
in Beverly Hills. He came up with the idea 
of using a 6 by 10-foot length ot black 
wire mesh screen to separate the foreground 
interest trom the background. Then by cut- 
ting out squares of the black mesh screen 
and arranging a simulated shadow-box 
of white cardboard in these openings and 
using gold picture frames on the front of 
the screen to obscure the construction, he 
had something very fetching as the result 
Interestingly, all elements of the display 
were restricted to black and white except 
the four gold frames containing the four 
pairs of Palter De Liso shoes, and these 
were presented in a. profile and full top 
view arrangement within each gold trame 
One sign underscored the product's well 
known reputation “Look to Palter De 
liso tor advance shoemanship.” 

“Camel leads the Caravan of Brown 
Color” read the copy which expressed the 
theme employed by Display Director Mere 
dith Rose ino a bank of windows (not 
pictured) at the May Companys Wilshire 
and Fairtax store on Miracle Mile 

Various shades either harmonizing or com 
plementing Camel brown were present. in 
each window darker browns shading the 
cut-out pyramid on the floor and on the 
beige background. The camel cut-outs were 
drawn with a minimum of detail and defi- 
nition and were sprayed in a suit matching 
Camel brown. A pillow in complementary 
colors adorned the camel's hump. The sand 
on the floor was in mixed tones beneath 
the simple grouping of beads and accessories 
Yellow filters on the down-lighting harmon 
ized and a white spot at the floor level 
highlighted the lighter detauls. 


Arkow Sells Interest 
In Arkow-Lewis 

Kdward S. Arkow has sold his halt of the 
partnership in Arkow-Lewis Associates, 705 
\rch street, Philadelphia, and in the firm's 
Frosties Division and will leave the company 
at the end of the year. Martin Lewis will 
continue the firm under the name Martin 
Lewis Associates 

\rkow-Lewis was well known as a dis 
play firm until two years ago when this end 
of the business was minimized in order to 
concentrate on re-sale items tor home deco 
ration 

\rkow plans to. establish himselt in 
Philadelphia with modern showrooms and 
office as representative on the Atlantic sea 
hoard for several well-known mid-West 
and Western display firms 
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Gordon Dey Heads 
New Display Group 


The Canton Display Guild is the name ot 
a new organization formed by displaymen 
of Canton, Ohio. Gordon Dey, Stark's 
erlanger, has been elected president (Other 
officers are Randolph Bow, Wagoner- Marsh, 
vice president ; Mrs. Robert Woodtord, J. Bis 
Penney Company, secretary-treasurer, and 
Mary Niarchos, Stern & Mann, recording 
secretary. Directors are Grant Orbin, Stern 
& Mann: J. M. LaClaire, Kobacker’s; Vince 
Matecheck, J. ©. Penney Company, and Bill 
Campbell, Vicary's 

Luncheon meetings of the group wall be 
held each Wednesday, with a business 
meeting once a month. 


Product Presentation 
Adds Three To Staff 


Appointment of three men to executive 
sales positions with Product Presentation, 
Inc., Cineimnati, 1s announced by Charles 
IK. Willet, executive vice-presiden’ 

Those appointed are Paul A. Ryan, tor 
merly manager ot the display, colivention, 
and exhibit department of Crosley Division, 
Aveo Mtg. Corporation, Cincinnati: Norman 
EK. Buchanan, Chicago, and W. D. Herrick, 
Dayton Ryan, who becomes a vice-presi 
dent, will head a new industrial shows de 
partment. Buchanan becomes sales managet 
of the Chicago office, and Herrick will head 


a new office at Dayton 
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HANDIEST 
TOOL 


FOR 


BETTER 
DISPLAYS 


HANSEN 4) 


ONE-HAND 


TACKER 


A Display Manager in a leading midwest department store 
has designated HANSEN as the "Displayman's handiest 
tool." He has used HANSEN "“‘as long as | can remember.” 


HANSEN PUTS IDEAS INTO ACTION 


Material for backgrounds, floors, streamers. shelves, etc.: 
signs, placards, price cards, posters — all 
tacked faster, easier, more attractively — 
with HANSEN. It helps Displaymen and 


Sign Men put ideas into action. 









REQUEST 











} 

bos 3 , 
stad 3 AX les 36 Models — 80 Staple Sizes ‘s 

Send for 24-page T-40 Hansen makes a complete range of models of 


Booklet. Shows the com- Tackers and Staplers, and staple sizes, single- or 


plete Hansen line of doybie-| 7 
Tockers, Staplers, Staples ubDle-ieg, up to '/2 length. 


A.L.HANSEN MFG.CO. 


5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 
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JOBBERS! Here is a mannequin of quality and style 





at a popular price—a price that will 





give you a good margin of profit! 





This line can be seen 







Uniformity of quality and styling 





assures repeat orders from satisfied accounts. 





Write or phone for detailed information to: 






MANHATTAN MOTION MANIKIN MANUFACTURERS 


Have never been connected with any other mannequin manufacturer of similar name 






factory and showreom 


4 WEST I6TH STREET + NEW YORK Ii + N.Y. 





CHELSEA 3-4705 










A mannequin of Quality! 


in some of the finest fashions centers throughout the country. 








































REED & RATTAN 


IN FASCINATING 
NEW TREATMENTS 


always. 


A.LUTZ ~ 


3 West 18th Street © New York II, 





Showing during Market Week, 
December 6 through December 10. 
Hotel New Yorker, Room 531 as 


Stop in and say hello. 


CHelsea 2-6264 
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STUDY 
WINDOW DISPLAY 
AT HOME 







990 S. Live Oak 





Yucca Poles, Cholla, Red & Black 

Manzanita, Sandblasted Manzanita & 

Grape Stumps, Selected Driftwood 
We Procure Our Own Materials 


Russel Morris of California 
Fontana, Calif. 








Easy Home Study course showing 
how to do every phase of window 












display work. Merchants, display 









men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 





Employers: Free to you— 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Tl. 














USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch— CASH WITH ORDER 


POSITION VACANT 























McCREERY SWAN SONG 


[Continued from fage 37] 


‘ 


\ glance at the MecCreery windows, usu 
ally well-populated with mannequins, raises 
the question ot “where do you store them 
(One answer is that a large percentage ot the 
mannequins are always in the windows and 
for a very interesting reason. When Hazel 
tine was first with MeCreery’s a_ couple 
of years ago, he decided that money could 
be saved by making mannequins play more 
than a single role in displays Many de 
partment stores, at least in the New York 
(ity area, carry three types of feminine 
mannequins in their display departments 


\\ aistlines 
Hlaze] 


hairdos 


These are designed in sizes and 


for juniors, misses, and matrons 
that 
important than taces 


he 


Was 


tine decided waistlines and 


are much more rom 
neutral- 


nor 


model 

that 
He 
in three sections 
the legs: the 

including the 
and 


a Powers developed 


ieatured tace neither 


middle 


young 
then designed a 
the 

and above 
‘| he S( 


together 


aged Mannequin 
includ 

the 
‘ctions are 
pers 
three 


below Waist. 


ing Waist: 
head. 
fit 
was 


waist, 
With 
ith 
and matron: 


interchangeable 
each 


Waistimes 


mannequin equipped 
also 


to 


junior, MIss, 


three wigs which could be chaneed 


any hairdo required 
This method of assembling mannequins so 
that the same upper torso and lower portion 


can play three different ages of woman obvi- 


ously reduces the total number needed by 
the store. According to Hazeltine it adds 
about $70 extra to the cost of each manne 
quin, but greatly reduces the total invest 
ment. Furthermore, he discovered that) in 
displaying a fur coat on a mannequin it 
looked better and less bulky when he used 
a matron’s hairdo but a miss’ wartstline, 


so that the coat could be pulled in closer 
The ot the 
backs work are 


department's 
its 


majority 
art 
exceptions are when Hazel- 
to employ the 
(One 


great 
and 
own department. 
tine finds it 
talents of certain 
especially adept 
flats, 
featuring Martex 
\nother artist not 
drawings for 
sculptor producing 
bor 


other done in 


useful special 
artists such 1s 
dimen 
of 


Stripes” 


at producing three 


used Wi a series 


“Poodle 


only 


sional which were 
windows 
makes un- 
but 


temporary 


towels. 
Is a 
fig- 


usual backgrounds 
good 


ures 


11) 
special displays. 
did 
display work: 
disliked the 
tending 
Industrial 
briefly 
like it 
to be 
Hazeltine 


Hazeltine happen to into 


(one 


Hlow get 
reason he gives ts that he 
\iter at- 
Pennsylvania Museum's School of 
\rts Philadelphia he worked 
an and didn't 
turned up 
display staff, 
depart- 


advertising business 


11) 


for advertising agency 


So when the opportunity 
Macys 
to that 
and began to accumulate 
Later, he handled displays 
Teller Fatth 
to MeCreery s 


an assistant on 


moved over large 


ment store practi- 


cal experience. 


at Bonwit avenue and 


finally 


Qn) 


moved 


Daughter Born 


To Landons 

Judd Landon, display directors 
\llen & Co., Hartford, and Mrs. Landon 
have announced the birth of a daughter, 
Lou-Ann. This the fourth child in the 
family, and the first girl 


tor 


Sage 


is 
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Fair Exhibit Shows 
State's Attractions 
The industrial facilities and scenic beauty 


ot Neu 


Jersey were the themes of an ex 


hibit booth constructed by John Gerber & 
Co., Trenton, for the New Jersey Depart 
ment ot Conservation and Economic Devel 


opment and used at the recent New Jersey 


State tair 

The booth was painted in the state colors, 
blue and buff, 
table 


were extended by 


and included three-dimen 


elements of which 


Brightly 


sional displays, 


corks colored 


pictures of state land-marks, beach resorts, 
and sporting areas were cut from. state 
promotional literature, mounted on heavy 


board and incorporated into the display. 

In the industrial section on the right side, 
8 by 10-inch photographs were mounted in 
and pin-pointed to hand-lettered volume copy 
and to a three-dimensional map of New 
Jersey and the Central Atlantic states area 

Tables were dressed in the state color mo 
tif with buff burlap and blue marginal rib 
The wall 
graphic blowups. of 
dimensional 


large photo 
with 


had six 
landmarks, 
captions. A 


bon back 
State 
showeard display 
large, colortul, hand-painted 
of the state seal was centered at the top of 
the back Much of the material used 
in the will be utilized tor 
exhibits 


repre duction 


wall. 
display state 


~ 


Snider Elected President 
Of Screen Process Group 


Stanley R. Snider, Snider's Poster Process 
Company, New Orleans, was elected presi- 
dent of the Screen Process Printing Associa- 
tion at a business meeting of the associa- 
tion's fifth annual convention at the Hotel 
Statler, New York City. He succeeds 
Joseph J. Grossman, Masta Displays, New 
York City. 


Other officers elected by the delegates 
include: Milton Grant, Silk Screen Process, 
Inc., Cleveland, vice-president; Henry 
Kalmus, Kalmus & Associates, Chicago, 


vice-presidents 
Robert 


treasurer. New regional 
elected are: Northern region: 
Holland, Holland & Neil, Toronto; Southern 
region: Paul Evans, Screen Indus- 
tries, Inc., Dallas; Eastern region: Albert 
Basse, Albert Basse Associates, Boston, and 
Ralph Karsten, 
Industries, Inec., Chicago 


Process 


mid-Western region: Screen 


Flock 
Some Stores May Use 
New Outdoor Light System 


Science has tound a way to bring the best 
qualities of outdoor daylight to the darkest 
corner ot the Described to 
the National the 
[Huminating the 
New York City, the new 
system actually the best 
light the sun has to offer and rejects unde 


largest room 


Technical Conterence of 
ikngineering Society at 
(‘ommodore hotel, 
daylighting takes 
sirable heat and glare 

In a report prepared by Dr. R. A 
director of the Daylighting 
the University of Michigan, and John [yon 
Reid, A.LA., San Ir. 
Boyd explained how units 
of the new skylighting system control trans 


Boyd, 
Laboratory Ot 
Francisco architect, 
prisms in glass 
mission of daylight and the heat of the sun. 

In summer months, when the sun is high 


‘eo 
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invite you and your 
friends to see the 
Startling new 


ARROW UNIFLEX 





2 
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‘e 





display 


associates 
of Philadelphia 


ARROWFLEX MODULE 


ARROW FUNCTIONAL FIXTURES 


hotel new yorker 
december 6-10 







































est in the sky, the prisms reject most of the 
hot rays. In the winter, 
lower, the prisms accept a higher percentage 
of southern light and = solar heat 
accept a maximum of northern 
at all times. 

Known as Kimble “Toplite,” the new sky 
lighting system was developed in the Uni 
versity of Michigan Daylighting Laboratory 
under the sponsorship of the Kimble Glass 
(Company, a subsidiary of Owens-IIlinois 
(slass Company. 

Dr. Boyd pointed out that 
‘“Toplite” takes advantage of the 
illumination of a 


when the sun 1s 
They 
light 


cool 


the new 
fact that 


root surtace on darkest 


days 18 more than twice as great as illumina 
tion of wall surtaces and explained that it 


can be used in conjunction with exterior 


wall windows as a supplemental source of 


daylight 
or as the only source of daylight 


highest quality for deep interiors 


Because of its many advantages it pre 


sents architects with an infinite Varietyv ©} 


design possibilities never betore available 
because otf glare and other problems common 
to conventional skylighting systems 

Dr. Boyd said that tests 


possibilities for application ot the system in 


showed excellent 


shopping centers as well as tactories, offices, 


and schor Is. 


The “Toplite” system is available in pre 


fabri ated panels in three different SIZCS., 3 
by 3 feet. 3 by leet, and 4 by 4 teet 1 hye 
panels consist ot hollow, hermeticall sealed 
glass units, each 105¢ inches square and 3 
inches thick The glass units are set in 


12 inch 


Ce mipletely ' eatherproot 


aluminum grids on centers and are 





DECORATIVE PLANT’S 
spring 
showing 


136 West 24t St. N.Y. 
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The finest constructed 
unconditionally guaranteed 

| erevolving display rack. 
.»» THE ORIGINAL 





America’s most ingenious 
approach to coordinated 
iling. 


NOW! 


s Anew low price of $127.50 
' gfade possible by you, our 


\/" stomers. 
































el-0-1ak CORPORATION OF AMERICA 
2417 N. MIAMI 


SEE YOUR DISTRIBUTOR 


AVENUE, MIAMI, 


FLORIDA. 


. WRITE FOR CATALOGUE OF OUR COMPLETE LINE 








NADI 


Market Week 
December 6 to 10 


1196 Merchandise Mart 
Chicago 54, Illinois 


See us af... 


ROOM 623 


Hotel New Yorker f& 


Plywood Building Panel Fits 
Architectural Style Trends 

Western fir plywood manufacturers have 
come up with a new building material that 
couples high stvle and low. cost in one 
Called “Texture One-Kleven,” the 


draws 4ts 


pane] 


product visual appeal trom a 
striking combination of line and texture in 
tune with current architectural style trends. 

The material is 5@-inch fir plywood manu 
factured with 100 per cent water-proof glue 
and is made in 1l6- and 32-inch standard 
widths Deep parallel grooves Which create 
a handsome vertical line pattern mark the 
face of the 


specially selected tor natural texture, giv 


panel. Surtace veneers are 
ing the panel an attractive rustic appearance, 
The surtace is slightly rough, unsanded and 
contains such natural characteristics oft 
wood as small knots and restricted knot 
holes 

kinishing treatments which are most suc 
“Texture One-kEleven’ 


cesstul with pomt 


the way to economies. Low cost opaque oil 
stains dramatize the line and texture of 
the panel and are recommended rather than 
conventional paints. Deep color tones are 
particularly effective, giving the panel an 
attractive weathered appearance Because 
ot the texture and dominance ot the grooves, 
any checks that may occur in “Texture One- 
Kleven” merely add to the beauty of the 
weathered effect 

\ descriptive leaflet containing specifica- 
tions and applicatiens data can be obtained 


by writing Douglas kir Plywood Associa- 


tion, Tacoma 2. Wash. 


Exhibit Displays Incorporate 
Quick-Change Feature 

Two quick-change displays incorporating 
the same principles of showmanship and 
long lite appeared at the National Hardware 
Show, New York City, and the Association 
ot Food ( hains { onterence, ¢ hicago De 


signed and built by General Exhibits & 


Displays, Inec., each of the units utilized 
Masonite “Peg-Board” panels as the basic 
walls 

The quick-change teature consisted ot 
lettered overlays, made ot Masonite tem- 


pered *Presdwood,”’ which simply were at 
tached to the perforated panels where de 
sired. A quick change could be made at the 
show merely by removing overlays and put 
ting in place a different set. 
panels were unaffected, they can be used 


Since the wall 


year atter year for displays that may vary 
according to the company’s wishes 

The display shown in New York was made 
for Skil Corporation, while the other was 
made for General Electric Company. All the 
signs, in each case, were in the torm = ot 
overlays, excepting the trademarks 


Christmas Tree Display 
Offered By Ronson 


A colortul, new three-dimensional Christ 
mas display new offered by Ronson Art 
Metal Works, Inc., has the sales impact that 
dealers look for in holiday 
units 


point ot-sale 
Available free to dealers on request, 
this colorful display is designed to hold 
Ronson pocket lighters and allows dealers to 
group additional Ronson table lighters and 
combinations attractively around its base. 

The unit measures only 17 inches high and 
1134 inches wide and can be assembled easily 
in a few seconds. It is executed in a rich 
Christmas red velour with green spiral, and 
topped with an eye-catching gold star. It 
can be had from the advertising department 
ot Ronson Art Metal Works, Inc., | Aronson 
square, Newark 2 


Cash Awards Offered 
In Display Contest 


Handkerchief Promotions, Inc., 2 West 
46th street, New York City 36, is sponsoring 
a display contest in connection with “Give 
Handkerchiet Week,’ with cash prizes for 
winning entries. It is open to displaymen 
of department and specialty stores through 
out the United States and Canada, and both 
window and interior displays may be entered. 
Displays must be on view between November 
15 and January |. Prizes range trom $100 
for first to $25 tor fourth and fitth 


Frankel Introduces 
New Shoe Former 

\n entirely new shoe tormer especially 
designed for operas, sling pumps, play shoes, 
oxford ties, and slippers is being introduced 
by Frankel Display Fixture Company, 493 
Seventh avenue, New York City 18. Made 
of metal and moulded plastic, it 1s invisible 
in use, even with open-toe styles. Its pat 
ented spring unit construction makes it 
adjustable to all widths and heel heights, 
while keeping the toe flat, eliminating distor- 
tion, and preventing shoes from curling 

The former can be shaped easily by hand 
to conform to various shoe styles 
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GE Itinerant Display 
Tells Range Story 


Compact, colorful, and dramatic is an itin 
erant display produced for General Electric's 
automatic electric range. It tells the selling 
story quickly. A beautiful, full-color “Trans 
lite,’ 20 inches square and_= skillfully 1l- 
luminated, pictures the electric range in a 
modern kitchen setting; it 1s placed directly 
above the actual range. A large copy panel 
complete with the GE logotype and selling 
message is mounted directly overhead. 

To the lett and to the right of the im 
pressive unit are two copy panels, promi 
nently teaturing brief and specific GE super 
speed cooking advantages. ()verall measure 
ments of the display are & feet & inches 
high, 83 inches wide, and 32 inches. The 
display was produced for GE by W. L. 
Stensgaard & Associates, Inc., Chicago 

\lso designed and produced by Stensgaard 
tor General Electric is an exposure meter 
itinerant, done dramatically in the torm ot 
a large-scale camera and approximately 36 
inches high, 42 inches wide, and 14 inches 
deep. The lens opening depicts a nursery 
scene with a mother leaning over her baby 
in a bassinet. This is an illuminated color 
photograph mounted on the background. Ant 
mation consists of a color photo disc, slow- 
ly moving in an upward and downward 
motion, covering the lens opening and super 
imposing the scene in the background. The 
color photo mounted upon the animated disc 
is a close-up of the baby seen in the back 
ground color shot. 

Mounted dimensionally to the left are 
three art-work “Masonite” hands holding 
three styles of GE exposure meters with 
appropriate identifier blurbs with name and 
description. On top of the unit is a large 
copy panel with the GE logotype in red and 
white, and the caption: “Exposure meters, 
your assurance of better pictures;” this ts 
in red. The unit is sturdily constructed of 
“Masonite” and plywood, supported by dowel 
legs. The artwork 1s colorful and authentic 
in detail, utilizing rich, dignified colors for 
increased readership (Copy is prominent 


and easy to read 


‘Message Repeater'’ 
Talks To Shoppers 

Michigan Electronics, Ine.. &54 North 
Rockwell Street, (hicago 22. has placed On 
the market the “Message Repeater,’ a de 
vice 615 by 534 by 5% inches in size, which 
automatically talks whenever a human being 
walks by the machine. It is different from 
the average tape recorder in that it repeats 
the same message without rewinding. 


1 uses inelude at exhibitions and 


Suggester 
conventions to attract people to booths, to 
make announcements, or to explain features 
of displayed merchandise. Although it has 
its own built-in speaker, loudspeakers can be 
plugged into the machine. It can also be 
used in conjunction with continuous slide 
projectors to add sound to. sight Old 
messages are changed easily by flicking a 
switch and speaking the new message into 
the machine, the new message automatically 
erasing and replacing the old one. Installa 
tion is accomplished simply by plugging into 
a light socket 
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broadstreet s— 
Fifth Avenue, 
One of 
yy 
Wetter Stores, 
Uses 


Whitten s 


elters 


The big names in retailing. stores with nation-wide repuiations, employ Mitten’> Letters 
to put character into their sign and display work. Broadstreet’s. Fifth Avenue, is no excep- 
tion. Easy-to-read sales messages and signs such as the one shown in the illustration above 
are made with Mitten’s Letters. In addition, at stores such as Bullock’s, Robinsons, Stern 
Brothers, Gump’s, Macy s where outstanding displays are commonplace, you'll find Mitten’s 
Letters playing a featured role. Along Fifth Avenue B. Altman, Franklin Simon, Russek’s, 
Peck & Peck constantly use Mitten’s Display Letters. They use them with all kinds ot displays, 
with every type of merchandise and in almost all store departments. Its with good reason 
that America’s better stores choose Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear. readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message. and by using side, direct or background illumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut outs, are much more attractive and are ready for instant use. 

For complete information and prices, write for Broadside No. 27D 
Vanufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 














For a Modern, Eye-Catching Display—Group This 


MODERN SCREEN & TRIPOD SET! 


Made for each other, and modern in every TP 9-15-21 
sense of the word, this group adds the ‘‘eye- 


appeal’ that helps sell goods! Steel Tripod 
Pedestal Set 


Sturdily built, makes a 
handy, modern glass 
top table. Set of three 
sizes: 9°. 15°. and 21 
high 





a 

















Complete set of three 
OS-6DB — Diagonal Block 
Screen. New design 3-sec- $8.50 
tional screen. Each panel 6' 
high, 8" wide. Overall width, Lae ot a 
54''. Complete $29.50 or write us 


HARRY C. COHEN CO. ,,°'7)"" 5219 Center Ave., Pittsburgh 32, Pa. 





See your jobber 
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\PUGDIN WIGS 


, wigs of quality and style 
























The first thing one notices on a smartly 














dressed woman or child is her hair. 


So it is with your mannequin. 


the Pugdin Wig of quality fashioned in the 
very latest hair styling. It costs no more 
to get the very best for your dollar spent. 
Look for and insist on Pugdin quality 


and craftsmanship in your wig. 


THE PUGDIN COMPANY \ 


4 WEST 16TH STREET * NEW YORK II, N. Y. | CHELSEA 3-4705 



































YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Lithographed Displays . . . Individual Displays . . . Exhibits 
Itinerant Units ... Motion Displays ... Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 






























Get Your FREE Copy Now! 


IT’S THE NEW 
1953 


“Outaul Weber” 


The biggest . . . and best 
edition yet— 





@ 40 photos of outstanding Cutaw!l 
made designs and displays. 


@ 12 original display ideas for 
special events 


WRITE TODAY FOR 
YOUR FREE COPY 
International Register Co. 


2622 W. Washington Bivd. 
K1O CUTAWL @ 16 idea-packed pages. Dept 13-W, Chgo. 12, Ill. 


@ Feature articles by leading per. 
sonalities in the display field. 
























DISPLAY ORGANIZATION 
[Continued from page 68] 


share a common purpose. With a few minor 
changes where necessary im some of the 
groups, all of the clubs would be the same 
structurally and could then be operated wader 
a national program. ‘State-wide conveitious 
would be held and a national convention would 
be held) simultaneously with the Display 
Market Week such as we have been eajoying 
for years. This is in no way a criticisin of 
convention programs that have been so wel 
executed im the past. \ctually this pla 
would augment this already operating pro 
gram and could well be used to serve many 
more purposes advantageously. The real nee 
for aid to display is at home. With a national 
unified program, this home program would 
have plenty of weight and support 

An orgamization of this type could) d 
wonders for the displayman. The task would 
not be an easy one. Many men and wome: 
would have to give untiringly of their time 
oward organization and in helping = others 
Their only rewards would be in_ helping 
others and seeing them gain in display know! 
edge. Undoubtedly each worker would bet 
ter himself also. They would also be raising 
the standards and esteem of the trade. Every 
one, no matter how good or poor his post- 
ton may be, would have a better chance to 
advance and to have the best men in_ the 
held, perhaps hundreds of miles away, as 
hoosters and consultants. 

lkach state would be d-vided into districts 
ach district would have its own officers, 
much like the Rotary clubs, Kiwanis clubs, 
and many other successful groups These 
clubs, incidentally, have survived and grown 
because they have been formed around a 
sound structure with a definite unselfish pur 
pose in mind. Also, and | feel that this 1s 
very important im any group, the members 
are chosen tor their worthiness and repu 
taton, and must show continued interest or 
they are dropped. | have seen many groups 
form and take in almost anyone for the pur 
pose of obtaining a large group, without con 
sidering the quality of its members. These 
gvroups do not stay together long, for sooner 
or later the good members become disgusted 
and drop out. 

There is another thought that would have 
a definite purpose, but would be rather dith 


cult to perform. This is the classification of 
displaymen as to their capabilities. At. first 
this sounds very discriminatory However, 


this would be a key for each man with which 
the national group could help him advance to 
a better category and to a_ better position 
These classifications would naturally have to 
be given very carefully by a= disinterested 
group, probably by the committees from a 
different district altogether This classifica 
tion would always keep each man or woman 
striving to raise Ins classification In this 
way the display field would automat:cally | 
elevated. Employers would become more con 
scious of the displaymen, for they would be 
doing better work Display salaries would 
get better, for display would be selling more 
merchandise. One of the main results would 
be the interest created for each displayman 
He would have a detimite goal-——and multi 
tudes of capable help im aiding him to reach 


that goal 
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| hope that enough agree with my con- 
tentions to discuss them and start the ball 
rolling among themselves through corre- 
spondence and meetings. It would not be 
hard to do ach general locality would 





appoint representatives who would meet with | 


representatives of other districts and _ finally 
a state leader would be selected These state 
leaders, or “Governors,” would then corre- 
spond with their opposite numbers and at 
some time a meeting of the governors would 
be arranged. With the plans that would 
come from such a group, display would grow 
and gain the respect that it deserves 


Home Laundry Display 
Has Unusual Features 


A new home laundry display, designed 
ind produced for General Electric by W 
Ll. Stensgaard & Associates, Chicago, has 
several unusual merchandising features 

First, it is “tell-sell” in nature. Cue lines 
tell the salesman what he should tell the 
customer to sell her. These lines are coor 
dinated with a training pamphlet called 
“How to be a Star Salesman” which gives 
a more complete sales story tor each cue 
line. Yet, should a salesman be busy, the 
display’s hints give a customer more com- 
plete sales information than is usually in- 
corporated in a display 

The display also tends to make a General 
Electric home laundry center, drawing the 
General Electric products together and 
away from competition. Opportunities to 
trade-up are afforded by showing the wring- 
er-washer and automatic washer together, 
while related-selling of the automatic dryer 
is provided, too. Displaying three related 
products so near together also can result in 
higher dollar volume per square foot of sell- 
ing space. 

Another teature of the display ts that by 
arranging to feature the particular products 
shown, full demonstrations are possible. The 
“Activator” washing common to both wash- 
ers can be demonstrated in the wringer type 
washer while the automatic features of the 
automatic washer can be shown without 
it having to be plumbed in. The automatic 
dryer features can also be demonstrated. 

The display itself is a “Comura” — com- 
mercial mural. It is done in six oil colors 
on soit sheet paper and is washable. It rolls 
easily for shipping and can be mounted 1n 
windows, on walls, back-to-back tor island 
use, and used in many other wavs. Where 
desirable, the separate sections tor each 
product can be cut apart from = tndividual 
product promotion. A Williamsburg design 
makes the “Comura” acceptable to most 
stores and its dignity sets it apart trom the 
frequently gaudy displays used tor home 
laundry produets 


Postal Rate Changes 
Now In Effect 


Owing to changes in United States postal 
rates which increase the cost of manzling 
magazines to Pan-American countries, Spain, 
and the Philippines, a DISPLAY WORLD 
subscription for persons in these countries 
is now $5 per year. This is the same rate 
that has applied in the past to subscriptions 
for other foreign countries 
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| MORE PROFIT Many have from 50 to 500 or more in use. 
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Used for over eighteen years by leading national chains. 

















Mothers Dey 
Gitt 
Suggestions 


SHIRTS 
The “SIGNPRESS" en- J 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 
GOOD LOOKING Cards 
& Posters QUICKLY and 
at SMALL COST. 















“S/GNPRESS’ 


, 
" 
SHOW CARD AND POSTER MACHINE 


pp Cotere Drove Sin, ‘| 
| so TUEMILLE BEDSPREADS 74.95 | 
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MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX K-144 ADRIAN, MICH. 


















SEE _ . « America’s Largest and Best 
Selling Moderate Priced Line of 


Artificial Flowers, Foliage and Set Pieces 
For Spring, Mother's Day and Summer 


FOR THE DISPLAY JOBBING TRADE 


ROOMS 551, 552, 553, on the 5th Floor of the 
HOTEL NEW YORKER 


ON DECEMBER 4, 7, 8, 9, 10 





Send your request for your FREE Catalog 


Manufactured and Imported by 


BERNARD SCHWARTZ & CO. 

































29 HOWARD STREET NEW YORK 13, N. Y. 
FLASHERS 


RO Since 1900 


Force Attention, Increase Advertising Value 


} 2] ELECTRIC COMPARY F tone. Motor 


Motorless ”™SS RIVER ROAD RIVEK GROVE. (TTT. Driven 






























93 

















GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS SECOND EDITION 








PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Endorsed by the country's 
foremost display directors. 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 











DISPLAY WORLD, Cincinnati 1, Ohio 

|] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

|| Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional. ) 

NAME.... 

STREET. 

RE Pe en re rrr ZONE SSTATE.... 
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Herman Becker Dies 
After Short Illness 


Herman Becker, one of Baltimore's first 
commercial sign painters and head _ of 
Becker Sign Supply Company of that city, 
died recently at his home following an 
illness of one week. He was 70 years old. 





— Herman Becker — 


One of display’s best-known figures, he 
was born in Cruk, Latvia, in 1883 and came 
to Baltimore with his parents at the age 
of 9. He started his sign business as a 
one-man shop in 1900. During and shortly 
following World War 1. his commercial 
sign business was the largest in the city. 

In the early 1920's he started in the dis- 
play and sign materials business and by 
1927 abandoned sign painting work entirely. 

for many years Becker was active in 
the Masonic Order as a member of Centre 
Lodge No. 108. He was a 32nd degree 
Mason, as well as a member of the Scottish 
Rite. He was an organizer of Har Zion 
Congregation and a co-founder of the 
Liberty Jewish Center. 

In addition to the widow, Mamie, he is 
survived by two sons, William Leon and 
H. Elliott Becker, both of Baltimore. 





Craftint Issues 
New Catalogue 


The Craftint Mfg. Company has just pub 
lished its latest catalogue and price list. 
More profusely illustrated than ever, the 
64-page book is available to interested per 
sons trom their local art supply dealer or 
direct from the company. Address inquiries 
to The Craitint Mfg. Company, 16015 Colla 
mer avenue, Cleveland 19. 


Schwengel Opens Store 
In Coldwater, Mich. 


Formerly sales manager of L. A. Darling 
Company, Bronson, Mich., until his resig- 
nation several months ago, Eric Schwengel 
has opened his own clothing store in nearby 
Coldwater 
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OLTMANNS 








‘‘must'’ stops during the big show. 


1405 DOUGLAS ST. 





SEE THE FINEST FOR SPRING 


LIFE-LIKE 


ART FLOWERS —PLANTS—FOLIAGE 


ROOMS 649-650 


HOTEL NEW YORKER 
DECEMBER 6-10 


Again the Oltmanns line for Spring is the finest, and one of the top lines 
we have ever produced. Everything you need will be found in this line of 
top quality and value. Be sure to make Rooms 649 and 650 one of your 


FRITZ W. OLTMANNS oe MERLE A. TICKNOR 
NORMAN T. OLSEN 


OLTMANNS 


Designers and Manufacturers 
of Display Decorations 


NATURA -FLORA 


We'll be looking for you! 


OMAHA, NEB. 











THEY WANTED 
TO MARK A 
TRAIL 


Hansel and Gretel had “improper 
basic materials” troubles. 

They marked their trail with 
bread crumbs. Then came the 
birds . . . and you know the 
rest... 

But their failure proves a point. 
For a BEST job, use BEST ma- 
terials. 

For instance, you can’t hope to 
produce a quality display piece 
with inferior materials. 

That’s why Crescent’s exceptional 
Display Blanks have met with 
such amazing approval. Manufac- 
tured to reflect lush elegance, 
Crescent Display Blanks may be 
had in a wide assortment of fade- 
proof colors—interesting, excep- 
tional, adaptable to pen, brush 
or printing. 
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Our Salesmen 


will be calling on you soon to pre- 
sent our Valentine, Spring and 


Easter lines in your store. 


You will find this new line has the 
answers to your many display and 
decorating problems, and at prices 


that are right. 


lf our salesman does not call on 
you regularly, write us on your 
store letterhead and we will have 


him see you promptly. 


This Symbol 
unsurrasseo (GENERAL 
QUALITY | DISPLAY 


DESIGN 9% cokeonation 
VALUE 











See us af... 


ROOM 623 


Hotel New Yorker 


NADI 
Market Week 


December 6 to 10 


Chicago 54, Illinois 





| POPAI Committee Miriwaukee Lhe customer 1s able to select 
| Is Established his size and color from the counter unit 


which holds between four and hve dozen 
Appointment of J. S. Yarrow, president 


of Betts & Betts Corporation, as chairman, 
and P. L. Wise, vice-president ot The Rey 
burn Mig. Company: George Rose, president 
ot The Mounting & Finishing Company: 
Norton B. Jackson, executive director of 


shirts and shorts. The case has 12 separate 
sections to provide ample room to display 
a tull color assortment in each size 

Phe specialized packaging ot Holeproot's 
shorts and shirts makes possible the suc 


} " , 1, ’ l, le 
cesstul use of the tixture Fach underweat 
Point-of-Purchase Advertising Institute, and 


Mrs. Mary Lou Allen, attorney, as members 
ot the newly-tormed by-laws and resolutions 


1 Stens ticketed with price and size mtormation 


item is individually packaged in a cellophane 
envelope The imdividual package ts pre 


Committee 1s announced by W. 
yaard, president of POPAIT Che committee 
is taking immediate steps to review the by 


| | 
iawWws of the association 


According to Roy Booker, Holeproot mens 
merchandise manager, underweat sales 
showed an increase im. stores where the 
units were tested. In many cases, when 

P customers entered a store to buy an item 
Holeproof Hosiery Offers othe than underwear, LIs¢ ol the case on 
Self-Selection Unit the counter encouraged impulse buying and 

To aid its dealers in point-of-sale promo resulted in profitable extra sales 
tions of mens shorts and shirts, a_ self Phe unit, available to Holeproot dealers 
selection underwear display case 1s being is destgned im solid oak with plywood dt 
offered by the Holeproot Hosiery Company,  viders and has a limed finish 
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CASE 
lez oseo / a 


A native BOSTOMIAN, FRANK STARTEO WITH HOVEYS AS SALESMAN, 
HELPING OUT IN THE DISPLAY DEPARTMENT Of OCCASIONAL EVENINGS, 
BUT TURNED DOWN A FULL-TIME JOB IN DISPLAY. - 
STUDIED LAW FOR FOUR YEARS BEFORE 4-< 

DECIDING THAT DISPLAY WAS HIS REAL 

INTEREST. HE DID FREE-LANCE Wo 


FOR UNITED MARKETS, INC., A 
BOSTON GROCERY CHAIN. 
AFTER WORLD WARTIE HE 
BECAME A DISPLAYMAN AT SEARS 
BOSTON STORE; IN TWO YEARS WAS 
TRANSFERRED TO THE QU 
AS DISPLAY MANAGE 
BEEN WITH SEARS FOR 8 YEARS. 
FREQUENTLY LECTURES ON 
DISPLAY & MERCHANDISING To 
THE SENIOR MERCHANDISING CLASS {. 
AT QUINCY HIGH SCHOOL. mS 
DURING THE SUMMER HE LOADS 
THE CAR WITH CAMPING EQUIPMENT => 
AND TAKES OFF ON WEEK END TRIPS WITH * 
HIS WIFE AND TWO SONS. LOVES TO 
COOK OUTDOORS AND —_ 
MYSTERY —— 


Ag , , ih. ti? i 7 
\ ie } 
, al é AH -H-H 
a | KN : WOW V/TELLO 
New yi oo A tA 
rank a . “i f cite | CIA TORE ! 
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SEARS, ROEBUCK & CO., 
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$ Y q | REGISTERED TRADE MARK F hy Ds 
. oat : | inexpen 
Price Made of strong tempered Masonite Presdwood, Structural Bends are practica 
as Cure sive moterial for creating modern, outstanding window backgrounds, interiors or re 
1-24 (1) 90 Bend 8 ft. x 21 in 5.35 eo modeling soomueien anda ¥ . aim 
. Now available perforate reat utility advantage ecoration ofr merchandise 
1-48 (1) 90 Bend 8 ft. x 45 in | 8.45 e0 aun dndiiee teh canes Ges teen Bennet ws Be 
B-24 (2) 90 Bends 8 ft. x 1834 in. 62500 All at small extra cost to regular Structural Bends or flat perforated sheets. Cuts high 
B-48 (2) 90 Bends 8 ft. x 41/2 in. 1065 ea construction costs 
Available in four most populer styles ond sizes. Natural color.. smooth finish easy 
Net 10 days F.O.B. Chicago to finish in any color or technique. ..Requires only simple wood framing for support 
Packing and Crating Extro—At Cost Order today... sizes, prices shown at left 
. ° 
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od W. L.STENSGAARD AND ASSOCIATES, INC. 
= : B 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Speciolists in Merchondise Presentotion « Demonstration * Disploys * Exhibits 
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Frankel Opens 


New Showroom 


klegance combined with simplicity of 
streamlined decorating is the keynote of the 
new showroom of Frankel Display Fixture 
Company, 493 Seventh avenue, New York 
City 18, designed and built for the presenta 
tion of the firm’s machine-molded plastic 
mannequins 


Walls are done with alternate panels ot 
plastic and soft-finished woods, set off with 
black iron trim. The ornamental quality 
of the metal is heightened by vertical line | . SNO eord 
design. Ot special interest are the decora 
tive elements that have been introduced im 
the plastic panels 

Intricate lighting produces the illusion of 
natural daylight. The lighting, the low-key 
reflection of the plastic panels, and the ver 
tical lines of the black trim all combine to we oe eT it. 
provide an atmosphere of airy spaciousness FINE SNO 

Wall-to-wall carpeting in warm beige 
tones and harmonious accessories complete 





the charm and interest of the showroom , 
A small stock of Frostee in your store can 


give you attractive displays for all types of 
merchandise. It's economical too, as Frostee 
can be used in any number of changed set- 
tings. ORDER FROM YOUR _ DISPLAY 
MATERIAL SUPPLIER. Insist on fireproof 
''Frostee’’ with the frigid texture. Write to 
factory for samples. 











-—— — a ———————— 


Bulkley, Dunton Adds 
More Colors To Line 

Seven new colors have been added by 
Bulkley, Dunton & Co. Inc., Corry, Pa., to | 
the firm's line of 107-inch wide seamless 


SS OMEG@ alvin La 


display papers, bringing the total number 
oT colors to 4). A color selector showing 
4) actual samples of the paper will be sent | 


free on request to the Display Division of | FROSTEE SNO CO. BLIKKFANG 
the company | ANTIOCH, ILLINOIS TORGET 8, OSLO, NORWAY 
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See us at... 


ROOM 623 


Hotel New Yorker 


NADI 
Market Week 


December 6 to 10 


1196 Merchandise Mart 
Chicago 54, Illinois 











ROOM 703 


HOTEL NEW YORKER 
New Spring Showing of 
ARTIFICIAL FLOWERS 
and SET PIECES 


FOR WINDOW DISPLAY 


POPULAR PRICED 


WITH THAT CUSTOM BUILT 
LOOK OF EXCLUSIVENESS 


Creative Displays 


225 New York Avenue 
Jersey City, New Jersey 








PICTURES 


For all decorative purposes, specializing in window 
display Highly colorful All sizes 


Send for information or samples to 


JOSEPH HOOVER & SONS CO. 


1270 Broadway, New York City 1 











USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 
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New Product Prevents 
Window Fogging 
L hie Buckles 
avenue, New York 


“Kleat 


Fitth 
announced 


{ oOrporation, 6()7 
( ity 17. has 


its new (;lass,’ a liquid that cleans 
plass surtaces of all kinds and prevents mist 
or tog trom torming for as long as a week 


with ole appli ation 
in refillable 1]! and 


non-breakable plasti 


K de Al (, lass COMES 
5 Ounces 


tles 
tions, 


squeeze hot 


suitable tor display cases, glass parti 


windows, and mirrors. The liquid 1s 
sprayed on the glass surface and wiped off 
cloth It 1S 


Ire m 


also avallable 11} 
the 


Squceze hottles Call be refilled 


( le all 
bottles 


with a 


pint which individual 


[he product is said to be non-toxic, non 


inflammable, and non-greasy; it contains 
neither glycerine nor silicone, and was 
placed on the market only after extensive 
testing by the York Research Corporation, 
Stamtord, Conn \mong the tests was one 
mvolving a special humidity chamber, and 
Yorks report stated that “Klear-Glass” is a 


preventing fogging 
glass 


“very effective agent tor 


due to condensation ot moisture on 


surtaces.” 


ee 


Black Light Windows 
Stop Los Angeles Shoppers 


Black light window displays are attracting 


considerable attention Irom shoppers nN 


Angeles. Two are those 
by Display Equipment, at 511 West Olympic 
the Santa Fe Bus 


Main streets. 


ke quipment 


Los 


down-town 


and System at 


and 


street, 
Sixth 


Display has taken lite-size 


choir singers and fluoresced the group of ten 
with invisible fluorescent paints which show 
A life-size Nativity 


only under black light 





During the 
day and when white light is on the figures 
When black 
brilliant 
intensity which has proved a real shopper- 
stopper A alternates 
white and black light emphasizes the fluo 
effect 


scene has also heen fluoresced 


they appear in normal colors 


light is on, colors fluoresce to a 


Hlasher system which 
rescent 
To advertise its Continental Trailways 


Bus System, Santa Fe has fluoresced a large 


map of the United States with route lines 
shown in vivid green and orange, both excel 
lent colors under black light. Two side 
panels flanking the main window feature 


Santa Fe insignias against a 


black background. 


Huoresced 

Both companies used black light fixtures 
manutactured by Ultra-Violet Products, Inc., 
145 Pasadena avenue, South Pasadena, Calit 
These lights do not require complete dark 
effects 
and can be used effectively when placed ad 


ness to achieve excellent fluorescent 
jacent to areas which are normally lighted 
In the opinion of Fred Stotler, who heads 


Display Equipment, “black light is the most 


exciting development in the display field 
since neon tubing.” 
Catalogue Features 
3-D Drawing 

Three-dimensional drawing is the main 
feature of a new catalogue issued by John 
Rk. Cassell Company, Inc., 110 West 42nd 
street, New York City 36. The first ten 


pages are devoted to a technical treatise on 
the subject, which in a all-inclusive 
description is often referred to as 
metric drawing. The remainder of the cata 
logue 1s devoted to illustrations of “Instru 
master’ implements used in the art of three 
dimensional drawing. 


more 
aXONnO 





—Here is a most unusual display for photographic equipment, by Herman Schlipphacke, display 


director of Westdeutsche Kaufhof, Cologne, Germany. 


flashed on and off at irregular intervals. 


The flashlights held in the suspended hands 


The background was ruby colored, the gown worn by 


the mannequin was light green, and her flowers were yellow and pink— 
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LAST CHANCE TO ENTER THE 


1953 


DISPLAY WORLD INTERNATIONAL 





, i This year's contest will come to an end 
December |. Be sure to get your entries in 

. the mail by that date. There are 98 mer- 
chandise and service classifications, and 

every displayman is eligible for the plaques 

and medal awards. This Fourth International 

Display Contest — with 306 awards — will 

continue to prove an incentive to still better 

display throughout the world and to reward 
outstanding displaymen with tangible evi- 

dence of their ability. It is our belief that 

this recognition of meritorious work will bene- 

fit the entire profession, and we view it as 

one of our obligations to the field we serve. 


All displaymen are invited to participate. 





There are no restrictions. 














CLASSIFICATI 


1. Women's and Misses’ eve- 35. Yard goods. 
ning wear. 36. Notions. ; 

2. Women's dresses. 37. Linens, bedding 

3. Women's sportswear. 38. Furniture. 

4. Women's coats, suits 39. House furnishings 

S. Furs 40. Paints, Walipaper 

+d : 41. China, glassware 

; corny Sane 42. Silverware. 

3 

9 


Lingerie. a ton 
. Millinery. “a 
. Women's footwear. . Luggage. 


45. Sporting Goods 


10. Women's hosiery. 46. Musical instruments 




















\1. Handbags, umbrellas. 47. Radios, television sets 
12. Women's gloves. 48. Gift novelties 

13. Jewelry. 49. Books. 

14. Women's handkerchiefs. 50. Stationery 

1S. Corsets, surgical garments. 51. Greeting cards. 

16. Women's bathing suits. 52. Drugs. 

17. Cosmetics, perfumes, etc 53. Tobacco, smoking 

18. Children's apparel. equipment. 

19. Children's footwear 54. Groceries. 

20. Children's hosiery 55. Candy. 

21. Infant's wear. 56. Liquor, other bottled goods 
22. Men's clothing. 57. Refrigerators. 

23. Men's shirts. 58. Ranges. 

24. Men's neckwear 59. Laundry equipment 

25. Men's hats. 60. Lamps 

26. Men's shoes. 61. Electric and gas appliances 
27. Men's socks 62. Vacuum cleaners. 

28. Men's underwear 63. Kitchen equipment 

29. Men's swim suits 64. Garden tools and 

30. Men's sportswear equipment. 

31. Men's toiletries 65. Hardware. 

32. Men's robes. 66. Automobile showrooms 
33. Men's evening wear 67. Automobile accessories 
344. Men's gloves. and equipment 













NOVEMBER, 1953 





96. 


97 


98. 


. Florist display. 

. Photographic equipment 
. Optical goods. 

. Exhibit booth. 

. Exhibit display. 

. Institutional display 

. Civic display. 

. Christmas interior. 

. Christmas facade and 





marquee 


. Christmas window display 


Floats. 


. Showcards, pen-lettered 

. Showcards, machine-lettered 
. Showcards, hand-lettered. 

. Banks and other service 


institution display 
Travel display. 


. Animated display, interior 
. Animated display, window 
. Anniversary display 

. Valentine Day display 

. Easter display. 

. Mother's Day display 

. Cotton Week display 

. Father's Day display 


Independence Day display 


. Thanksgiving Day display 
. Style show setting 
. Interior ‘'shops'’, such as 


"Town & Country’, ‘‘Bud- 
get’’, etc. 

National advertiser's display 
National advertiser's display 
unit. 

Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnati, on10 





DISPLAY CONTEST 


Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 98 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 


chances for international recognition. 


1. Any displayman in the world may enter this contest; 
it is not necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays installed during the 
year 1953. 

3. Entry is by means of one or more unmounted black 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

4. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 

contest classification. Example: ‘‘John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74’. 

. All entries become the property of DISPLAY WORLD. 

6. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

7. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month”. The contest ends December 1, 1953. 

8. The entry judged best in its classification will re 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

. Each photograph entered will be eligible for only 
one classification. 

10. Judging for the annual awards will be done by an 
outstanding board of well-known display authori 
ties. Their decisions will be final. 

. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 
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YOUR LAST MINUTE NEEDS 


GET QUICK DELIVERY 
FOR THE BRIGHTEST 


CHRISTMAS DISPLAYS 


WE MANUFACTURE 


AND MANY OTHERS 


Our lights operate with or without transformers. They are highest 
quality lighting units using fully guaranteed American made bulbs. 


WRITE FOR NEW 1953 PRICE LIST 


4 NOEL 4 
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26 EAST 4th STREET 
NEw FYoRmac Ctiry 3 





SELENE ELE PELE. EERE EE to ea 





(SODA 
CP AOTON 
Sapee®” 


Instant customer appeal. Just shake can 
no mixing, no clean-up, no 
Guaranteed 
Ideal for 100] 
paint and touch-up purposes around the Display 
Shop, Show Window or out on the job. 
clude Chrome Aluminum, Gloss White, Gloss Black. 
Meadow Green, Bright Red, Medium Gray, Royal 
Acrylic 
Copperplate, Yellow, Black, White and Aluminum 
Magic Snow Sprayon at lowest market 
of Sparkle 


and paint 
compressor or hose needed! 
non-clogging, removable spray valve. 


Blue, Ivory, Bright Gold, Clear 


Lacquer. 
price. Also complete stocks 
Tinsels) bulk or packaged. 





AEROSOL 
BOMB TYPE 
FREON 
PROPELLED 


Colors in- 


Plastic. 


(Glass 





Attractive Merchandiser Displays Available. 
Write for color cards, literature and prices. 


DEALERS & WHOLESALERS: Opportunity for several 


select, 


Champion Bronze Powder & Paint Co., Inc. 


pretected territories still 


available. 


2526 WEST VAN BUREN STREET 
DISPLAY DEPT. e CHICAGO 12, ILL. 











ADD "‘EYE-APPEAL"' with JEWEL 
ELECTRIC Color-Change FOUNTAINS 
Sparkling, bubbling streams of water il- 
luminated from below with light beams of 
constantly changing colors can be used 
to liven up store and window displays. 
No water connections needed. Send 30c for 
64-page catalog. Also ask about Jewel 
Electric pumps and turntables. Est. 1885. 
JEWEL ELECTRIC & MFG. CO. 
216-D West Kinzie St., Chicago 10, Ill. 





Vo. 504 Fountain 








BEAUTIFUL 36" FOIL PAPER 


Red - Green - Gold - Silver - in 50 yard roils 


$12.00 per roll 


Special discounts to jobbers 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 
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USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 


$4.00 Per Column Inch 
CASH WITH ORDER 
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fashion window Russell 4 


OR a fall 
F Kehrt, Jenny's, Cincinnati, 
fantastic figure, wrapped in 
one side of the display holding a cornucopia 
of chicken wire flocked in green 
Glittering golden accessories, gold pumpkins, 
grapes, wine glases, Indian corn, and coins 


placed a 
lame, at 


WSS 


poured out of the cornucopia. A_ golden 
wire drape interspersed with sheaves of 
wheat hung overhead and down one side 

A brown tone, highlighted with gold spray, 
was added in the grape trunks and in the 
chips on the floor Natural tone wheat 
sheaves were placed by the’ figure in 
lame 


An Easter window by Charles A. Merrill, 
S. Kann Sons Company, Washington, D.C., 
showed five mannequins amid natural pre- 
served foliage and flanking a small fountain 
with running water. The background was 
Hunter 

A display of cheese had great rounds ot 
the food stacked in the left rear corner, 
with piles of various cheeses in the right 
front portion of the window. Across the 
window, running diagonally from lett front 
to right rear, was an inclined plattorm 
covered with packaged cheeses, and down 
this ramp marched two three-dimensional 
figures whose bodies and heads were made 
of simulated rounds from which 
a triangular slice had been cut. The 
play was by Jupp Thissen, Kauthot, Bonn, 
Germany . . 

Clement Kieffer, The Kleinhans Company, 
Buffalo, play the 
for a window featuring Jerks socks. Across 
the upper background was a cut-out 
with the hand enclosed in a boxing glove 


green 


cheese 
dis 


used a on word “sock” 


ATIN 


A miniature prize ring was suspended at 
the left, another was in the center fore 
ground, and two large ring posts and ropes 
were centrally located. In cut-out letters 
across the background was “Jerks Dynel 
Wins” and card copy was headed, “Man, 


what a sock! It’s a knockout!” ... 

A Scotch theme was selected by Shockey 
Wein, Peoples Outfitting Company, Dear- 
born, Mich., for a window ot Deltox rugs 
Various patterns were suspended across the 


| background, while across the display marched 





small figures of Scotsmen playing bagpipes. 
A large caricature figure was suspended, 
wearing a tam and kilts, and with the body 
made of an oversize dollar bill 

An impressive exhibit of its various drill 
pipe and tubing was made by National Sup 


ply Company, Pittsburgh, the main part 
of the display showing actual cut-away 
samples of various piping on a_ slanted 


platform, while immediately back of it were 
giant three-dimensional reproductions of the 
same equipment 

An Easter millinery 
\. Merrill had for a center unit 
plattorm suspended by gold chains 
the top of the window; this revolved slowly 
the hats it supported from 


display by Charles 
a circular 
from 


and showed 


| every angle... 





To show how cool is cooking by electricity 


DISPLAY WORLD 




















A BOOK YOU SHOULD HAVE — Written for display men by display 
men. We know it is profitable reading because hundreds of display 
men have “struck it rich” by using the creative ideas it contains. We 
refer to our new catalog No. 46, which is free to the trade. Write for 


your copy today. 





CROWN 


MANUFAC TU R 
1100 W. WASHINGTON 


Versatility--With your Perforated Board 


The best word in the dictionary to describe the hundreds of attractive 
displays you can build with perforated board and HOL-DIT hardware. 
You will think there is no end to the size and shapes for walls, counters, 
windows and floor stands. They pay off in higher sales. 


METAL 
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BLVD 
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CHICAGO 7, 
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C. M. Griffin, Ohi 
town, used 
ground, and snow blocks to form the letters 
of the word “Cool.” At the left of the win 
dow a snowman chef, surrounded by blocks 
ot before a styrofoam table on 
which rested a roast turkey 

In keeping with the policy of Lit Brothers, 
Philadelphia, to support campaigns, 
fom Comerford installed an appealing win 
dow tor the “Employ the Physically Handi 
The window 
into a machine shop, complete with benches, 
pulleys, belts, and other simulated equip 
ment: betore 
with their backs to the passerby, apparently 
hard at work. The background was of brick 
paper lettered the 
paign slogan 

Kor a “Paint the Red” 
(‘Comerford used a background panorama of 
silhouetted buildings by a cut-out 
reproduction brush stroke. A _ giant 
paint brush seemed to support the panel . 


Edison Company, Youngs- 


icicles across a window back- 


ice, stood 


CIVIC 


capped” drive was converted 


two machines were two men 


across which was cam 


Town promotion, 


crossed 


of a 


Yard goods was the merchandise in a 
display by Herman Schlipphacke, West 
deutsche Kaufhof, Cologne, Germany, sus 
pended across the entire background and 


then pulled at the middle across the display 


at one side. Seven bolts of the material 
were stacked neatly at the right front, and 
on the other side two bolts were placed 


slantingly on fixtures so that they appeared 
to float in mid-air: the fixtures were hidden 
by lengths of tabri 
the bolts to the 
tall and winter,” 
running the 


from 
“For 


Streamer 


cascading down 
floor ‘| he 
was ona white 


of the 


slogan. 


length window at a 
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point midway between top and bottom . 

For 
hacke used women’s figures made in outline 
form of wires twisted around other. 
Across the display flew wire ducks holding 


other yard goods displays Schlipp 


eacn 


cattails in their bills. In some ot the windows 
women's 


the figures balanced wire jugs, | 
or trays on which were pottery vases 
Pre-View Showings 
Of New Mannequins 

\ mid-West pre-view showing of the 


Designers Series of “Beau Monde’ 
will held in the Tropical 
Room of the Sheraton hotel, (hicago, open 
ing at noon on November 24 
the Chicago Display Club 


lee, 


new 
mannequins he 

That evening 
will attend the 
New York City 
display consultant, who will be the principal 
speaker at the meeting 


showing to hear Tom 


A West coast pre-view of the new figures 
will be held 


December 1 in the showrooms 








of Kehoe Display Fixture Company, 541 
Market street, San Francisco; the firm 1s | 
distributor for Korrect-Way Division, | 
American Fixture & Mtg. Company, St 
Louis, the manufacturer of the “Beau 
Monde” line 
Change Of Location 
For West Coast Office 

The office of Lee B. Kuhn, West coast 
representative for the L. A. Darling Com 
pany, Bronson, Mich., has been moved trom 
511 West Olympic boulevard to 1005 South 
(;srand avenue, Los Angeles 


DECORATIVE 


spring 
showing 


136 West 24¢" St. N.Y. 






























PLANT’S 











Room 


NADI Mark 


For an outstanding line 


45 E. 30th St. 





Hotel New Yorker 


Dec. 6-10 


and novelties for Spring. 


Park Lane Fabrics Co., Inc. 
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New York City 16 
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New Territories Open to Representatives. 


Jobber Inquiries Invited. 


tha 


icniauc ir 
0 pidys| 


7517 Beverly Bivd 


rrnr*er , ‘os 
COMDOT ale 


ee ee 


Simulated stone and wrought 
iron. 24" high — 21" wide 
— 13" deep. All colors. 
























Available at your local jobber 

















NATIONAL 
CABLE 


Leading jobbers featuring the National Line 


A Full 
Line of 


Display 
Materials 




















N.Y. NOV ‘53 


MR. DISPLAYMAN USA: 


HAPPY TO REPORT WE CAN FILL 
YOUR LAST MINUTE ORDERS STOP 
CHECK YOUR SUPPLIES OF TINSEL — 
MICA — SNOW — STYROFOAM — 
BOARDS ETC STOP WILL SHIP ORDERS 
IN TIME FOR CHRISTMAS TRIM. 


BEST WISHES 


NATIONAL DISPLAY MATERIALS 
DIV. OF NATIONAL SAWDUST 


CO. INC. 
65 N. 6TH ST. 
BROOKLYN I1, N. Y. 












































BUNNY 


Bunnies 34°’ tall in papier 
mache with bow under 
chin, $18.00: in lovely 
bunny cloth, ears lined in 
pink satin, movable, 30", 
$22.00 

Heads on sticks, 
and flower spray, $4.00 


Cupids in papier mache, 
20''", $18.50: in beautiful 
lustre porcelain, a a 


with how 





$16.00 and 18'' $25.00. Amusing pink cupids, 20’, 
$14.00 

Spring and Ballet items Beautiful driftwood from 
Gulf of Mexico, $2.50 per ib Assorted rare shells, 


$25.00 per dozen. Jobbers Invited 


R. O'HARA AND CO. 


4315 Ave. 9'/2 
Galveston, Texas 
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Contest In Last Two Weeks 


S this issue of DISPLAY WORLD goes 
into the mail there remain just two 


weeks in which to submit entries for 


the publication’s fourth International Dis 
play Contest. The event comes to a close 
for 1953 on December 1, although entries 


postmarked before that date will be eligible 
for the competition. 

\nother along the 
planned for 1954, starting on January 15 and 
1 of the 
(Once again as wide a variety as pos 


contest same lines 1s 


contmuing through December new 
Vcal 
sible of merchandise and service classifica 
tions will be provided, with gold, silver, and 
and plaques for 

lull details of new 


in the January 


awarded 
the 
issue. of 


bronze medals 
winning displays 
contest will appear 
DISPLAY WORLD 
In the 
O8 ditferent classifications in which displays 


When the 


December a 


contest now concluding there ATC 


may be entered judging takes 


and 
entry 


medal 
best 
runnet 


gold 
tor the 
RLTOUDS | 


place early in 
will be awarded 
the 
will receive a silver medal and 2 points, 
third 


lhe 


3 points 


im each oft different up 


and 


place a bronze medal and 1] point 


mdividual compiling the greatest total 


number of poimts will receive the sweep 
stakes prize, a handsome gold plaque suita 
bly inscribed. Next in line will be pre 


sented with a similar plaque, and the next 


—This display by Herman Schlipphacke, West- 
Kaufhof, 
been selected as the best entry received dur- 
ing October in DISPLAY WORLD's Interna- 
tional Display Contest. 


deutsche Cologne, Germany, has 


Small merchandise is 
shown dramatically and with imagination— 





two will receive plaques of silver and bronze, 
respectively. 

The contest is not limited to subscribers 
to DISPLAY WORLD, and may be entered 
by any displayman. Its whole purpose is to 
encourage better display and to pay tangible 
tribute to good work. 
gold 


kach month during the contest a 


medal is awarded to the displayman whose 


entry during that period is judged best 
For the month of October the medal has 
been presented to Hermann Schlipphacke, 


display director, the Weestdeutsche Kauthot 
Cologne, Germany, for the window pictured 


above. As 1s characteristic of most. of 
Schlipphacke’s displays it is imaginatively 
done and skillfully carried out with clean, 
neat lines and a dramatic atmosphere. Sev- 
eral other examples of his work wall be 
found elsewhere in this issue of DISPLAY 


WORLD 


Others to be presented with the monthly 


gold medal this year are as follows: 
January, Lee W. Court, Wm. Filene’s 

Sons Company, Boston; February, Erik 

Hansen, The Emporium, San Francisco; 


March, Russell C. Kehrt, Jenny's, Cincinnati 
April, J. B. Donnelly, International Busi 
ness Machines Corporation, New York City; 


May, George W. Browne, Public Service 
Electric & Gas Company, Newark; June, 
Hanns Simons, Kauthot Munchen am 
Stachus, Munich, Germany; July, Harold 


McLaren, The Bon Marche, Seattle; August, 
Erik Hansen: September, Tom Comertord, 
Lit Philadelphia 

Winner of the top award in the 1952 con 
test was Harold McLaren, followed by Her- 
mann Schlipphacke, Walter Spiro, Gimbel's, 
Philadelphia, and George W. Browne, 1n 
that order 


Brothers, 


DISPLAY WORLD 




















Arthur L. Squires 
Dies At 62 

Arthur L. 
ager tor Stauber’s, Decatur, 
cently in a local hospital. He 


old. 


Squires 


Squires, Sr., advertising man 
died re- 


I1., 
) 


Was O2 Vea,rs 


joined Stauber's when the firm 
was tounded in 1947, as a director and ad- 
vertising manager. He formerly was display 
manager at the Gebhart-Gushard store, also 
of Decatur, and had 
prizes tor his displays. 
of the First 
mons Club. 


won national 
He was a member 


Methodist church and the Com 


many 


Surviving are the widow, a son, grandson, 
and a brother. Interment 
cemetery, Decatur. 


was in Fairlawn 





Knock-Down Display 
Developed By Unistrut 
A compact, easily dismantled juntor-size 
display for use in restricted 
convention has 


sales offices, 
spaces, or hotel rooms 
developed by Unistrut Products Company, 
Chicago, trom the metal framing system pro- 
duced by the firm. 


been 


Measuring 5 feet wide by 9% feet high, 
the unit can be erected quickly from a few 
pre-cut stock channel members and fittings 
bolted together to support the fiber board 


background and literature shelf. 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, AND CIRCULATION REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AS AMENDED BY THE ACTS OF 
MARCH 3, 1933, AND JULY 2, 1946 


(Title 38, United States Code, Section 233) 


Ot DISPLAY WORLD, published monthly at Cin 
cinnati, Ohio, for October 1, 


l. The names and addresses of the _ publisher, 
editor, managing editor, and business managers are: 
Publisher, The Display Publishing Co., 407 E 
Eighth St., Cincinnati, Ohio; editor, R. C. Kash, 
407 KE. Eighth Street, Cincinnati, Ohio; business 
manager, Nathan Silverblatt, 407 E. Eighth Street, 
Cincinnati, Ohio. 


1953 


2. The owner 1s: (If owned by a corporation, its 
and address must be 


name stated and also imme 
diately thereunder the names and addresses of 
stockholders owning or holding 1 percent or more 
of total amount of stock. If not owned by a cor 
poration, the names and addresses of the ind: 
vidual owners must be given. If owned by a part 
nership or other unincorporated firm, its name and 


address, as well as that of each individual member, 
must be given.) The Display Publishing Co., 407 
EF. Kighth Street, Cincinnati, Ohio. H. C. Menefee, 
Nathan Silverblatt, Robert Silverblatt and David 
Swormstedt, all of 407 E. Eighth Street, Cincinnati, 
Ohio; Stella Ff Silverblatt, Dana Avenue, 
Cincinnati, Ohio; Ruth J. Schaetfer, 4080 Beechwood 
Avenue. Cinm innati, Ohio 


The known bondholders, mortgagees, and other 
security holders owning or holding 1 percent or 
more of total amount of bonds, mortgages, or other 
securities are: (If there are none, so state.) NONE 


LOLS 
i 


) 


4. Paragraphs é 
stockholder or security holder appears 
books of the company as trustee or in 
fiduciary relation, the name of the person or cor 
poration for whom such trustee is acting; also the 
statements in the two paragraphs show the affhant’s 
full knowledge and beliet as to the circumstances 
and conditions under which stockholders and se- 
curity holders who do not appear upon the 
of the company as trustees, hold stock and 
ties in a capacity other than that of a bona 
owner. 


in cases where the 
upon the 
any othe: 


and 3 include, 


book 5 
secu©&ri 
fide 


5. The average number of copies of each issue ot 


this publication sold or distributed, through the 
mails or otherwise, to paid subscribers during the 
12 months preceding the date shown above was 
(This information is required from datly, weekly, 
semiweekly, and triweekly newspapers only.) 
NATHAN SILVERBLATT, Bus. Mer. 
Sworn to and subscribed before me this 12th day 


ot October, 1953 
D. R 
Public, 


COM mMIIssion 


SWORMSTEDT, 
Hamilton County, Ohio 
April 13, 


Notary 


(My 1954) 


expires 
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CHRISTMAS GIFT SUGGESTION 


Give Your Display Friends a 


DISPLAY WORLD SUBSCRIPTION 


... an all-year reminder of your friendship 
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Gift card will be sent to your friends 


$4.00 


per year in the United States and Canada. 


$5.00 to foreign countries. 
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: DISPLAY WORLD, Cincinnati |, Ohio 
- Enclosed find $ for 
a following addresses: 
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- Ordered by Name 
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7 Address 
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CHRISTMAS GIFT ORDER BLANK 


one-year gift subscriptions to be sent to the 
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New Argus Display Aids 
Sale Of Accessory Lenses 


Continuing its strong campaign at the 
point-of-sale, Argus Cameras, In¢ Ann 
Arbor, Mich., has brought out a new dis 
play which for the first time graphically 


shows the versatility possible in the Argus 


(-3 accessory lenses The unit teatures 
three pictures from the same point one 
with the C-3 £:3.55 “Cintar” lens, another 
with the Argus wide angle lens, and the 
third with the Argus telephoto lens 

The pictures, mounted over the C-3 and 
the lenses, show dramatically how the wide 
angle lens broadens and heightens the field 


Or Vision, and how the telephoto lens Cuts 


distance to the subject in halt 


"Decorama’™ Package 
Aids Liquor Display 


\ new. three-dimensional “Decorama” 


gilt package, said to be the first of its kind 


in the liquor industry, has been produced 


“Larly 
(Corporation's bourbon 


for fimes.” Brown-Forman Distillers 


The package, ultra 


modern in design, is handsomely decorated 


with a three-dimensional clock that actually 
stands out trom the carton and highlights 
the overall “Holidaytimes” motif of the 
package which pictures various timepieces 
sketched in white ayainst a green back 
ground 

The package, which was designed by Nei 
man-Marcus Company, Dallas, and produced 
by Strauss-Goldman of that city, aids ma 
terially in creating attractive displays for 


the bourbon 


| 
| 
| 





No. 
SHELE 


wire hooks with two rings 


HANGING 


=e 


2326 


FISH HOOK 
of four heavy black 
makes an unusual two shelf hanging 
unit : glass shelves or rope 
not included . . . will accommodate 
a 12” wide shelf size of 


hook 28° H. x 14° W. 


SET OF 4... $14.95 


DOFRRKR aud aaeccistae~ 


DISPLAY DESIGNERS AND MANUFACTURERS 
PORTSMOUTH, OHIO 
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RUSTIC —-rarncraer 
FURNITURE 


JOBBERS 


MAKE A NOTE... 


SEE ROOM 608 
DURING MARKET WEEK 
















































AT HOTEL NEW YORKER | COMPANY, INC. 
NEW YORK CITY NOVEMBER, 1928 | B ' R C H 
Spring Showing of leirst prize mw) a natronal display contest ils adie 


ARTIFICIAL FLOWERS | 220 oon! "ones ae CEDAR 
d S T S | en ees . —— N Pd | Poles — Slabs — Bark 
= DI PLAY NIT | & a . come or — 4 sergind Rustic and Western Displays 


Everything new in design and style. See “ Phone: WI 9-6479 Willemsdews. M, ’. 
SYpo- 


our new sales presentation for the display | Karl Amdahl, Palace Store Company, 
jobber. kane 
ln a contest backed by the Clock Manu- 


MET-WOOD FLORAL MERS. facturers Association, Everett W. Quintrell, - > 70d Strik é pins 














—_— 














Ider & Johnston, Dayton, placed first. i. mr , { 
. ) : , ' ' > 4 oe \ sat 1/2 Ib. Flat Boxes 
58 Middle Rose St., Trenton, N. J. | Runner-up was George F. Hauber, Imigh- ey) Steel Nickel-Pleted 
SOLD ONLY THRU JOBBERS | Winchell Hardware Company, Sacramento, P pk — Neg con ty teen b 
_ and third place was won by Douglas Dowell, a on #1 b- #17- $20- 24 y iy ¢ F 
| Kimball Upson Company, also of Sacramento. ral \ SEND $1 for 1 lb. SAMPLE ‘b. ’ ? 





At this period of display history, Germany 2 SL KAYE CO. iNC 130 Spainc ST WVid mY 





had 53 schools for the training of displaymen 








In commenting on one of them, a contem- 


ML UF i a 











t porary speaker said: “It has a very high | SHOULDER COVERS 
especially selected to i | standard indeed, and not only in practical | Vinylite window-clear — vinyl] — polythene. 
help you capture the mood of every display Ht | demonstration There are about 30° fully | Price list & samples on request. 
EXPRESSIVE H | equipped windows, with every kind of mer- JOBBERS ONLY 
af .s ; . : - _chandise to handle, and besides that the CORONET MFG. CO. 
i students yo out and decorate in the Berlin BOX 35 YARDVILLE, N. J. 
The distinctive textures of these fine papers add ad a a aaa pa P ¥ t] racy 
cherecter and beauty to your scroll and card i | stores wherever necessary resides this, there 


Production. 5.4 for FREE Sweuh Book | iS a very stiff course in lettering. The dis 





playman has to provide his own. posters, 


showcards. etc., and must be able to letter, W i NDOW DISPLAY 


* GRIFFIN GRAPHIC ARTS | draw, and design backgrounds and make 


% 155 Fourth Avenue, North * Nashville 3, Tenn. * | designs tor his own windows.” MATERIAL 


@ JOBBERS INQUIRIES INVITED @ N. W. Ayer & Son, well-known advertis- 
ing agency of New York City, appointed BECKER SIGN SUPPLY co. 
319-321 N. Paca St. Baltimore 1, Md 


Oliver ©. Macleod as display consultant; he 
was head of Macleod Studios and display | 
mistructor at New York university | 

| The J. B. Wilhams | a E A T co a Re S 

Ail TYPES — ALL COLORS — FREE SAMPLES 





























(Company prepared to 


Your Departments with 3-D Letters | move to its present location at 498 Seventh | 
Distinct! Distinctive! Distinguished! avenue, New York City | 
@ SPANJER 3-Dimensional display letters George Kucharo, formerly in charge of | 
stand out to point out departments 
SPANJER raised wood letters are per- : nes 
fectly proportioned — made by master | signed in order to join the retail store divi- 


craftsmen. Easy to use. In stock for a ‘ oe ne = , 
IMMEDIATE shipment. Write for FREE ion of Montgom ry Ward & 0., (hicago. 
Harry W. Hole resigned as display man- 


illustrated folder and price list today! 
ager for Louis Pizitz & Co., Birmingham 


SPANJER BROS. Paul Chambers became display manager for Christmas Display Accessories 


1160 Howe St., Chicago, Ill. (. W. Klemm, Inc., Bloomington, Ill He | Send for catalog showing our assortment of FOIL 

ae Ss Cay Sey Tene oe S. had been with Block & Kuhl, Decatur, III BOWS, STARS, CHAIN LINKS, SPRAYS, GEMS. 

age CANDLES, FANS, VALANCES, CANDLE and PIPE 

Carl Gestrine, formerly display manager ORGAN PLAQUES. Full line of PLAIN & EMBOSSED 
for N. & M. Stores, Chicago, joined the FOILS, PAPERS and BORDERS. 


chain store division display department of THE MULDNER COMPANY INC. 


Montgomery Ward & Co 397 Bridae Street Brooklyn 1, N. Y 


AD-COLOR | z ‘ ) | NOVEMBER, 1943 
FOR COLOR IN c . {-- | | Bruce J. Alexander, for the past four years AUTOMATIC WOoOoD TURNINGS 


| display manager for C. I. Chappell & Sons, All Types of Finishing 
QUANTITY HI-QUALITY! LOW PRICES! | Syracuse, accepted a similar position with Dowe's and Balls in Stock 


WRITE FOR NEW PRICE LIST. Ad-Color can't | kK. W. Edwards & Son, Rochester H. ARNOLD WOOD TURNING CO. 


MANGROVE FEATHER CO., INC. 


display for Mandelbaum’s, Des Moines, re 
39 W. 38th Street, Dept. OW, New York City 18 


CHicker'ng 45556 



















































be beat for price or quality in quantities (4 SW ell (Cromwell. display director of 
from 1 to 2000. True, permanent color with H&s Paorse ( | Ci . ner ‘ | 363 Union Avenue, Broeklyn 11, N. 7. 

DISPLAY a rich, photographic quality. Our own dye . & dO. OR Ut ompany, incinnati, Was in STagg 2-5693 
process gives us unmatched color control j ducted mito t he army His position with the | 

TRANSPARENCIES We can correct your transparency. Approval ' Hed | YW 11): . “eee 
AND proofs submitted, Satisfaction, fast service store was fille \ Litlall . rover, Who | 

guaranteed. Ad-Color value proven by na- had been assistant display manager and had | USE THE 

COLOR tional firms. (One Ad-Color Display Trans- . Pp ; > . ¥ aly] ' : 

PRINTS parency increased sales as much as 350°%') returned to ofue Ss alte I HS NONOFADIE Ais~ | Opportunity Exchange 
Our prices are eye-openers— WRITE TODAY charge trom the service 






| For any WANT AD purpese: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
ee Wr eo © Bj eee | $4.00 Per Column Inch— CASH WITH ORDER 
WHEN WRITING ADVERTISERS e Succeeding J. bk. Bertomere, Anthony G. | 


asadena |, Calitorats Joseph McCann, ex-president of the Inter- 
national Association of Display, tendered his 





resignation as chairman of the board of that 














DISPLAY WORLD 













































































































Weber, Jr., was appointed display manager 
for D. H. Holmes Company, Ltd., New 
Orleans. For the past 20 years he had been 
first assistant. 

First prize in the National Letter Writing 
Week display won by George 
Bengel, Jr., Parsons-Souders Company, Clarks- 


contest was 


burg, W. Va. Second went to Harvey C. 
Petit, J. W. Robinson Company, Los Ange- 
les, and third to Marion Neal, Myer & 
Schmidt, Tyler, Texas. 


Rosen To Be Honored 
By Sign, Display Group 

Moe Rosen, general vice-president of the 
Sheet Metal Workers International 
tion and secretary-treasurer of 
New York City, will be 
the annual dinner of the 
Division of the 


Associa 
Local 137, 
guest ot honor at 
Siens and Display 
Federation ot Jewish Philan 
thropies on December 2, at the St. Moritz 


hotel 


The decision to honor Rosen was dis 
closed in a joint announcement by Murray 
Goldsmith, Goldsmith Brothers, chairman of 


the Display Division and by Reuben Pearl, 
Pearl Neon Company, chairman of the Sign 
Division. 

The dinner will mark the high point 


in the division’s efforts in behalt of Federa 
tion's current campaign to raise $16,950,000 
— $2.450,000 more than was raised last year 

to help maintain its expanded network of 
116 hospitals and welfare 
serve annually over 575,000 men, 


agencies which 
women and 
children of all races and creeds. 

“Moe earned the respect and 
admiration of management and labor alike 
for his zealous efforts in behalf of all com 
munal activities,’ the statement said. “But 
no cause has been more dear to him than 
Federation. <A testimonial in recognition 
of his services to the new Federation is 
confident that all 
members of our industry will join on De 
cember 2 
richly 


Rosen has 


long overdue anc we are 
in paying him the tribute he so 
deserves.” 

Vice-chairmen of the division are Charles 
Fischler, Progressive Sign Supply Company, 
and Julian Hirschfield, A. S. Beck Shoe 
Company. 

The associate chairmen are Alfred Graze, 
Alfred Graze, Inc., and Sidney P. Lipkins, 
Broadway Maintenance Corporation. Dinner 
chairmen are Arthur Cohen, Decorative Dis 
plays, Inc., and Albert Marmon, 
Maintenance Corporation. 
is Max Maharam, 
ration. 


Broadway 
Division treasurer 
Maharam Fabric Corpo 


Lee Oates, 75, Dies; 
Was Coast Salesman 

Lee Oates, four 
representative for D. G. Williams, Inc., in 
the San Francisco area, died October 11 in 
that city at the age of 75. He 
the and two sons. 


who years ago became 


is survived by 
widow 








Crowder And Broadus 
Win Local Contest 


In connection with a local display contest 
for the United Fund drive in Fort Worth, 
top awards were won by Lelan Broadus, 
Martin’s Dry Goods, and Jack Crowder, 
Monnig’s 
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810 Penn Avenue, 


an KEEP YOUR DOLL SALES UP 


Smart, attractive Art. R. Cohen doll stands 
will keep your dolls out front where cus- 


tomers can see them _and buy them. 


Stands are all steel with new ice blue 
enamel finish on base and upright. 
Adjustable height wire clamps are fin- 
ished in rust resisting “Silvertex” plate. 





CHOICE 3 SIZES 

No. 100 

Adjustable 7°’ to 13°’ 

No. 125 

Adjustable 12° to 23°’ 

No. 150 DOZ. 


Adjustable 18°’ to 36” 


Packed !2 to ao carton 
Mail Orders Filled Promptly 


Member NADI 


Modern Display Equipment 
Pittsburgh 22, Pennsylvania 
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| MERCHANDISING WITH nui. 


MOTION ..... 


lurnmore 


By Gale Dorothea 


tens easily 


This month we're An ethcient 


talking about the 
new upside down 
turntable that ro 
suspended displays 


” 


clockwise 





tates 
efficient 


As you can see in the 
photo at right, the 
(or fishline or 

cord) that 
play to mechanism is to 2 
almost invisible Your 12 

merchandise vyiving you 


protects 
wire bearings 
nylon pended 


attaches dis 


miches 


appears to 


on a plush pillow, or toy down 





rocket ships, or Christmas 


color 


are 
simple he 
turntable fas 
to ceiling of 
crossbeam out of 
clock 
powers the 
at 2 r.p.m. Just 
plug it in and 
Poe lasts longer too 
ott-center 
motor, 

handle a sus 
load 
turn displays weighing up 
pounds 


considerable for just S1050 
leeway m_ the 


be circling im _— space 

Mighty effective way to items suitable 
show off a basket of 

small items, or jewelry We 


guarantee our upside N. Y., (the 
turntable for 90 


wheel, 


beautifully 
all-metal 


VIeCW 
moto! 
turntable 


away she 


ct lve 
built-in 





You can 


days continuous duty 


We'll 


and up to 
diameter, 


send you a single 


sample unit if you wish, 


Write: GALE DOROTHEA 
MECHANISMS, 1-0] 
leImbhurst, b.. |., 


kinds of 


Broadway, 
superimas eet 


, 


of antmiatton’ ) 














OSARENT Little Letters 
New Electronic Process 
Die Cut Wood — No Dre 
Molded Plexiglas — No Mold 
14"-4" High 8 Styles—Stock. 

Send for Catalog & Samples 


Josarah Enterprise 2,.2.c0' N08 it 


CHICAGO 10, ILL 












Dependable 


Service Cc U T A W L Ss 1993 
_ REPAIRED — BOUGHT — SOLD 
Generous Trade-in Allowance on 
REBUILT MACHINES 


SAMUEL BYER 
1245 Stirling Street Philadelphia 11, Pa. 





105 

















NEW, ENLARGED 


Display World 





The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages ef any issue. 
Copies can easily be inserted and removed. 





MAKES YOUR COPIES OF 


DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 


ene 


Exchange regulations permit the acceptance 


of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 

























































l am trying to locate Henry Sherrod, who 
friend in the early stages of my 
display work; I lost track of him about 1926. 
Should you or ally of your readers know of 


Was my 


his whereabouts, please let me know. I have 
read your magazine for many years since 
1919, | believe \t present | am display 
director of John Schoonmakers A Son, Inc., 
and was 
Macy’s, Loeser’s. 
shall Field & Co 


Schoonmakers & Son, Ine.. 


Taylor, 
Jordan Marsh, and Mar- 

Alfred Miller, John 
Newburgh, N. Y. 


formerly with Lord & 


| am pleased to tell you that while confined 
to the hospital for ten days | had a lot of 
enjoyment reading the last two issues of 
DISPLAY WORLD It gave me the in 
spiration to snap hack out of it and get going ! 

In one of those, | believe the August issue, 
Ieditor’s 
some remarks as to what we would like to 
DISPLAY WORLD as often as 


Since the Selby Drug Company is 


you im your Comment requested 
have in 
possible. 
a small, strictly ethical drug company with 
a very small allowance for display work, we 
are mterested in articles and comments on 
trade conditions and methods of increasing 
our trade along the lines of (1) prescriptions, 
(2) baby supphes and the proper care for 
Charles V. 
Selby has given a lot of credit to my work 
in the display field, im DISPLAY 
WORLD has been a great help, and we are 


babies and young mothers. Mr. 
which 
moving forward each month. 


| believe that if DISPLAY 


would add photographs, articles, ete 


WORLD 

to help 
small concerns you would in turn increase 
your circulation to a gratifying point 
J. A. Nichols, Selby Drug Company, Clarks 
burg, W. Va 


[ have been a subscriber and reader of your 
magazine, and its former companion, Mer- 
chants Record and Show Window, for 26 
vears. I think you are doing a good job and 
A. IR. Brodin, Brodin 


Manikin & Fixture Service, Houston. 


have a swell magazine. 


Thanks to the information you gave me 
in your letter of June 18 about the display 
show in Chicago, and which show we at- 
tended, we are doing some pioneering in the 
display business in Cuba. 

We have. set up the first exhibition of 
Christmas decorations, which promotion § | 
am using to increase the street and. store 
decorating work which the displav depart- 
ment of my agency is doing again this 
vear. Our show came out on two TV news 
reels and we are getting good crowds. | 
believe it will result in our starting a new 
kind of Bernard Jen- 
nings, Publicidad Jennings, Havana, Cuba. 


business in Cuba. 


DISPLAY 
WORLD and usually can hardly wait until 
the next issue arrives [his magazine has 


Il am ae$subscriber to vou 


proven to be a very helptul one in my work 
as a displayman.—Morris Neskar, Toronto, 


(anada 


Enclosed is a check for a subscription to 
DISPLAY WORLD. Although addressed 
to me, the monthly issues are to be given 
to the deputy manager of the largest local 
department store in Kanazawa, a city on 
the north coast of Honshu, Japan. He has 
seen copies of your magazine and finds it 
by far the most interesting and instructive 
to him in his position as managing director 
of the store. Although this is a_ private 
opinion and not one which could in any way 
be considered pertaining to U. S. govern- 
ment offices, I thought you might be pleased 
to know the beneficial effect your magazine 
has had in attracting Japanese businessmen 
to U. S. publications and advertising tech- 
William American 
sulate, APO-710, c/o Postmaster, San Fran- 
cisco, Calif. 


niques.- (sraves, (on- 


Recently you asked in Editor's Comment 
for comments on the contents of DISPLAY 
WORLD. Listed below are mine: 

What I like best about DISPLAY WORLD 
are Display Ideas, Your Column, Editor’s 
Comment, and feature articles written for 
DISPLAY WORLD by men and women 
other than those on your staff. I refer to 
your recent articles on self-service and 
financial displays 

What I would like to see less of: pictures 
of displays on clothing and wearing apparel. 
What I would like to see more of: financial 
displays, convention displays, appliance dis- 
plays, and last, but as far as | am concerned 
not least, one or two pictures a year on 
groceries or related displays. 

My personal wishes for continued suc- 
cess With the International Display Contests. 

James Walsh, John Sexton & Co., Chicago. 


Have enjoyed reading DISPLAY WORLD 
from cover to cover, and find your magazine 
a great help on many points—Fifth Avenue 
Tailors, San Diego, Calif 


Nuckolls Promoted 
At Davison's 

The appointment of Sam J. Nuckolls as 
window display manager for the main store 
at Davison-Paxon Company, Atlanta, 1s 
made known by Cogswell Cromwell, display 
director. He succeeds Lynwood I). Walsh, 
who resigned in order to accept a position 
with Rich’s, Inc., of the same city. 

Nuckolls has been an employe of the 
Davison-Paxon display department since 
1941, with the exception of army cuty from 
1943 to 1945, and has been assistant to the 
interior display manager for some time 


i —_ 


"Bamboozler" Displayer 
For Children's Wear 

Richard Neagle Designs, 2123 
street, Philadelphia 3, has introduced a new 
displayer for children’s wear. Called the 
“Bamboozler,” it is made of steel and wood 


Sansom 


and is gaily colored. The center pole 1s 
red and white and a yellow top-dowel has 
a turquoise colored hanger on the right and 
one of red on the lett. Black iron rods are 
capped with vellow balls. It provides room 
for the display of an entire wardrobe combi 
nation on the one unit 


DISPLAY WORLD 
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are in Big demand in 


sales representatives in twe 


territory is in the South. 


seaboard. If you have a 
now selling successtully to 
extra 


to investigate these 


ble anywhere 


Lloyd 


HULS 
422 E. Grand Ave. 


retail 


good 


EXCELLENT TERRITORIES NOW OPEN 


Hulsizers, designers and producers of floral displavs that 


stores, have openings tor 


territories. (One 
Atlantic 
and 


» very fine 


The other covers the 
selling record are 
retail stores, it will pay you 
(Jur 


income Opportunities. 


percentages are the best, our selling aids the finest availa 
Write for interview to- 


Dalbey 
IZERS 


Des Moines, lowa 









GORDON KEITH ORIGINALS HAS SPENT 
EIGHT YEARS CREATING THIS 
JOB FOR YOU 


Kor the past eight years displays by Gordon Keith have 
riveted attention in some otf the largest department stores 
in the East and mid-West. His name means highest type 


novelties in wood, plaster, mache and metal, based on tresh 


ideas, built by artisans 
For the past three vears his line has been distributed exclu 
that 


its own doors, he wants experienced, quality minded salesmen 


sively by a jobber, but now with a reputation opens 


to represent him directly 


Write to GORDON KEITH ORIGINALS 
77 N. 4th Street, Columbus, Ohio 


\l] replies held in strict confidence 








DISPLAY MANAGER 


Thoroughly 


experienced in Men's and Women’s 
wear, also general dept. store. De 
sign and build my own back 


grounds 35> yrs. ot age, 15 yrs 
experience. Window photos sent by 
request Address BOX 11AB, Care 
of DISPLAY WORLD. 





Salesmen Wanted 


to carry our line of mannequin 





PRINT-A-SIGN 
MACHINES 


One 1949 model in good con- 
dition. One about 12 years 
old in operating condition. Best 
offer submitted within two 
weeks takes them. Write 


Display Department 


Wm. Hengerer Co. 
465 Main St., Buffalo 2, N. Y. 


SALESMEN WANTED — Plastic Mannequins 


Fiberglas onditionally guaranteed 


reintorced lightweight tine 




















PERMANENT POSITION One 
of the leading southern Calitornia 
display jobbers requires the serv- 
ices of a thoroughly experienced 
man. Inside sales, with 
buying. Wonderful opportunity 


Age between 25-45. SYD JACKMAN 


assist 


COMPANY, 822 S. Los Angeles St., 
Los Angeles 14, Calif. 




















WI1gs. High commissions. No against tracture o1 breakage of the Plast« Complete line ot Juniors 
objection to  non-conflicting oat deindiichenepegn eee # 
lines. Excellent leads. South- PRICKI AND STYLED TO SELL 
east and Southwest open (sive Established firm with background of thousands of these Madre cqguinhs shipped 
all ee Rae 5 ‘ying an nationally and throughout the world 
ru party ulars including lines Hiigh Commissions fast delivery protected territory, direct mati 
now carried and advertised * door openers.” Contact us giving complete intormation and 
° territory now covering 
Herzberg-Robbins, JOBBERS bO NOT REPLY this set-up is for salesmen who 
will work on jobbers profits as commission 
Inc. 
New York City 12 Care of DISPLAY WORLD 
Used MANIKINS $10 DISPLAY MANAGER desires DISTRIBUTOR WANTED— Manu 
> Diara y ta : —— change Six years experience high Pacturetr ot stee] chrome tubular 
2- Piece Complete as 1S. Crat- fashion window and interior dts pedestals in new style ts desirous 
ing charge $2.50, F.O.B, New play, showeard writing Creative to contact wholesaler or distribu 
Y ork. ability Best of reterences Salars tor on partnership or other arrange 
MADI SONIA $5200, plus ment. Also equipped to make other 
; _ . items (an turnish reference 
152 W. 25th St., New York 1, _ A a res * Address BOX 11BC 
N. Y., Chelsea 3-1550 : : Care of DISPLAY WORLD 
a eee INSTRUC- USED WIGS $2.00 Sales Representatives 
n nado Display. I ) , 
eration for rats 0 et pe Piglet In Dozen Lots . . . $1.50 each fwo molded plastic display 
20,000 graduates in nearly every MADIS ONIA items, factory shipments, good 
country in the world Write for 152 W. 25th St., New York City COMMISSIONS. 
Sosstey Bide Bib te he oe | | 11 S. Desplaines, Chicago, Ili. MARX BROTHERS 
Ave., Chicago 40, Ill. 3007 Canton St., Dallas, Texas 93 Seward, Detroit 2, Mich. 











Display Man Wanted 


Experienced man as window 


trimmer, also assist in adver 
Western Kansas 


modern depart 


State 


tising. larg- 
est 


ment 


and most 


Store experience, 


expected salary 


Eckles Dept. Store 


DODGE CITY, KANSAS 














Salesman Wanted 
West 


ro represent ( oast’s 


leading manufacturer of dis 
play novelties, fxtures oft 
wood, iron, wire and papier 


mache, also natural desert ma- 
terials. Territories open East 
and Atlanti No objec 
tion to carrying non-conflicting 
lines. Give tull intormation 
liberal commissions. 


Address Box 10AB 


DISPLAY WORLD 


( oast 


(‘are of 

















Use the Opportunity Exchange for. . . 


Positions Wanted Men Wanted 
Displaymen Wanted Salesmen Wanted 
Close-Out Equipment Jobbers Wanted 


for Sale Business For Sale 
1 in. x 1 Column $4.00 2 in. x 1 Column $ 8.00 
1 in. x 2 Columns $8.00 2 in. x 2 Columns $16.00 


(Cash with copy) 


Any Larger Size Units desired may be inserted at the rate of 
$4.00 per Single Column Inch 


December Opportunity Exchange Forms Close December 4 
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Mailing Machine Display 

Invites Customer Operation 
A newly 

available 


display background, 
free to dealers, has been put into 
service to sell the “Mailmaster,” (Commercial 
Controls Corporation’s desk-sized mail han- 
dling machine. The new display card, in 
tended to do the 
the smallest 
the machine 


designed 


greatest selling job in 


possible space, fits right over 
itself, drawing attention to it 
powertully. It not only tells in pictures how 


the device operates but also invites the pros- 


pective buyer to try the machine himself, 
thus “vetting the customer into the act’ - 

one ot the principles of good selling 
“Postie,” the Commercial Controls trade 
mark figure, directs all this activity. 

The display is effective in winning cus 
tomers because it 1s attractive im its red and 
green colors, and attention getting in its 
shape and the way it emphasizes the name 
“Mailmaster.” A person can walk up to 
the display, read at a glance its story, see 
the machine itself, handle it and try it out 


all 1} smooth SUCCESSION 


Speed Products Announces 
Contest Winners 

Speed Inc., 32-01 
Queens boulevard, Long Island City 1, has 
announced winners of its 


Products ¢ ompany, 


back-to-school 


sermuda, was won by Schwabacher-Frey 
(company, Los Angeles. Second award, a 
$100 bond, went to Pembroke, Inc., Salt Lake 
City, for a window that brought the store 
a 300 per cent increase in sales in one week, 
and third prize, $50, to Ward's, 
Bonds for honorable mention went to Bland 
Printing Company, Greenville, 
Hutch-Line, Inc., Hutchinson, Kan 
man & Hanfords, Seattle, and the J. K. 
(Company, Portland, Ore 

Contest judges were John Gilbert, Office 
\pphances; Carroll Swan, Printers’ Ink, and 
Norton Point-of-Purchase Ad 
vertising Institute 


,oston. 


Texas: 
Low 


Gill 


B. Jackson, 


Ducker Adds Advertising 
To Display Duties 
Walter B 


display 


Ducker. Tol the past sevell years 
Lincoln, Neb., 


has added management of the store 's adver 


director ol Mavgee's, 


tising to his duties. Lawrence Thompson 1s 
assistant in the display department 


UN Secretary General 
Stresses Publicity Value 
Although the tollowing remarks were ad 
dressed primarily to the Advertising Women 
ot New York, they apply 
because of its similar role 


well to display 
The speaker was 


Dag Hammarskjold, United Nations secre 





great are the numbers which can be reached, 
so potent the forces which can be used, that 
the men and women of the world of com- 
munications are now an essential element 
in the pattern of peace. I do not mean to 
suggest that the business of making peace 
is something that can be assisted by slogans 
like the charming one I heard the other 
day: ‘Peace is milder and it lasts longer.’ 
“Seriously, however, allow me to say that 
your for good is of a high order. 
Your ability to help create an informed 
public is so great that the United Nations 
cause needs the support of so powerful an 
istrument. The of our common 
efforts is therefore bound up strongly with 
the degree ot which can be 
achieved. For today’s leaders are not only 
the presidents, the prime ministers, and the 
legislators. In a very true sense they are 
who help make public opinion by 
reporting ideas, words, pictures, and sounds.” 


power 


SUCCESS 


cooperat ion 


those 





L. A. Darling Announces 
Plastic ''Vizuclips’' 

A new line of clear “Vizuclip’ 
displayers that clip on the popular pertorated 
hardboard panels has been announced by 
L. A. Darling Company, Bronson, Mich 
The units fit all standard perforated panels 
and can handle all types of men and women’s 


plastic 








window display contest on the “Tot 50” — tary general apparel and accessories. Free literature 
Stapling kit. First prize, a cruise for two to “In the mass media ot our present age, so. will be sent on request. 
. . 
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DISPLAY WORLD 


whatever you have to display 


for 


you'll display it better with genuine 




















““PEG-BOARD"’ is the 
Reg. T.M. of B. B. But- 
ler Mfg. Co., Inc. used 
to identify its products. 


WRITE NOW for complete descriptive literature in- 
cluding prices . . . and the name of your nearest 
distributor. 


copyright 1953 Be Be BUTLER MFG. CO., INC., 3150 Randolph St., Bellwood, 








carefully designed to sell more merchandise 
through attractive presentation. 


Our designers have utilized the natural 
beauty of clear plastic to bring you a dis- 
tinctive group of displayers combining four 
important features... 


e Function — easy to trim, sales producing 
units designed to do a better job of display. 


e Beauty —clean cut, modern styling to lend 
appeal to your merchandise and store. 


e Quality —the finest in materials and 
workmanship. 


e Economy—priced to fit moderate budgets. 


DISTRIBUTORS IN PRINCIPAL CITIES 


FREE BROCHURE —> 


Write for brochure No. 310 showing 


this extensive line, or see your 
Darling Displays Distributor. Don't: 


delay — write today! 


Draling Vaplays 


L. A. DARLING CO., BRONSON, MICH. 


NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St 222 W. Adams St. —- 1005 S. Grand Ave. 





